EBLACK 
IREPORTERS 
ISLAVES?.. 

Down,  Dirty 
Desert  Dispute 

Stay  Out  Of 
This  Business 


MO.  I/I  ^ 
OZ  £  • 

t  uj  ^  m 

in  MO 

Ik 

«  IT  O  O 
«  ^  oe 
c  in  o 


;  ^Q.£OgM 
c  fVJIU  £ 


»-uioe 
ocm  HAiO 
•0,^C/IMS 
in<ae  a: 
:  IMMUJZ<r 


rMTMUIMOZ 

ro-t/izoz 

O  OIO< 


No  cheers. 

No  medals. 

No  shoe  contracts. 

Still,  over  the  past  few  weeks, 

nobO(fy  delivered 
a  better  performance  from  start  to  finish. 


When  ten  thousand  athletes  and  three  million  fans  flocked  to  Atlanta  for 
a  1 7-day  sports  marathon  and  sprawling  international  street  party,  The  Atlanta 
Journal  and  Constitution  accomplished  something  no  daily  newspaper  ever  had. 

We  matched  the  largest  athletic  event  and 
peacetime  gathering  in  the  history  of  the  world  with  , 

two  and  a  half  weeks  of  comprehensive  coverage.  Very 
simply,  It  was  an  Olympian  effort. 

The  Atlanta  Journal-Constitution: 

•  Assigned  over  300  journalists  to  cover  the  games 

•  Employed  over  600  street  hawkers 

•  Achieved  record  circulation! 

•  Received  as  many  as  950,000  hits  daily  on  its 
Internet  site,  Atlanta  Games 

In  short.  The  Atlanta  Journal-Constitution  put  these  remarkable  games  on 
stage  as  no  other  news  provider  could.  Whenever  athletes  soared  and  records  fell,  we 
were  there  to  bring  the  world  the  news  of  what  the  world  was  doing. 


S:he  Atlanta  3ouTnal 

THE  ATIANTA  CONSTITLTION 


Isn’t  it  time  )jou 
got  aww  firni  it  all? 


w ^easoi 


England  newspapers  offers  great  getaways  eveiy  change  offers  exceptional  opportunities.  Retail  ads 
n  of  the  year.  Invite  your  best  prospects  to  pur-  running  in  these  newspapers  deliver  an  audience 
chase  goods  and  services  in  a  market  where  seasonal  bent  on  the  big  business  of  relaxation  and  recreation. 


MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (M&S)  The  Advocate  (Stamford)  (AO&S)  The  Newport  Daily  News  (E) 

Maine  Weekend  Boston  Herald  (M&S)  Connecticut  Post  (M&S)  Providence  Journal-Bulletin  (M&E) 

Sun-Journal  (M)  Cape  Cod  Times  (Hyannis)  (M&S)  The  Day  (New  London)  (M&S)  The  Providence  Sunday  Journal  (S) 

Sunday-Sun  Journal  (S)  The  Enterprise  (Brockton)  (E&S)  Greenwich  Time  (AD&S)  The  Westerly  Sun  (E) 

Maine  Sunday  Telegram  (S)  The  Daily  Transcript  (Dedham)  (E)  Hartford  Courant  (M&S) 

Portland  Press  Herald  (M)  Gardner  News  (E)  The  Hour  (Norwalk)  (E) 

The  Sun  (Lowell)  (E&S)  Record-Journal  (Meriden)  (M&S) 

Daily  Evening  Item  (Lynn)  (E)  New  Britain  Herald  (E) 

The  Middlesex  News  (E&S)  Waterbury  Republican-American  (M) 

NEW  HAMPSHIRE  The  Standard  Times  (New  Bedford)  (E&S)  The  Sunday  Republican  (S) 

Daily  Hampshire  Gazette  (Northampton)  (E) 

Union  Leader  (M)  The  Patriot  Ledger  (Quincy)  (E)  VERMONT 

Nashua  Telegraph  (M&S)  Union-News  (Springfield)  (AD) 

New  Hampshire  Sunday  News  (S)  Republican  (Springfield)  (S)  Rutland  Herald  (M&S) 

The  News  Tribune  (Waltham)  (E) 

Community  Newspaper  Co.  (Needham)  (D&W) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Telegram  &  Gazette  (Worcester)  (M&S) 
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Down,  Dirty  Desert  Dispute 

The  chairman  of  the  Phoenix  New  Times  demands  the  return 
of  documents  he  says  were  stolen  by  the 
Arizona  Republic 
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In  the  battle  between  tabloids  and  broadsheets, 
paying  for  news  is  a  weapon  and  Journalism 
ethics  may  be  a  casualty 
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The  Environmental  Protection  Agency  pledges 
to  follow  newspaper-friendly  principles 
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Photo  Illustration  On  Page  One  Story 


SA  TOD^r,  WHICH  stirred  con¬ 
troversy  a  few  years  back  by- 
running  a  misleading  photo  of  black 
gang  members  wielding  weapons, 
raised  eyebrows  again  last  week  with 
a  staged  picture  of  a  schoolgirl  snort¬ 
ing  cocaine. 

To  illustrate  a  top-front-page  story 
about  heightened  drug  use  among 
teens,  the  paper  used  a  three<olunin 
color  photo  of  a  student  sniffing  at  an 
open  school  locker.  The  picture  was 
labeled  “photo  illustration,”  but  in  tiny 
typeface  beneath. 

It  was  just  the  latest  instance  of 
staged  or  doctored  photos  on  news 
pages,  a  practice  that  has  been 
damned  by  journalism  ethicists  on  the 
grounds  it  contributes  to  the  media’s 
growing  credibility  problem. 

Newsday  was  rapped  two  years  ago 
for  superimposing  photos  of  dueling 
Olympic  skaters  Nancy"  Kerrigan  and 
Tonya  Harding  to  create  the  impres¬ 
sion  the  two  had  performed  side  by 
side. 

More  recently,  criticism  was  heaped 
on  Time  magazine  for  darkening  a 
mug  shot  of  O.J.  Simpson  on  its  front 
cover. 

USA  Today  editor  David  Mazzarella 
said  the  drug-story  photo  was  hardly 
in  a  league  with  those  situations, 
where  images  were  electronically 
manipulated. 


“It  was  very  clearly  a  make-believe 
shot,  not  a  real  picture,”  he  said. 

Still,  the  editor,  who  said  he  didn’t 
see  the  picture  before  publication, 
apologized  for  any  confusion.  “It  was 
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Today’s  v 

simply  done  tcxj^Wllfeically'  for  the 
quick  peruser  of  Page  One,”  he  admit¬ 
ted. 

He  said  he  had  no  philosophical 
qualms  about  using  photo  illustra¬ 
tions,  however,  arguing  it’s  a  common 
practice  among  newspapers  and  mag¬ 
azines. 


Mazzarella  was  quick  to  note  USA 
Today  had  received  no  complaints 
from  readers  about  the  picture  — 
only  inquiries  from  the  news  media. 

As  noted,  USA  Today  is  no  stranger 
to  posed-photo  controversies. 

Three  years  ago,  it  ran  a  lengthy 
explanation  and  apology  after  playing 
up  a  picture  of  Los  Angeles  gang 
members  with  guns  alongside  an  arti¬ 
cle  on  gang  violence.Those  pho¬ 
tographed  were  under  the  impression 
the  story  would  be  about  a  gun  trade- 
in  program. 

Ohio  University  School  of  Visual 
Communication  director  Larry  Nigh- 
swander,  an  active  critic  of  photo 
manipulation,  believes  news  organiza¬ 
tions  trip  into  an  ethical  quagmire  by 
staging  pictures. 

“The  term  ‘photo  illustration’  is,  by 
its  nature,  a  dangerous  term,  because 
the  average  reader  cannot  differentiate 
between  documentary  and  illustra¬ 
tion,  especially  when  the  illustration 
involves  a  situation  that  is  based  on 
reality,”  he  said. 

“I  think  we  need  to  be  very  pru¬ 
dent  in  using  a  photograph  to  illus¬ 
trate  a  subject  so  loaded  it  would 
draw  an  immediate,  emotional 
response.  A  reader’s  lack  of  trust  takes 
many,  many  years  to  legain,  and  none 
of  us  can  afford  to  lose  our  credibility 
one  iota.”  —  Tony  Case 


O.J.  Judge  Hits  Media 
With  Double  Wallop 


A  LOS  ANGELES  judge  delivered  a  double  wal¬ 
lop  to  the  media  last  week,  forbidding  cam¬ 
eras  at  the  O.J.  Simpson  civil  trial  and  uphold¬ 
ing  his  gag  order. 

Citing  Simpson’s  criminal  trial  as  the  kind  of 
media  explosion  he  wanted  to  avoid,  Superior  Court 
Judge  Hiroshi  Fujisaki  said  he  was  obligated  to  main¬ 
tain  decorum  in  the  court¬ 
room. 

The  Los  Angeles  Times 
quoted  the  judge  as  asserting 
that  the  electronic  media  “sig¬ 
nificantly  diverted  and  dis¬ 
tracted  participants”  and 
“detracted  from  the  integrity 
of  the  process.” 

Attorney  Kelli  Sager  repre¬ 
sented  a  batteiy-  of  media 
organizations  seeking  to 


obtain  permission  for  TV  and  still  cameras  to  record 
the  trial,  beginning  Sept.  17.  News  organizations  also 
asked  Fujisaki  to  lift  his  sweeping  gag  order,  which 
prevents  attorneys,  litigants  and  witnesses  from  talk¬ 
ing  publicly  about  the  trial. 

The  camera  ban  includes  sketch  artists  and  micro¬ 
phones,  although  reporters  and  the  public  will  be 
admitted.  However,  the  small 
Santa  Monica  courthouse,  the 
site  of  the  trial,  has  only  48 
seats,  several  of  which  are 
expected  to  be  occupied  by 
the  15  attorneys  involved  in 
the  case. 

The  families  of  Nicole 
Brown  Simpson  and  Ronald 
Lyle  Goldman  are  suing  Simp¬ 
son  in  connection  with  the 
(See  O.J.  on  page  34) 


“I  really  do  think  the 
public  loses.  The  public 
will  be  seeing  a  very 
distorted  view  of  what 
this  trial  is.  It  will  have 
all  the  information 
filtered  by  reporters” 
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CALENDAR 


SEPTEMBER 

5-7  Maryland-Delaware-D.C.  Press  Association  Annual 
Summer  Convention,  Harbourtowne  Golf  Resort  & 
Conference  Center,  St.  Michaels,  Md. 

5- 8  National  Lesbian  &  Gay  Journalists  Association, 

Hyatt  Regency,  Miami 

6- 11  Suburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

12-13  American  Society  of  Newspaper  Editors  Salute  to 

FolA  Conference,The  Freedom  Forum,  Arlington,  Va. 
12-14  Washington  Newspaper  Publishers  Association 

Annual  Convention  and  Board  Meeting,  Cavanaugh’s 
at  Yakima  Center,  Washington 

12- 14  Annual  Mid-America  Newspaper  Conference,  Holiday 

Inn  —  Lake  of  the  Ozarics,  Lake  Ozark,  Mo. 

18-21  Associated  Press  Managing  Editors  Association 
Annual  Convention,  Hyatt  Regency  Downtown, 
Denver,  Colo. 

18-20  Interstate  Advertising  Managers’ Association  Fall 

Advertising  Conference,  Harbourtowne,  St.  Michaels,  Md. 
18-21  Society  of  Professional  Journalists  Annual 

Convention,  Hyatt  Crystal  City,  Washington,  D.C. 
25-28  International  Newspaper  Marketing  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 
25-28  National  Newspaper  Association  Annual  Convention, 
Opryland  Hotel,  Nashville,Tenn. 

28-30  Newspaper  Flexo  User  Group,  Downtown  Marriott 
Hotel,  Charlotte,  N.C. 

OCTOBER 

1- 4  National  Conference  of  Editorial  Writers  Annual 

Convention,  Hyatt  Regency,  Baltimore,  Md. 

2  Newspaper  Features  Council  Meeting,  Hyatt 

Regency'  Riverwalk,  San  Antonio,Texas 

2- 5  American  Association  of  Sunday  and  Feature 

Editors  Convention,  Hyatt  Regency  Riverwalk, 

San  Antonio,Texas 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Managers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 
11-13  National  Association  of  Agricultural  Journalists, 
Budgetel,  Dublin,  Ohio 

13- 16  Advertising  Media  Credit  Executives  Association 

International  Annual  Conference,  Royal  Sonesta, 

New  Orleans 

17-19  Society  of  Newspaper  Design,  18th  Annual 

Workshop, Adam’s  Mark  Hotel,  Indianapolis,  Ind. 
17-20  Society  of  Fjivironmental  Journalists  Conference, 
Washington  University,  St.  Louis 
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ABOUT  AWARDS 


APME  WRITING  COMPETITION.  First  place  winners  were 
announced  recently  in  the  Associated  Press  Managing  Editors 
association’s  writing  contest.  Entries  covered  the  period  of 
July  1995  through  July  1996. 

Jesse  Holland  of  the  Columbia,  S.C.,  AP  bureau  won  the 
John  L.  Dougherty  Award,  which  recognizes  an  outstanding 
reporter  with  less  than  three  years  with  the  AP  Staffers  at  the 
AP  bureau  in  Helena,  Mont.,  along  with  staffers  Richard  Cole 
in  San  Francisco  and  Michael  Sniffcn  in  Washington,  were  award¬ 
ed  the  deadline  aw’ard.  Julia  Prodis,  AP’s  Southwest  regional 
reporter  in  Dallas,  won  the  feature  writing  award.  Fred  Bayles, 
a  national  writer  based  in  Boston,  won  the  enterprise  award. 

APME  PHOTO  COMPETITION.  First  place  winners  were 
announced  recently  in  the  Associated  Press  Managing  Editors 
association’s  annual  AP  staff  photography  contest. 

David  Guttenfelder,  based  in  Abidjan,  Ivory  Coast,  and  Jean- 
Marc  Bouju,  based  in  Nairobi,  Kenya,  were  recognized  in  the 
news  category  for  their  joint  coverage  of  the  factional  fighting 
in  Monrovia,  Liberia  last  spring. 

Alexander  Zemlianichenko,  a  Moscow  staffer,  won  the  fea¬ 
ture  prize  for  his  photo  of  a  jovial  Boris  Yeltsin  dancing  at  a 
rock  concert  during  the  recent  presidential  campaign. 

AP  GRAMUNG  AWARD.  The  Associated  Press  recently 
announced  the  winners  of  the  news  cooperative’s  1996 
Gramling  Awards. 

Thelma  LeBrecht,  Washington  Broadcast  newsw'oman,  won 
the  $10,000  Gramling  Reporter  Award.  Tim  Gallivan,  systems 
editor  in  New  York,  won  the  $10,000  Gramling  Achievement 
Award.  William  Schroeder,  manager  of  creative  services  for 
business  development,  won  the  $25,000  Gramling  Fellowship. 

The  awards  are  named  after  Oliver  S.  Gramling,  the  AP  news¬ 
man  and  executive  who  developed  AP’s  first  radio  wire  in  1941. 

lAPA  PRESS  FREEDOM  AWARDS.  The  Inter  American 
Press  Association  awarded  five  Cuban  independent  news 
agencies  the  lAPA  Grand  Prize  for  Press  Freedom  award.The 
agencies  are:  the  Bureau  of  Independent  Journalists,  Habana 
Press,  Cuba  Press,  Patria,  and  the  Cuban  Independent 
Journalists  Association. 

Other  awards  include:  the  lAPA-Pedro  Joaquin  Chamorro 
Award  for  distinguished  journalism  on  interamerican  relations, 
sponsored  by  La  Prensa,  Managua,  Nicaragua,  awarded  to 
Linda  Robinson  of  US.  News  &  World  Report,  lAPA-Bartolome 
Mitre  Award  for  distinguished  journalism  on  the  drug  prob¬ 
lem,  sponsored  by  La  Nacion,  Buenos  Aires,  Argentina,  award¬ 
ed  to  investigative  journalists  of  the  Los  Angeles  Times',  lAPA- 
Tom  Wallace  Award  for  day-to<lay  coverage,  sponsored  by  O 
Estado  de  Sao  Paulo,  Sao  Paulo,  Brazil,  awarded  to  journalists 
of  the  Wall  Street  Journal,  lAPA-The  Globe  and  Mail  Award  for 
in-depth  reporting,  sponsored  by  the  Toronto  Globe  arul  Mail, 
Canada,  awarded  to  Gary  Cohn  and  Ginger  Thompson  of  the 
Baltimore  Sun-,  lAPA-McClatchy  Newspapers  Award  for  fea¬ 
tures,  sponsored  by  McClatchy  Newspapers,  awarded  to 
Nancy  San  Martin  of  the  Fort  Lauderdale  Sun-Sentinel,  and 
Marcos  Breton,  Stephen  Magagnini  and  Sam  Stanton  of  the 
Sacramento  Bee-,  lAPA-ABC  Color  Award  for  photography, 
sponsored  by  the  daily  ABC  Color,  Asuncion,  Paraguay,  award¬ 
ed  to  Jose  Luis  Villegas  of  the  Sacramento  Bee. 
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On  defensive, 
Journal 
ups  value 

JOURNAL  COMMUNICATIONS  INC. 

management  is  expected  to  boost  the 
company’s  stock  value  in  the  coming 
months  to  ward  off  a  takeover. 

The  company  likely  will  unveil  a  for¬ 
mula  between  now  and  December 
to  raise  the  per-share  price  of  stock  in 
the  parent  company  of  the  Milwaukee 
Journal  Sentinel,  which  is  90% 
employee-owned,  by  50%  over  the 
next  five  to  seven  years,  according  to 
published  rep<}rts.As  of  the  week  of 
Aug.  26,  the  stock  was  valued  at  $36.47 
a  share. 

The  move  is  an  effort  to  combat  the 
aggressive  $1  billion  buyout  attempt  of 
a  mystery  suitor  —  identified  only  as  a 
large  U.S.  media  concern  —  represented 
by  Christopher  Shaw,  a  well-known  fig¬ 
ure  in  the  world  of  newspaper  transac¬ 
tions. 

By  increasing  its  price,  Journal  Com¬ 
munications,  which  also  owns  television 
stations  and  other  media  interests, 
hopes  to  dissuade  employees  from  sell¬ 
ing  out  by  raising  the  value  of  their 
shares  closer  to  the  bid  price.  Manage¬ 


ment  is  seeking  employee  input  on 
changing  the  formula,  a  spokesman  con¬ 
firmed. 

“As  long  as  our  stock  remains  about 
half  of  what  the  maiket  says  it’s  worth, 
we  will  remain  an  attractive  takeover 
target,”  chairman  Robert  Kahlor  said  in  a 
company  memo. 

The  increase  would  put  the  com¬ 
pany’s  w'orth  at  75%  of  market  value. 

This  would  be  the  first  time  in 
about  60  years  that  the  formula  deter¬ 
mining  the  stock  price  has  been 
recalculated.  Any  plan  must  be  ap¬ 
proved  by  two-thirds  of  active  share¬ 
holders,  as  well  as  trustees  and  heirs  of 
the  company’s  former  president,  Harry 
Grant. 

Meanwhile,  Shaw  is  said  to  be  plan¬ 
ning  a  second  meeting  with  employees, 
for  September. 

Thomson,  Cox 
to  swap 
newspapers 

HOMSON  NEWSPAPERS  HAS 
agreed  to  acquire  six  Arizona  dailies 
owned  by  Cox  Enterprises  in  exchange 
for  two  Thomson  dailies  in  North  Car¬ 


olina,  along  with  cash  and  other  consid¬ 
eration. 

The  deal  is  subject  to  a  definitive 
agreement  and  regulatory  approvals. 

The  Cox  papers,  which  have  a  com¬ 
bined  circulation  exceeding  100,000, 
are  in  suburban  Phoenix  and  Yuma. 

Phoenix  Tribune  Newspapers 
includes  five  dailies  serving  the  commu¬ 
nities  of  Mesa,Tempe,  Chandler,  Gilbert 
and  Scottsdale. 

Thomson  properties  included  in  the 
transaction  are  located  in  Rocky  Mount 
and  Elizabeth  City,  N.C.,  and  have  a 
combined  circulation  of  28,000. 

Dirks,  Van  Essen  &  Associates,  the 
Santa  Fe,  N.M.-based  brokerage  firm, 
represented  Thomson  in  the  deal. 

“The  Arizona  acquisition  will  allow 
us  to  extend  our  strategy  of  building 
regional  maiketing  and  communica¬ 
tions  companies  by  entering  new  and 
thriving  markets,”  said  Dick  Harrington, 
Thomson  Newspapers  president  and 
CEO. 

“Cox’s  six  Arizona  dailies  provide 
solid  foundations  for  development  of 
businesses  that  will  eventually  offer 
broadly  based  marketing  and  communi¬ 
cations  products  and  services,  in  addi¬ 
tion  to  the  currently  published  daily 
newspapers.” 


Editor  Deported 


The  editor  of  Chicago’s  most  prominent  Spanish-lan- 
guage  newspaper  was  deported  to  Mexico  after  U.S. 
immigration  officials  blocked  her  return  to  America  from  a 
reporting  trip  to  the  Bahamas. 

Gabriela  Bustamante,  editor  of  La  Raza  for  the  past  two 
years,  was  stopped  at  the  Nassau  International  Airport 
July  28  as  she  was  returning  with 
a  group  of  Spanish-language  journal¬ 
ists  who  had  toured  the  Bahamas  on 
a  junket  sponsored  by  American  Air¬ 
lines. 

Bustamante,  who  had  worked  at 
La  Raza  for  the  past  five  years,  was 
stopped  when  she  attempted  to  use 
a  tourist  visa  to  return  to  the  United  States. 

La  Raza  publisher  Luis  H.  Rossi  said  Bustamante  had  led 
him  to  believe  she  had  obtained  a  resident  alien  card,  the 
so<alled  “green  card”  that  permits  legal  employment  of 
noncitizens. 

“I  thought  she  got  her  papers  —  and  she  didn’t,”  Rossi 
said.  Rossi,  the  current  president  of  the  National  Associa¬ 
tion  of  Hispanic  Publications,  said  Bustamante  will  not  be 


permitted  to  return  to  the  paper  —  even  if  she  were  to  get 
working  papers.  Bustamante  was  reported  to  be  staying 
with  relatives  in  Mexico  City  and  could  not  be  reached  for 
comment. 

“We  are  receiving  applications  for  a  new  editor,”  Rossi 
said. 

Meanwhile,  assistant  editor  Henry 
Moya  was  named  acting  editor. 

“This  was  not  a  story  for  the  His¬ 
panic  media;  really'  it  was  just  big  in 
the  Anglo  media,”  Rossi  said.  Never¬ 
theless,  the  story  filtered  out  in  mid- 
August  from  a  tip  by  a  smaller  Span¬ 
ish-language  weekly  to  the  Chicago 
Tribune  and  the  Tribune's  own  Spanish-language  free 
paper,  Exito,  which  twitted  La  Raza  in  its  “Tiki  tiki”  gossip 
column. 

Founded  16  years  ago,  La  Raza,  a  weekly  with  20,000 
paid  and  free  circulation,  is  one  of  the  best-regarded  Span¬ 
ish-language  newspapers  in  Chicago  and,  with  Exito  and 
the  bilingual  Extra  newspapers,  is  among  the  city’s  biggest. 

—  Mark  Fitzgerald 


“I  thought  she  got 
her  papers  —  and 
she  didn’t” 
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THE  LEADING  EDGE 


liY  KATHU'hN  CRINER  AND  JANE  WILSON 


Big  Lessons 
In  Big  Web  Sites 


The  Los  Angeles  Times  and 
Washington  Post  have 
spawned  Web  sites  so  big 
that  the  print  parents,  big  as 
they  are,  look  puny  by  com¬ 
parison. 

Fortunately,  both  sides  are  more  than 
big.  Like  some  fantasy  Ivy  League  full¬ 
back,  they  are  strong,  good  looking  and 
smart. 

Latimes.com  stnick  us  as  especially 
smooth  and  sleek.Washingtonpost.com 
has  plenty  of  spark,  what  people  called 
“personality”  back  in  the  ’60s,  when  we 
were  growing  up. 

Both  sites  arc  intensely  committed  to 
their  local  markets.  Both  are  playing  to 
the  masses  while  also  cultivating  niches 
that  build  on  their  parents’  strengths  — 
entertainment  coverage  for  the  Times, 
politics  for  the  Post.  Both  have  insisted 
on  controlling  their  own  technical 
infrastructures,  although  they’ve  struck 
up  intelligent  partnerships  —  the  Times 
with  the  Excite  search  engine, 
Hollywood  Online  and  PointCast,  and 
the  Post  with  ABC  News  and  The  Big 
Book  business  directory.  And  both 
deserve  a  lot  more  attention  than  the 
overhyped  Slate  or  MSNBC  sites,  which 
also  launched  this  summer. 

In  short,  both  latimes.com  and  wash- 
ingtonpost.com  suggest  that  larger 
newspapers  are  scaling  the  online 
learning  curve,  mastering  valuable 
lessons  along  the  way.  Here  are  a  few 
that  jumped  out  at  us. 

News  counts.  We’ve  heard  for  years 
that  news  is  becoming  just  another 
commodity,  like  soybeans.  Or  that  it’s 
part  of  our  civic  responsibility,  like  the 
fine  print  in  sewer  bond  issues. 

Washingtonpost.com  shows  us  that 
news  can  be  fun  —  the  kind  of  grown¬ 
up,  intelligent  hm  that  comes  from  giv¬ 
ing  your  brain  a  good  workout.  We  sus- 
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pect  it  does  this  by  vigorously  exploit¬ 
ing  the  much-touted  strengths  of  an 
online  medium:  timeliness;  depth; 
choice  and  communications  that  help 
you  feel  part  of  (forgive  the  cliche)  “a 
community.” 

This  isn’t  rocket  science,  it’s  editing, 
informed  by  perceptive  understanding 
of  a  medium  that  is  still  highly  dynamic. 
Here’s  how  it  seems  to  woik.A  plain 
vanilla  report  of  Bob  Dole’s  decision  to 
recruit  Jack  Kemp  as  his  running  mate 
—  a  serviceable  story  most  newspapers 
would  run  —  is  supplemented  by  four 
more  articles  about  the  selection, 
including  an  analysis  from  David  Broder 
and  the  results  of  a  reader  poll;  five  doc¬ 
uments  offering  “The  Kemp  Perspec¬ 
tive,”  including  a  bio,  some  of  his  eco¬ 
nomic  writings  and  a  primer  on  the  flat 
tax;  and,  fmall)',  three  preconvention  sto¬ 
ries. 

Political  junkies  can  follow  that  up 
with  a  click  to  Politics  Now,  a  service 
the  Post  offers  with  ABC  News, 
National  Journal,  Los  Angeles  Times 
and  Newsweek. 

We  zipped  through  The  Buzz  —  a 
gossipy  feature  —  and  wished  we  had 
time  to  peruse  the  latest  poll  results 
and  campaign  contributions. 

We  especially  enjoyed  reading 
Broder’s  analysis  the  day  the  story 
broke  —  not  three  days  later  —  and 
pored  over  every  line  of  the  poll  in 
which  washingtonpost.com  readers  not 
only  recommended  a  vice  presidential 
candidate,  but  explained  why. 

In  the  process  of  skimming,  clicking 


and  poring,  we  did  what  newspaper 
readers  have  always  done:  browse,  pick 
and  choose,  creating  our  own  informa¬ 
tion  package.  But  washingtonpost.com 
gave  us  a  pool  of  choices  that  was  rich¬ 
er  than  any  print  product’s,  one  that 
included  Kemp’s  rhetoric,  Broder’s 
insight,  readers’  earnest  advice.  In  short, 
it  gave  news  a  voice,  a  complex  human 
voice,  not  the  anonymous,  dull  drone  of 
so-called  “objective”  stories  or  the 
breathless  come-on  of  reality  television. 

It  didn’t  rely  solely  on  reports  from 
professional  journalists  to  engage  us. 

And  that  made  all  the  difference. 

It  also  changed  our  expectations.  So 
we  didn’t  click  to  every  one  of  Kemp’s 
old  policy  papers.  So  what?  We  now 
expect  to  be  able  to.  For  free.That’s 
how  spoiled  you  can  get  after  using  ser¬ 
vices  as  good  as  these.  And  that’s  the 
standard  that  newspapers  —  print  or 
electronic  —  may  someday  be  judged 
against. 

Local  information  counts.  Latimes.com 
could  give  the  guidebooks  a  run  for 
their  money.  It’s  a  fabulous  resource  for 
anyone  visiting  or  moving  to  Southern 
California  and  one  that  should  have 
commercial  value  to  travel  agents,  meet¬ 
ing  planners,  relocation  specialists  — 
even  homesick  Californians.  The  folks 
already  there  should  like  it  too. 

Destination  L.A.  can  guide  you  to  a 
beach  for  mothers,  a  coffee  house  for 
lawyers  and  through  the  malls,  flea  mar¬ 
kets  and  freeways.  It  can  suggest  where 
to  bike,  eat  or  escape  for  the  weekend. 
And  when  your  Aunt  Mary  arrives  from 
Ogunquit,  it  will  dish  up  a  visitor’s 
guide,  coproduced  with  the  Los  Angeles 
Convention  Bureau. 

The  Communities  area  zeros  in  on  85 
of  them,  and  features  maps,  neighbor¬ 
hood  news,  county  government  pages, 
home  prices  and  demographics.  It’s  all 
part  of  a  strategy  to  recruit  as  partners 
several  hundred  local  governments, 
libraries  and  other  institutions  with 
information  not  published  elsewhere, 
according  to  Harry  Chandler,  director  of 
(See  Leading  Edge  on  page  34) 
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BY  DOROTHY  GIOBBE 


Secret 
Agent  Man 


JUSHER  OF  a  weekly  newspaper  in  Spokane, 
pash.)  is  demanding  an  apology  from  the  FBI  for 
j|sing  an  informant  who  posed  as  a  reporter  at  the 
ewspaper. 

Earlier  this  month,  Clark  Hager  of  the  Valley  Her- 
|W  wrote  a  stinging  letter  to  FBI  director  Louis  J. 

:h.  Saying  he  was  “highly  incensed,”  Hager 
charged  that  the  agency  “has  jeopardized  the  credi¬ 
bility  and  damaged  the  reputation  of  the  Valley  Her- 
ald^ 

“1  demand  an  immediate  apology  from  your 
agency.  1  also  need  your  pledge  that  you  will  not 
involve  my  newspaper  again 
in  such  a  manner,”  Hager 
wrote.  “It  is  my  hope  that  you 
will . . .  realize  the  dangers  to 
our  American  principles  in 
repeat  of  such  activities.” 

The  Society  of  Professional 
Journalists  registered  its  sup¬ 
porting  complaint  with  the 
FBI,  and  the  Reporters  Com¬ 
mittee  for  Freedom  of  the 
Press  also  expressed  concern. 
Hager  has  not  received  a 
response. 

The  incident  involves 
David  Elton  111,  an  FBI  infor¬ 
mant  and  Spokane-area  resi¬ 
dent.  Elton  claimed  to  be  a 
reporter  for  the  Valley  Herald 
during  several  interviews  last 
fall  with  James  Marks,  a 
prominent  figure  among  Spokane’s  Gypsy  commu¬ 
nity.  The  FBI  is  investigating  Marks  for  witness 
intimidation. 

On  the  direction  of  the  FBI,  Elton  wore  a  tape 
recorder  hidden  on  his  body  during  “interviews” 
with  Marks.  He  then  shared  the  information  with 
the  FBI,  the  Spokane  Spokesman-Review  reported 
recently. 

U.S.  Attorney  Jim  Connell}'  has  confirmed  that 
Elton  was  woridng  for  the  FBI  in  the  Marks  investi¬ 
gation. 

“By  all  indications,  Elton  took  it  upon  himself  to 
pose  as  a  reporter,  but  it  seems  apparent  that  the  FBI 
became  avrare  of  it,  and  went  along  with  it,”  said  G. 
Kelly  Hawes,  president  of  SPJ.  “They  were  even  lis¬ 
tening  in  on  the  interviews.” 

Hager  said  Elton  has  used  the  reporter  ruse  in  the 
past. 

“He’s  done  this  before  and  I’ve  warned  him  and 
told  him  that  he  has  no  authority  to  pose  as  a 
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reporter  for  the  Valley  Heraldij  he  said. 

Hager  added  that  while  Elton  has  never  worked 
for  the  Valley  Herald,  he  has  submitted  a  few  short 
pieces  that  appeared  in  the  newspaper’s  Viewpoint 
section.  Elton  was  not  paid  for  any  of  his  submis¬ 
sions,  the  last  of  which  appeared  six  months  to  a 
year  ago,  Hager  said. 

“We’re  a  community  weekly,  and  we  welcome 
people  with  different  viewpoints  to  express  them¬ 
selves,”  Hager  said. 

“I’ve  allowed  him,  on  a  few  occasions,  to  put  in 
his  articles.”  Hager  emphasized,  however,  that  Elton 
was  not  on  assignment  for  the 

paper  when  he  interviewed  “jf  coufuses  the 
Marks.  ,  f 

Elton  apologized  to  Hager  tSSUe  ITl  teVIflS 
for  using  the  newspaper  as  a  qC  geYieYCll 
cover,  but  said  he  doesn’t  ^  i 
regret  helping  the  FBI  in  the  ptluHc  tvyiflg  tO 
investigation. 

“1  don’t  regret  anything,”  he  . 
told  a  reporter  from  the  Valley  JOUmollStS  WhO 
Herald.  “1  only  wish  I  could  tum  OUt  tO  be 
have  been  more  helpful  to  the 
case  against  Maries. . . .  Crime  gOVeTYlfHetlt 

should  not  pay.  ”  employees 

The  Spokesman-Review  .  »  »  • 

reported  that  Elton  imperson-  tflVOlveCl  Ifl 
ated  a  reporter  to  obtain  an  ^  Criminal 
interview  with  former  ,  •  •  .  •  » 

Speaker  of  the  House  Tom  investigation 
Foley. 

According  to  former  Foley  staffers,  Elton  alter¬ 
nately  claimed  to  be  a  reporter  for  the  Valley  Herald 
and  the  Spokesman-Reivew. 

Both  newspapers  denied  any  connection  with 
him. 

Hawes  doubted  the  Elton  incident  was  isolated.“It 
probably  happens  more  than  we  know,”  he  said. 

“It  confuses  the  issue  in  terms  of  the  general  pub¬ 
lic  trying  to  deal  with  journalists  who  tum  out  to  be 
government  employees  involved  in  a  criminal  inves¬ 
tigation.  It  undermines  the  American  system  of  the 
role  of  the  press  as  watchdog.” 

The  issue  of  federal  agencies  using  journalists  to 
gather  intelligence  surfaced  recently  in  congres¬ 
sional  hearings  (E&P, Aug.  10,  p.  16),  but  the  subject 
was  confined  to  non-U.S.  cases. 

As  recently  as  1S)95,  SPJ  condemned  U.S.  postal 
inspectors  who  posed  as  reporters  in  Michigan 
(E&P, }uiy  29, 1995,  p.  9).  After  an  outcry  from  press 
associations,  the  postmaster  general  subsequently 
forbade  the  practice.  ■ 
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In  The  Dark 

Democracy  WILL  TAKE  a  step  backward  at  the  upcoming  civil 
trial  of  OJ.  Simpson.  Unlike  Judge  Lance  Ito,  who  presided  over 
Simpson’s  criminal  trial,  Judge  Hiroshi  Fujisaki  has  ruled  that  tele¬ 
vision  cameras,  still  photographers,  and  even  sketch  artists  will  be 
banned  from  the  courtroom  at  the  next  Simpson  trial. 

Fujisaki  also  said  he  plans  to  seal  all  records  of  bench  conference  pro¬ 
ceedings  and  any  hearings  held  outside  of  the  jury’s  presence  during  the 
duration  of  the  trial.  He  also  issued  a  gag  order  muzzling  all  attorneys, 
witnesses  and  litigants  from  talking  about  the  case  for  the  duration  of 
the  trial. 

While  Ito  may  have  lost  control  of  the  criminal  trial,  there’s  no  reason 
for  Fujisaki  to  use  that  as  a  basis  for  limiting  the  public’s  right  to  know. 
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Speaking  Untruths 

AFOOT-LONG  piece  of  an  engine  from  a  Delta  airlines  727  flight 
that  had  just  taken  off  from  New  York’s  La  Guardia  airport  fell 
4,000  feet  and  smashed  into  a  parked  car  in  a  residential  neigh¬ 
borhood.  When  contacted  shortly  after,  the  spokesman  for  Delta,  without 
even  knowing  the  particulars  and  not  having  seen  the  fallen  part,  report¬ 
edly  said:  “There  is  no  way  anything  of  that  size  would  have  come  from 
our  engine.  I  checked  with  maintenance  and  they  said  the  most  [any¬ 
thing  coming  from  the  engine]  would  have  been  an  inch  or  two.” 

According  to  a  report  in  the  New  York  Post,  the  Delta  spokesman  also 
denied  the  plane  flew  over  the  area  where  the  piece  fell. 

The  next  day,  however.  Delta  officials  confirmed  that  it  was,  indeed,  a 
piece  of  their  plane. 

What’s  the  purpose  of  a  “spokesman”  if  he  speaks  untruths  before  he 
knows  the  facts?  Or  if  he  tells  outright  lies  to  cover  up?  — J.C. 
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LETTERS  TO  THE  EDITOR 


A  voice 
for  the  Voice 

IN  “MOVING  TO  Free:  Success  Or 
Disaster?”  (£(5?/*,  July  27),  you  noted 
that  Village  Voice  news  boxes  have 
been  quickly  emptied  by  readers  (or 
“entrepreneurial”  vagrants  who  sell  the 
papers  to  readers)  since  the  venerable 
weekly  recently  switched  to  free  distri- 
bution.This  was  characterized  as  a  “dis¬ 
tribution  problem.”  Distribution  prob¬ 
lem?  Publishers  of  free  circulation 
papers  want  the  boxes  to  be  emptied. 
The  only  questions  are  how  quickly 
and  at  what  circulation  level  that  fine 
state  is  achieved.  Finding  the  proper 
balance  is  an  art  that  the  Village  Voice 
will  no  doubt  have  mastered  in  short 
order. 

The  article  also  noted  that: 

♦  Since  the  Voice  went  free,  the 
paper  has  boosted  its  circulation  from 
150,000  to  235,000;  and 

Newspaperdom* 


50  YEARS  AGO. . .  The  American  Press 
Institute,  formed  earlier  in  the  year, 
announced  the  25  members  of  its  first 
seminar  for  three  weeks  starting  Sept. 
30.The  managing  editors  and  news 
editors  come  from  newspapers  coast 
to  coast.  API  says  the  25  editors  repre¬ 
sent  567  years  of  experience  in 
almost  every  branch  of  newspaper 
work. 

Delegates  to  the  International 
Typographical  Union  convention  in 
Miarrii  Beach  approved  a  $1  million 
fund  designed  to  establish  union 
newspapers  to  compete  with  papers 
being  struck.The  defense  fund  will 
be  raised  by  an  assessment  of  one- 
half  of  one  per  cent  on  salaries  of  all 
working  members. 

The  Office  of  Price 
Administration  approved  an  increase 
of  $7  per  ton  for  newsprint.  This  was 
the  fifth  increase  allowed  since 
newsprint  went  under  price  control 
in  November  1942,  bringing  the 
base  price  to  $68  a  ton. 
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♦  Some  readers  in  Manhattan  and  the 
outer  boroughs  continue  to  pay  for  the 
paper  even  though  it  is  available  for 
f^ree. 

Hmmm  . . .  distribution  boxes  quick¬ 
ly  emptied,  increased  circulation,  eager 
readers  paying  for  papers  that  are  avail¬ 
able  free  of  charge.  It’s  going  to  take 
longer  than  the  three  months  that  have 
elapsed  since  the  Voice  went  free  to 
venture  a  determinative  judgment  on 
the  financial  impact  of  the  decision,  but 
it’s  already  quite  clear  that  the  move 
has  created  the  kind  of  “problems”  most 
papers  would  love  to  have. 

Richard  Karpel 

Karpel  is  executive  director  of  the 
Association  of  Alternative 
Newsweeklies 


Editor’s  note: 

It’s  clearly  a  problem  when  readers 
head  for  a  news  rack,  open  it  up,  and 
walk  away  empty-handed.  Potential 
readers  become  frustrated  nonreaders 
and  advertisers  lose  marketing  oppor¬ 
tunities.  It’s  also  a  problem  when 
bums  steal  armfuls  of  free  papers 
from  racks  and  peddle  them  in  the 
outer  boroughs.  The  practice  drains 
circulation  revenue  from  the  newspa¬ 


per.  The  related  situations  indicate  the 
proper  “balance”  hadn’t  been  found. 
Yes,  it’s  nice  to  be  wanted.  But  a  news¬ 
paper  that’s  wanted  so  much  that 
readers  can’t  find  it  has  a  problem  on 
its  hands. 


Corrections 

A  STORY  ABOUT  plans  for  news 
coverage  at  the  Democratic 
national  convention  in  Chicago  (E&P, 
July  20,  pp.  12-13)  incorrectly  reported 
the  uniform  resource  locator  (URL)  of 
the  city’s  Community  News  Project.The 
correct  URL  is  http://www.mcs.net/ 
-commnews/dnchome.htm/. 

An  editorial,  (^dfp, July  27,  p.  8) 
incorrectly  named  the  congress¬ 
man  who  released  a  report  on  the  price 
of  secrecy  to  U.S.  taxpayers.  He  is  Rep. 
David  Skaggs  (D-Colo.). 


For  additional  stories,  analysis 
and  industry  resources, 
visjt  us  on  the  Web 

http://www.mediainfo.com 


“NDN  excels  at  prraentu^ 
the  cutung-edge...  there  is 
great  value  in  attending  the 
entire  roundtable  $eri«... 
provides  collective  tools  to 
build  an  efiective  new  media 
strategy.” 

Henry  K  Wurzer 

Marketing  Development  Manager 

Meant  Newspapen 

“I  found  the  2010  round¬ 
tables  provocative,  engaging 
and  valuable  as  a  guide  to 
the  challenges  newspapers 
face.  I  look  forward  to  the 
upcoming  sessions.  ” 

Steven  Newhouse 
Editor-in-Chief 
The  Jersey  Journal 


jlN^ade  possible  by  the  McCormick 
Tribune  Foundation,  New  Directions 
for  News  presents  the  first  New 
Models  for  New  Media. ..  in  a  world 
with  no  boundaries  roundtable. 
Response  to  our  prototype  series  was, 
as  you  read  here,  phenomenal. 

Where  will  you  be  Oct.  1-31 

Mark  your  calendar  for  Tuesday- 
Thursday,  Oct.  1-3.  We’ll  launch  in 
New  York  at  IBM  headquarters  with 
events  at  The  New  York  Times  and  the 
Freedom  Forum  Media  Studies 
Center. 

Call  JefFMaddy  at  (573)  884-6290 
for  information  today.  Participation 
is  limited. 


New  Models  for  New  Media 
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EVERY  SATURDAY  SINCE  1884 


ORNATELY  PLAYING  THE 
Mes  of  disappointed  parent 
In  outraged  victim  of  a 
b^^d  media,  the  Rev.  Louis 
flA^an  scolded  black  jour- 
nalK  as  “slaves”  of  a  white- 
o^wHIL  press  who  “feed  the 
people  filth  and  ignorance 
and  garbage.” 

Kicking  off  the  National 
Association  of  Black  Journal¬ 
ists’  21st  annual  convention  in  Nashville  last  week, 
the  Nation  of  Islam  leader  uncorked  a  stemwinder 
that  combined  blistering  insults  of  African-American 
journalists  with  sudden,  quiet  protestations  of  filial 
love. 

“Don’t  you  know  I  love  you?  I  really  love  you  — 
and  I  know  you  are  the  key  to  liberating  the  minds 
of  the  people,”  Farrakhan  told  the  convention. 

NABJ  members,  however,  could  be  excused  if 
they  felt  somewhat  less  than  loved. 

Mugging,  mocking  and  mimicking  the  supposed 
speech  patterns  of  black  professionals,  Farrakhan 
repeatedly  portrayed  black  journalists  as  sellouts  to 


their  community  who  are  so 
fearful  of  white  media  owners 
they  have  subverted  the 
meaning  of  a  free  press. 

“You  are  the  National  Asso¬ 
ciation  of  Black  Journalists 
that  work  for  white  institu¬ 
tions,”  Farrakhan  said.  “White 
people  did  not  hire  you  to  tell 
the  truth  . . .  and  you  don’t. 
You  are  too  afraid  of  losing 
the  cheap  little  gig  you  got  going.” 

Black  journalists  are  not  even  responsible  for 
their  own  career  successes,  Farrakhan  suggested. 

“You  didn’t  get  these  jobs  ’cause  you’re  so 
skilled,”  Farrakhan  shouted,  comically  drawling  the 
last  word.  “You  got  them  ’cause  some  Negroes 
started  throwing  Molotov  cocktails  and  white  peo¬ 
ple  didn’t  want  to  go  uptown  to  cover  that  —  so 
they  raided  the  black  press.” 

African-American  journalists  are  compliant  in  the 
United  States’  “controlled  press,”  he  said. 

“My  people  can  never  be  free  as  long  as  thought 
control  and  mind  manipulation  is  practiced  in  the 
news  media  —  and  you  know 
what  I’m  talking  about .... 
When  you  hear  them  beating 
the  hell  out  of  me  for  being  an 
anti-Semite  or  bigot,  it’d  be  nice 
to  hear  some  of  you  brothers 
who  are  applauding  me  behind 
the  door  go  out  front  and  say, 
‘Farrakhan  is  not  the  man  he’s 
depicted  to  be.  He’s  a  lot  better 
than  that,’  ”  he  said. 

As  he  himself  acknowledged, 
however,  criticism  —  especially 
from  the  so-called  white  media 
—  is  the  fuel  of  the  Farrakhan 
phenomenon. 

“I  must  tell  you  the  truth  —  I 
have  benefited  from  the  beating 
I  have  taken,”  he  said. 

And  in  response  to  a  ques¬ 
tion,  Farrakhan  suggested  that 
he  himself  has  lived  up  to  his 
ideal  of  a  media  owner.  The 
Nation  of  Islam  publishes  a 
weekly  tabloid,  the  Final  Call. 

“I  have  never  bridled  anyone, 
nor  has  anyone  bridled  anyone, 
who  tried  to  write  the  truth  in 


Nation  of  Islam  leader 
rips  black  journalists 
for  selling  out  to 
'controlled  press' 
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^lll  NASHVILLE 
SX/  CONVENTION 


"White  people  did  not  hire  you  to  tell  the  truth . . .  and  you  don't.  You  are  too  afraid  of 
losing  the  cheap  little  gig  you  got  going."  —  The  Rev.  Louis  Farrakhan,  in  remarks  to 
the  National  Association  of  Black  Journalists  in  Memphis  last  Wednesday 
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the  Final  Call”  he  said. 

A  one-time  calypso  singer  who  now  leads  a  Mus¬ 
lim  sect,  yet  who  liberally  quotes  Jesus  Christ  and 
takes  much  of  his  speaking  style  from  black  Protes¬ 
tant  preachers,  Farrakhan  titled  journalists  to  go 
back  to  church. 

“You  big  media  people,  where’s  God  in  your  life?” 
he  said.  “You  used  to  pray,  but  now  you’re  big-time 
media  people.  You  don’t  have  time  for  God,  and 
that’s  why  your  writing  is  so  stale  and  insipid.” 

For  all  his  chiding,  Farrakhan  frequently  delivered 
his  remaiks  with  a  wide  smile,  and  in  comments 
after  the  talk,  many  NABJ  members  indicated  they 
did  not  take  his  performance  very  seriously. 

There  was  some  anger  among  the  audience,  how¬ 
ever,  about  the  security  measures  implemented  by 
Farrakhan’s  Fruits  of  Islam,  an  entourage  of 
extremely  serious  and  extremely  polite  men  and 
women.  When  a  shipment  of  metal-detecting  wands 
failed  to  show  up  at  the  convention,  the  security 
people  asked  NABJ  members  to  form  separate  lines 
for  men  and  women  and  began  frisking  the  journal¬ 
ists  as  they  entered.  Later,  the  frisking  —  which  vio¬ 
lated  an  apparent  understanding  between  the 
Nation  of  Islam  and  NABJ  officials  —  was  dropped 
and  people  entered  without  physical  inspections. 

“This  is  still  a  National  Association  of  Black  Jour¬ 
nalists  convention,”  Sharon  Stevens,  the  association’s 
vice  president/broadcast,  said  pointedly. 


Elusive  On  Sudan  Slavery 

The  last  time  the  Pvev.  Louis  Farrakhan  spoke  to 
reporters,  he  challenged  them  to  put  up  or  shut  up 
about  reports  of  slavery  in  the  Sudan. 

“If  slavery  exists,  why  don’t  you  go  as  a  member  of  the 
press  and  look  inside  Sudan,  and  if  you  find  it,  then  you 
come  back  and  tell  the  American  people  what  you  found,” 
Farrakhan,  who  denies  slavery  exists  in  Africa,  told  the 
National  Press  Club  in  Washington. 

Two  Baltimore  Sun  reporters,  Gilbert  A.  Lewthwaite  and 
Gregory  Kane,  did  just  that  —  and  reported  in  a  recent 
series  that  they  actually  bought  two  Sudan  boys  and 
returned  them  to  their  father. 

When  he  talked  to  the  National  Association  of  Black  Jour¬ 
nalists  meeting  in  Nashville  last  week,  however,  Farrakhan 
brushed  off  the  topic. 

“The  Sudan.  How  many  of  you  are  ready  to  go  there  and 
look  at  it  and  report  accurately  —  even  if  you  have  to  go 
against  what  is  said  about  there?”  Farrakhan  said,  without 
elaborating. 

As  part  of  the  NABJ  program,  after  his  remarks,  Farrakhan 
was  questioned  on  stage  by  Warner  Saunders,  the  veteran 
anchor  with  WMAQ-TV  in  Chicago.  Saunders  said  that  in 
conversation  with  Farrakhan  before  the  program,  the  Nation 
of  Islam  leader  “just  fluffed  off’  his  direct  question  about  the 
Baltimore  Sun  series. 

If  Farrakhan  missed  seeing  slaves  on  his  visit  to  the 
Sudan,  he  apparently  found  some  of  them  at  the  NABJ  con¬ 
vention,  where  he  repeatedly  referred  to  African-American 
journalists  as  “you  slave  writers,  you  slave  media  people.” 


BY  M.L.  STEIN 

Teen 

Correspondents 
Do  The  Job 

jTWAS  NEARING  deadline  and  the  Amarillo  (Texas) 
Waily  News  needed  a  story  from  Wellington,  a  town 
Iwo  hours  away  by  car. 

There  was  no  time  to  send  someone  from  the 
office,  so  regional  editor  David  Stevens  asked  staffer 
Jami  Henry  if  one  of  her  teenage  correspondents 
could  help  out. 

Henr>',  who  edits  Generation  Y,  the  Daily  News' 
weekly  teen  section,  knew  exactly  who  to  call:  Holly 
Thomas,  a  sophomore  at  Wellington  High  School, 
and,  in  words  of  Henry,  a  “very  assertive  girl.” 

Still,  getting  the  story  was  not  going  to  be  easy. 
The  Collingsworth  County  Hospital  district’s  board 
had  suspended  the  hospital  adminis¬ 
trator  after  he  and  his  wife  were 
arrested  on  a  marijuana  possession 
charge,  and  the  newspaper  wanted 
the  minutes  of  the  board  meeting. 

Henry  told  E&P  that  hospital  offi¬ 
cials  balked  at  giving  up  the  record, 
telling  Holly  it  would  be  released 
later. 

The  teenager  called  Henry  from  a 
pay  phone  across  the  street  and 
explained  the  situation. 

Henry  recalled:  “I  told  her  that 
under  the  Texas  Open  Records  Act,  they  had  to  sur¬ 
render  the  minutes  now.  She  went  right  back  in  and 
persisted  until  they  handed  them  over.” 

Holly  then  read  them  on  the  phone  to  the 
reporter  writing  the  story. 

For  her  efforts,  the  youngster  was  not  only  paid, 
but  shared  a  byline  with  the  writer  in  the  main 
news  section. 

“That  meant  a  lot  to  her,”  Henry  said. 

Generation  Y,  a  12-page  tabloid,  has  about  1(X)  sm- 
dent  correspondents  from  high  schools  in  the  area. 
Normally,  they  write  movie  and  music  reviews, 
colunms,  sports  features  and  articles  on  such  issues 
as  date  rape  and  drugs  in  schools.  Reviewers  are 
paid.  But  on  occasion  the  students  are  asked  to  do 
leg  woik  on  news  stories. 

“There  could  be  some  future  journalists  here,” 
said  managing  editor  Dennis  Spies.  “They’re  very 
eager.” 

Daily  News  executive  editor  Cathy  Martindale 
was  unavailable  for  comment,  but  earlier  she  had 
told  the  Freedom  of  Information  Foundation 
of  Texas  (FOIFT)  of  which  she  is  president:  “Our 
Generation  Y  teens  are  not  just  learning  about  jour¬ 
nalism.  They’re  learning  about  their  rights  as  citi¬ 
zens.  Even  if  they  don’t  stay  in  the  journalism  field, 
they  will  grow  up  to  be  adults  who  are  more  aware 
of  their  rights  and  assertive  about  open  govern¬ 
ment.”  ■ 
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“There 
could  be 
some  future 
journalists 
here,”  said 
managing 
editor 
Dennis  Spies 
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Confronting 
The  Internet 


AMERICAN  Journalists  Association  cele- 
.ibrate J  its  1 5th  birthday  at  its  annual  convention  by 

(L)ing  back  to  school. 

The  mid-August  meeting  in  St.  Paul,  Minn.,  was 
otable  for  two  firsts:  the  first  convention  held  in 
le  Midwest,  and  the  first  one  entirely  devoted  to 
■  ifiarpening  print  and  broadcast  journalism  skills. 
“There  will  be  no  .  . .  panel  discussions  with  talk¬ 
ing  heads  at  this  gathering,”  departing  AAJA  presi¬ 
dent  Dinah  Eng,  special  sections  editor  and  colum¬ 
nist  at  Gannett  News  Service,  promised  before  the 
meeting. 

Instead,  the  approximately  500  attending  journal¬ 
ists  packed  sessions  that  ran 
as  long  as  12  hours  over  two 
days.  Especially  popular  were 
workshops  on  new  media. 

Indeed,  the  three-day  con¬ 
vention  began  with  a  panel 
discussion  —  the  only  one  on 
the  schedule  —  devoted  to 
the  Internet. 

“I  think  the  reason  to  care 
about  the  Internet,  quite 
frankly,  is  jobs.  I  am  more 
aware  of  [Internet  job  oppor¬ 
tunities]  than  I  am  of  jobs  in 
print,”  said  Nancy  Malitz, 
director  of  the  Detroit  News’  new  media  efforts. 

Similarly,  the  directors  of  Internet  projects  for  the 
competing  Twin  Cities  papers  —  the  Pioneer  Press, 
with  headquarters  in  St.  Paul,  and  the  Star  Tribune, 
with  its  main  office  across  the  Mississippi  in  Min¬ 
neapolis  —  told  the  journalists  that  one  way  or  the 
other  the  Internet  is  not  going  away. 

“Newspapers  are  going  to  be  the  crushed-tree- 
smeared-with-ink  thing.  They  are  going  to  continue 
to  retreat  into  the  background,”  the  Star  Tribunes 
Steve  Yelvington  said.“It’s  the  [readers’]  relationship 
with  the  electronic  [newspaper  product]  that  will 
be  more  important.” 

“There’s  a  lot  of  opportunity  for  people  to  get 
jobs  on  the  Internet,”  said  Lem  Lloyd  of  the  Pioneer 
Press.  “The  question  is,  will  newspapers  continue  to 
fund  these  pages?  Will  they  continue  to  have  12  con¬ 
tent  providers?  Will  the  jobs  continue  to  be  there?  I 
don’t  know . . .  but  it’s  an  interesting  time  in  jour¬ 
nalism.” 

Bruce  Koon,  managing  editor  of  the  San  Jose  Mer¬ 
cury  News’  Mercury'  Center,  offered  AAJA  members 
another,  if  perhaps  politically  incorrect,  reason  to  be 
enthused  about  the  Internet:  “For  us  as  Asian  Ameri¬ 
cans,  this  may  be  in  our  blood.  From  Silicon  Valley  to 
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Silicon  Alley  in  New  York  City,  some  of  the  most 
important  companies  were  founded  by  Asian  Amer¬ 
icans.” 

It  wasn’t  only  Koon  talking  about  bloodlines, 
however:  Association  leaders  and  members  fre- 
quentl)’  noted  at  the  St.  Paul  convention  that  15 
years  after  its  founding  by  six  Los  Angeles  journal¬ 
ists,  AAJA  is  growing  ever  more  diverse  ethnically. 

“We  started  out  with 
the  usual  suspects:  Chi¬ 
nese  and  Japanese 
Americans,”  said  Traci 
Tong,  the  group’s 
incoming  vice  presi¬ 
dent/broadcasting. 

“Now  there  are 
many  more  groups 
here:  Southeast  Asians, 

East  Asians,  Filipinos. 

We  made  outreach  to 
Pacific  Islanders  at  our 
convention  last  year  in 
Hawaii.” 

This  diversity  struck 
Shirley  Yam,  a  University  of  Florida  graduate  student 
who  was  reporting  for  the  convention  daily.  “It’s  a 
mixture  of  cultures,  not  just  Chinese.  And  we  [stu¬ 
dents]  are  working  with  professionals,”  she  said. 

AAJA  has  even  expanded  to  Asia  itself,  with  a 
chapter  headed  by  Hong  Kong-based  magazine 
writer  Allen  Cheng,  opening  within  the  last  year. 
AAJA  has  17  U.S.  chapters  and  a  total  membership  of 
approximately  1,900. 


Writing  Tips 

How  CAN  EDITORS  get  better  writing  in  their 
newspapers? 

The  ageless  question  will  be  addressed  at  an 
unusual  daylong  woricshop  Sept.  20  at  the  Associ¬ 
ated  Press  Managing  Editors  convention  in 
Denver. 

The  program  will  help  teach  editors  how  to 
actively  shape  stories  from  the  beginning,  not 
just  edit  what’s  been  filed.  Instructors  include 
writing  coaches  from  AP  and  member  newspa¬ 
pers,  but  also  columnist  and  poet  Patricia  Smith, 
songwriter  Kake  Long  and  literary  journalist  Mark 
Kramer. 

The  workshop,  box  lunch  included,  is  free  to 
conventiongoers  and  $30  to  those  who  register 
before  Sept.  1 . 


At  15,  more 
diverse  AAJA 
takes  hard  look 
at  the  Internet 
and  digs  in  at 
workshops 


“Newspapers  are  going 
to  be  the  crushed-tree- 
smeared-with-ink 
thing.  They  are 
going  to  continue 
to  retreat  into  the 
background” 

—  Steve  Yelvington, 
Star  Tribune  new 
media  executive 


□  Yes!  Rush  me  the  latest  issue  of  E&P  and  enter  a  one-yaar  subscription  (52  issues  for  $65)  in  my  name. 


wr 


< 

^  . 
-a  ^ 

I  <5  ^ 

(A  O 
£=  U 

■§  Jt 

Q.  a> 

os-i 

^  t/f 


IMPORTANT!  Please  tell  us  about  yourself; 

A.  Your  Business  (Check  Only  One  Category) 

1  J  Daily  Newspaper 

2.  J  Weekly  Newspaper 

3.  J  CorpV  Indy  Assn.  Buying  Advertising  Space 

4.  J  Advertising  Agerx^ 

5.  J  Newspaper  Rep. 

6.  J  Magazine /Other  Publication 

7.  J  Graphic  Arts  /  Printing  Service  /  Nevrspaper 

Supplier 

8  J  News  Service/ Feature  Syrxticate 

9.  J  Publicity  and  Public  Relations 

10. J  Library  /  Federal  /  State  and  Lxxal  Governments 

1 1 .  J  Education:  Students  /  Teachers 

Other  (Please  specify) _ 
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B.  Your  Occupation  (Check  Only  One  Category) 


A.  J  Publisher 

B.  J  President 

C.  JV  President 
0.  -I  Editor 

E.  J  General  Mgr. 

F.  J  Business  Mgr. 

G.  J  Controller 

H.  J  Advertising  Mgr. 

I.  J  Sales  Mgr. 

J.  J  CIctss  M^. 

K.  -I  Research  Mgr. 

L  -I  Promo  Mgr 
M.  J  PR  Mgr. 

O.  J  Prod  Mgr. 

P.  J  Composing  Mgr. 


Q  J  Circulation  Mgr. 

R.  J  Editorial  Dept 

S.  J  Advertising  Dept. 

T.  J  Circulation  Dept 
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BY  MARK  FITZGERALD 


Controversy  In 
Crime  Coverage 


JThe  past  year  and  a  half,  Minneapolis  and  St.  Paul 
ive  suffered  a  brutal  crime  wave  that  has  shaken 
e  morale  of  a  once-placidTwin  Cities,  best  known 
r  the  whimsical  storytelling  of  Garrison  Keillor 
id  the  TV  newsroom  comedy  of  Mary  Tyler  Moore. 
For  the  Star  Tribune  and  the  St.  Paul  Pioneer 
jgss,  questions  of  how  to  respond  to  crime  are 
becoming  increasingly  urgent  —  and  controversial. 

On  a  recent  mid-summer  Sunday,  readers  of  both 
papers  were  offered  accounts  of  how  crime  cover¬ 
age  issues  can  spUt  newsrooms. 

In  the  Star  Tribune  on  July  28,  reader  representa¬ 
tive  Lou  Gelfand  took  his 
paper  to  task  for  publishing 
the  name  of  a  witness  to  a 
gang-related  murder. 

“Unless  this  uncon¬ 
scionable  practice  halts,” 
Gelfand  wrote,  “an  identified 
witness  ultimately  will  shed 
blood.  Some  of  that  blood,  fig¬ 
uratively,  will  be  on  the  front 
door  of  the  newspaper." 

In  the  Pioneer  Press  the 
same  day,  the  question  of 
whether  it  is  proper  for  the 
newspaper  to  fund  $5,000  in  rewards  for  informa¬ 
tion  about  gang  killings  was  debated  in  side-by-side 
columns  by  senior  vice  president  and  editor  Walker 
Lundy  and  staff  columnist  Katherine  Lanpher. 

Lundy  wrote  he  was  moved  to  suggest  the  reward 
fund  —  which  was  quickly  approved  by  publisher 
Peter  Ridder  —  by  a  column  Lanpher  wrote  about 
the  July  20  killing  of  a  4-year-old  St.  Paul  girl. 

“St.  Paul  also  needed  more  than  the  public  outcry 
Katherine  [Lanpher]  was  calling  for.  We  needed  to 
do  something,”  Lundy  wrote. 

“After  reading  Katherine’s  column,  I  urged  the 
publisher  to  offer  $5,000  as  a  reward  for  information 
leading  to  the  arrest  and  conviction  of  the  killer  or 
killers.  Among  gang  members,  money  often  talks,” 
Lundy  wrote. 

After  some  discussion,  however,  the  Pioneer  Press 
decided  to  pledge  the  $5,000  for  police  to  use  as 
reward  money  for  future  gang-related  violence.  In 
addition,  the  paper  ran  an  editorial  urging  others  to 
contribute  to  the  same  cause. 

“I  was  happy,”  Lundy  wrote.  “The  paper  had  done 
something  to  make  things  better.  We  had  done  first- 
rate  journalism,  and  we  also  had  been  a  responsible 
corporate  citizen.” 

However,  Lundy  acknowledged  the  plan  was  a 
nonstarter  with  many  reporters. 


“Based  on  the  questions  I  took  from  staffers,  I  sus¬ 
pect  a  majority  of  them  thought  it  was  a  bad  idea. 
Katherine  did,  too,”  Lundy  wrote. 

Indeed,  in  her  Sunday  column,  Lanpher  vigorously 
opposed  the  reward  fund  as  “the  wrong  thing  for 
this  newspaper  to  do.” 

“Even  at  its  best,”  Lanpher  wrote,“the  $5,000  presents 
a  conflict  of  interest.  Are  we  going  to  report  when'our’ 
money  is  used  to  arrest  a  gang  leader?  'Vhat  if  ‘our’ 
money  is  used  improperly?  Who  is  to  say  $5,000  is 
enough?  Why  did  this  death  prompt  it  and  not  others? 

“At  the  worst,  the  ftmd  gives  the  appearance  of 
slick  marketing;  the  newspa¬ 
per  that  cares  enough  to  put 
up  some  dough.  It  doesn’t 
matter  that  I  know  otherwise, 
that  the  fund  emanated  from  a 
sincere  resolve  to  better  the 
place  where  we  live.  You 
could  argue  that  we  have 
exploited  the  death  of  a  child 
to  show  our  community 
involvement.” 

At  the  Star  Tribune,  the 
issue  was  identifying  witnesses 
to  crimes.  Commenting  on  a 
complaint  from  a  reader,  Lou 
Gelfand,  the  paper’s  reader 
representative,  wrote  it  was 
“unconscionable”  to  identify 
witnesses. 

Balancing  his  own  comments,  Gelfand  quoted  the 
reporter  of  one  story,  Maria  Elena  Baca,  who  said  the 
teenage  witness  gave  her  permission  to  use  her 
name.  Maria  Lettman,  who  supervises  the  Star  Tri¬ 
bune's  crime  coverage,  argued  that  identifying  story 
sources  adds  credibility,  though  she  added;  “Crime 
coverage  is  one  area  where  we  always  have  to  be 
sensitive,  and  we’re  currently  reviewing  a  broad 
range  of  issues  regarding  when  we  name  people  — 
whether  they’re  victims,  wimesses  or  even  suspects.” 

In  an  interview.  Star  Tribune  senior  vice  presi¬ 
dent  and  editor  Tim  McGuire  said  naming  witnesses 
is  “not  an  absolute  policy.” 

He  noted  the  paper  more  recently  withheld  the 
name  of  a  juvenile  witness  to  a  crime. 

In  many  ways,  McGuire  said,  the  Twin  Cities’  sud¬ 
den  crime  wave  is  forcing  the  paper  to  make  news¬ 
room  decisions  about  unfamiliar  circumstances. 

“I  think  we’re  increasingly  facing  difficulties  we 
didn’t  face  four  or  five  years  ago,”  McGuire  said.“Yes, 
it  would  be  naive  to  say  [the  crime  wave]  hasn’t 
affected  us.”  ■ 


Minneapolis 
Star  Tribune 
taken  to  task  for 
naming  witness  to 
a  gang-related 
murder 


“Unless  this 
unconscionable 
practice  halts,” 
Gelfand  wrote,  “an 
identified  witness 
ultimately  will 
shed  blood.  Some 
of  that  blood, 
figuratively,  will 
be  on  the  front 
door  of  the 
newspaper” 
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BY  M.L.  STEIN 


Down,  Dirty 
Desert  Dispute 


expanding  empire  of 
free  alternative  pa¬ 
pers  is  actually  a  kind 
of  success  story.  The 
expose  —  beginning 
on  Page  1  Aug.  1 1  and 
filling  a  full  page  and  a 
quarter  of  another 
inside  —  details  how 
a  small  weekly  with 
roots  in  the  era  of 
Vietnam  War  protest 
has  grown  to  become  a  seven-paper  chain  with  a 
combined  circulation  of  more  than  700,000  and  $35 
million  in  annual  revenues. 

Last  week,  in  its  latest  venture.  New  Times  con 
solidated  two  papers  it  bought  in  Los  Angeles  —  LA 
View  and  the  Reader  —  into  a  new  weekly  called 
LA.  New  Times. 

The  story  noted,  however,  that  although  the 
company’s  revenues  are  climbing,  “its  debts  are 
significant,  according  to  a  confidential  1995 
financial  report  obtained  by  the  Republic?  New 
Times  papers  in  San  Francisco  and  Houston  were 
losing  money,  the  article  said.  In  San  Francisco’s 
bustling  alternative  market.  New  Times  com- 
petes  with  the  San  Francisco  Bay  Guardian 
others. 

Still,  Muller  wrote.  New  Tunes  iricce^ipti  vS^hyes 
by  20%,  while  tripling  pretS|i||||^^t^$^^Muon, 
aUfroml994_toJ995,^,y^„,^,«,»«\n,« 


l»|BONS  BETWEEN 
maiBream  and  alter¬ 
nate  newspapers  ne- 
^^^ave  been  really 
^k^al,  but  in  Phoe- 
nn^Lthey’ve  gotten 
do\^^gtit  nasty. 

Phoenix  New  Times 
is  suing  Phoenix  News¬ 
papers  Inc.  (PNI), 
charging  that  a  story 
on  New  Times  in 
PNI’s  Arizona  Republic  was  based  largely  on  a 
stolen,  confidential  financial  report  that  was  issued 
to  only  four  top  New  Times  executives.  The  alterna¬ 
tive  wants  the  rep>ort  returned. 

“I  have  no  quarrel  vdth  the  story,”  New  Times 
chairman  and  CEO  James  A.  Laikin  said  in  an  inter¬ 
view.  “That’s  what  newspapers  do.  It’s  the  docu¬ 
ment  that  we  want  back.  It  contains  detailed  pro¬ 
prietary  financial  information.  I  don’t  care  who  stole 
it  or  how  they  got  it.  It’s  our  property.” 

In  an  Aug.  9  letter  to  Phoenix  Newspapers  pub¬ 
lisher  and  CEO  John  F.  Opf>edahl,  Larkin  said  he  had 
been  informed  by  Republic  reporter  Bill  Muller  that 
the  report  had  been  stolen  from  New  Times.  Larkin 
demanded  the  report’s  return. 

The  next  day,  Oppedahl  refused. 

“I  do  not  know  how  the  report  got  out  of  your 
senior  management’s  control,  but  no  one  employed 
by  or  associated  with  Phoenix  Newspapers  ‘stole’ 
the  report  or  collaborated  with  anyone  to  have  it 
taken,”  Oppedahl 

the  four 
reports 
your  letter  men- 
tions  are  so  filled 
with  trade  secrets 
and  proprietary 
information,”  he 
added,  “it  appears 
your  security  is 
either  very  lax  or 
nonexistent.” 

Larkin  termed 
Oppedahl’s  reply 
“smart-assed.” 

on  the 
documents, 

Muller’s  profile  of 
New  Times  Inc. 

quickly 


Phoenix  New  Times  says 
Arizona  Republic  used  stolen 
documents  for  expose  revealing 
the  alternative  weekly  as  link  in 
a  wealthy  corporate  chain 


Cause  of  the  ’9( 
for  ‘New  Times 
Building  an  em] 


■yWItMullar 

KiBwttttf  * 

For  ft  weekly  newipeper  with  rooti  In 
Vietnem  War  movement,  the  role  of  corpoi 
•eemi  an  odd  fit.  But  at  Pkotni*  N»w  TInu 
cuh  reglatera  have  drowned  out  Bob  Dylan  tu 

Riding  the  creet  of  aurging  growth  In 
ca^atereo  adi  and  riaque  romance  pcraoi 
TImea  Inc.  aeema  Intent  on  building  a  coa 
empire  of  weekly  newapapera,  all  cloned  i 
Phoenix  parent. 

In  the'laat  five  yeara,  New  TImea  haa  ai 
papm  in  four  ni^or  markeu,  building  a  ai 
chain  wl^  a  combined  circulation  of  more  thi 
and  aboi|tS3S  million  in  annual  revenuea. 

,  The  ^mpany  waa  built  fl«m  the  grou 
finance,  |uru  Jim  Larkin  and  pugnacioua  edit< 
LaCii  »io  haa  made  a  career,  and  a  fortune, 
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According  to  the  Republic,  the  150-page  report 
lists  New  Times’  monthly  financial  activities  in  six 
markets,  as  well  as  executive  salaries  and  other 
financial  information  from  the  closely  held  com¬ 
pany.  Larkin  and  New  Times  editor  and  coK>wner 
Michael  Lacey  each  make  about  $300,000  a  year  in 
salary  and  bonuses,  Muller  reported. 

The  Neu!  Times  suit  in  Phoenix  Superior  Court 
charges  “misappropriation  of  trade  secrets,  conver¬ 
sion  and  unfair  competition.”  The  complaint,  which 
describes  New  Times  as  a  comp)etitor  of  PNTs 
Republic  and  Phoenix  Gazette,  alleges  that  the  pur¬ 
loined  report  contains  a  “substantial  number  of  com¬ 
mercially  valuable  trade  secrets,”  including  figures 
and  descriptions  about  pricing,  profits,  costs,  adver¬ 
tising  sales,  circulation,  customer  relations,  product 
assessments  and  persoimel  performance. 

All  this,  the  suit  states,  was  kept  in  “strictest  confi¬ 
dence  and  secrec)'.”  It  accuses  Phoenix  Newspapers 
of  misappropriating  trade  secrets  in  Muller’s  Aug.  12 
story,  thereby  causing  the  company  “irreparable 
harm”  by  giving  Phoenix 
Newspapers  an  “unfur  com-  |■■||||■■[■^■ 
petitive  advantage.”  The  com- 
plaint  further  charges  that 
PNl  turned  over  the  report  to 
consultant,  Robert  E. 

Kehoe. 

In  his  letter  to  Larkin, 

Oppedahl  said  his  papers  do  flJX^ 

not  regard  New  Times  as 
“direct  or  any  competitor  in 
the  Phoenix  market.” 

The  suit  seeks  an  injunc- 
tion  for  the  return  of  the  doc- 
uments,  including  all  copies 
and  extracts,  plus  unspecified 
general  and  punitive  dam- 
for 


profits,  loss  of  goodwill  and  other  injuries,  plus 
costs. 

Oppedahl  was  on  vacation  and  unavailable  for 
comment.  But  Republic  and  Gazette  managing  edi¬ 
tor  Pam  Johnson  labeled  the  suit  “without  merit.” 

“We  got  this  report  through  standard  reporting 
procedures,”  she  said. 

“We  have  no  knowledge  that  it  was  obtained  by 
underhanded  means. We  pursued  a  source,  he  talked 
to  us  and  gave  us  the  papers.”  Johnson  denied  the 
report  had  been  given  to  Kehoe. 

Underlying  the  court  action  is  a  long-running  edi¬ 
torial  guerilla  war  New  Times  has  waged  against 
Phoenix  Newspapers.  The  weekly  has  particularly 
criticized  the  dailies’  coverage  of  Arizona  Gov.  Fife 
Symington,  who  in  June  was  indicted  on  23  counts 
of  fraud,  lying  under  oath  and  attempted  extortion. 
The  dailies  are  alleged  to  have  muted  their  reporting 
on  Symington  because  of  his  cozy  relationship  with 
former  PNI  executives. 

In  1980,  PNI  mounted  a  $10  million  libel  suit 
against  New  Times  for 

1a  story  alleging  that 
PNI  had  bugged 
phones  of  union  acti¬ 
vists.  The  suit  was 
dropped  two  years 
later. 

At  this  year’s  Ari¬ 
zona  Press  Club 
awards,  one  winner. 
New  Times  reporter 
John  Doi^erty,  blasted 
the  Republic  and 
Gazette  for  “lazy”  jour¬ 
nalism. 

Muller’s  stor>"  said 
New  Times  staffers 
“yelled  and  cursed”  at 
other  journalists  in 
the  room  for  not  join- 
ing  in  a  standing  ova- 

■  IjH^n  for  Dougherty. 

I  ^FThe  awards  dinner  also  produced  a  minor  flap 
f  ^Wer  a  first-place  picture  submitted  by  New  Times 
^^Botographer  Timothy  Archibald.  Contest  officials 
^Her  discovered  the  photo  involved  “sandwiching” 
negatives  —  or  using  multiple  exposures  —  to 
^^kate  a  photo  of  a  lightning  storm. 

^Bpni  photographers  were  said  to  have  com- 
^Biined  about  the  award,  but  Rick  Wylie,  Mesa  Tri- 
photo  and  graphics  editor  and  cochairman  of 
Hie  contest,  said  the  press  club  board  agreed  that 
|pe  rules  on  photo  entries  did  not  expressly  forbid 
Fphoto  illustrations,”  and  that  the  requirements 
■  should  be  rewritten  to  be  more  specific.  Archibald, 
r  who  also  was  named  “Photographer  of  the  Year,”  was 
f  allowed  to  keep  his  awards. 

In  an  intereview,  Phoenix  Neu’  Times  editor 
John  Mecklin  defended  Archibald  as  a  “very  decent 
person  —  absolutely  straight  as  any  journalist 
I’ve  worked  with  in  my  15-year  career. To  make  him 
seem  otherwise,  would  be  an  absolute  crime.” 

Archibald  said  he  “carefully”  read  the  press  club 
rules  before  entering  the  contest  and  found  nothing 
to  bar  his  submission.  ■ 


August  31, 1996  ■  Editcx  &  Pubusher 


! 


CAMPUS  JOURNALISM 


BY  SUSAN  PATERNO 


‘Stay 

The  Hell  Away’ 


Young  jouRNAUSTs  looking  for 

careers  should  focus  outside  of  tradi¬ 
tional  newspapers  or  risk  being  left 
behind  in  America’s  “dismal”  and 
“depressing”  newsrooms. 

'Lhis  gloomy  prediction  was  at  the  heart  of  a  dis¬ 
cussion  by  a  panel  of  journalists  and  educators  at 
the  annual  convention  of  the  Association  of 
Educators  of  Journalism  and  Mass  Communication, 
held  Aug.  10-13  in  Anaheim,  Calif. 

Though  the  recession  of  the  early  1990s  is  over, 
the  panelists  concluded  that  the  future  for  job 

seekers  is  in  new  media,  not 
traditional  newspapers. 

Declining  circulation  and 
increasing  competition  — 
especially  from  electronic 
publishers  like  Microsoft  — 
for  top-notch  editorial  staff 
and  ad  dollars  have  left  the 
newspaper  industry  in  tur¬ 
moil,  said  Richard  Cheverton, 
deputy  editor  of  the  Orange 
County  Register. 

“The  newspaper  business  is  getting  very  hard, 
very  tough.  It’s  getting  very  unforgiving.  It’s  getting 
very  confased.  It’s  getting  extremely,  in  the  long 
term,  dangerous,”  he  said. 

“I’d  tell  kids:  Go  out  and  do  computer  stuff.  Get 
involved  in  the  Internet.  As  the  newspaper  busi¬ 
ness  begins  to  disassemble  itself,  it’s  a  great  time 
for  entrepreneurship.” 

Cheverton  wasn’t  the  only  panelist  with  a  grim 
view. 

“Newsrooms  are  very  dismal  places  now.  Long 
term,  it’s  gonna  be  blood  and  guts,  it’s  gonna  be 
horrible,”  said  Jim  Drummond,  the  electronic  pub¬ 
lishing  manager  for  the  San  Diego  Tribune. 

“The  lesson  for  people  who  currently  woric  in 
newsrooms  is  that  you  better  be  thinking  about 
your  next  move.  And  most  of  them  aren’t.  And 
they’re  just  gonna  get  squashed.  Because,  to  be 
adrift  in  this  storm  with  no  plan,  without  any 
career  planning,  you’re  just  crazy.  You’re  gonna  get 
left  behind.This  season’s  next  move  is  to  try  to  get 
on  board  with  online.That’s  a  growing  industry. 
You’re  currendy  employed  in  a  shrinking  industry. 
Smart  people  will  come  forward  and  get  on  board 
the  train.” 

Patemo  is  an  assistant  professor  of  journalism 
at  Chapman  University  in  Orange,  Calif 


Editors  advise 
J-school  grads: 
Just  say  no  to 
neivspafjers 
and  start  your 
Journalistn 
career  online 


Despite  recommendations  to  “stay  the  hell  away” 
from  newspapers,  as  Cheverton  put  it,  panelists 
encouraged  journalism  students  to  stick  with  the 
field. 

“Studying  journalism  is  a  real  smart  thing  to  do. 

It’s  one  of  the  few  really  useful  skills  that’s  taught 
in  American  universities.  It  teaches  you  how  to 
think  in  a  way  that’s  very  rare  out  in  the  business 
world,”  said  Drummond. 

In  the  information-saturated  future,  well-written, 
well-packaged  information  “will  be  more  valuable 
than  ever,”  he  said.  “Getting  to  the  essence  of  some¬ 
thing  will  be  valuable.  And 
quality  journalism  will  con¬ 
tinue  to  be  valuable.”  “SoiflUthiHg’S 

In  die  newspaper  oHi^y,  becoming  eXtitlCt 

though,  a  gloomy,  funky  feel-  o 

ing”  pervades  newsrooms,  UTlci  WG  thiflk 
and  veteran  journalists  per-  US" 

ceive  “that  maybe  we’re  the 
last  of  the  breed,”  Cheverton 
said.  “Something’s  becoming  extinct  and  we  think 
it’s  us.” 

External  pressures  weigh  more  heavily  on  news¬ 
room  managers  than  anyone  can  remember, 

Cheverton  said. 

For  the  first  time,  the  advent  of  electronic  pub¬ 
lishing  has  made  it  possible  for  a  company  like 
Microsoft  to  steal  what  traditionally  has  been  the 
revenue  base  for  newspapers:  classified  advertising. 
Mid-level  newsroom  managers  “never  talked  about 
advertising  until  four  or  five  years  ago.  We  absolute¬ 
ly  disdained  it. We  didn’t  want  to  know  about  it.  We 
didn’t  want  to  talk  to  any  [business  side]  people,” 
he  said. 

“Now  we  talk  about  advertising  and  the  business 
end  of  this  business  all  the  time.” 

Another  reason  to  worry  is  declining  circulation, 
caused  in  part  by  newsroom  managers’  failure  to 
nurture  the  creativity  necessary  to  put  out  a  better 
product,  he  said,  citing  Microsoft  as  an  example  of 
a  company  that  cultivates  its  creative  staff. 

“At  Microsoft,  the  soft  drinks  are  free.  At  the 
Register,  they  cost  65  cents  a  shot,”  he  said. 

“Microsoft  understands  something  that  we  don’t. 

And  what  Microsoft  understands  is  that  they  are  in 
a  business  that  has  as  its  basis  the  human  mind, 
which  succumbs  to  caffeine.” 

In  general,  newspaper  executives  fail  to  value 
trained  reporters,  the  panelists  agreed. 

“They  feel  reporters  are  replaceable  with  clerks 
and  news  assistants  that  you  can  pay  half  as  much,” 
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Hey  Lisa,  THE  PRESIDENT  wants  to  discuss  your  future. 


When  President  Clinton  wanted  to  speak  to  the  American  people,  he  knew 
just  where  to  turn.  The  same  place  that  Presidents  Ford,  Carter,  Reagan, 
and  Bush  turned.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


said  the  Tribune's  Drummond.  “It’s  a 
real  problem.” 

Cheverton  concurred,  saying,  “Editors 
and  executives  will  tell  you  reporters 
are  very  important  and  the  basis  of  the 
business,  but  there’s  a  massive  discon¬ 
nect  between  their  words  and  behavior. 

. . .  The  intellectual  basis  of  the  business 
is  casually  mistreated,  at  a  level  that 
somebody  who’s  in  the  software  busi¬ 
ness  would  look  at  and  go:  ‘Holy  moly! 
What  are  you  guys  trying  to  do?  These 
people  could  go  somewhere  else.They 
could  go  woric  for  your  competitor. 
They  could  go  out  and  start  their  own 
newspaper  that’ll  beat  your  brains  out 
in  10  or  15  years  down  the  road.’  ” 

The  recent  wave  of  cost  cutting, 
which  has  decreased  the  number  of 
news  gatherers  at  papers  across  the 
country,  is  akin  to  “committing  suicide,” 
Cheverton  said,  because  journalists  are 
“the  essence  of  the  business.To  send 
one  piece  of  that  asset  out  the  back 
door  is  crazy. Yet  it’s  the  norm.  It’s  going 
on  every  day.” 


Help!  The  Tabloids 
Are  Beating  Us  Up 


As  THE  differ¬ 
ences  between 
tabloid  and 

mainstream  journalism 
fade,  daily  newspapers 
are  regularly  getting 
scooped  by  the 
tabloids,  whose  relent¬ 
less  pursuit  of  celebrity  is  forcing  the 
establishment  media  to  play  catch-up. 

“We  can’t  compete,”  said  Boston 
Globe  reporter  Jane  Meredith  Adams, 
who  was  among  the  hordes  of  journal¬ 
ists  pursuing  the  exploits  of  figure 
skater  Tonya  Harding. 

“Tonya  Harding  couldn’t  care  less 
about  the  Boston  Globe,  the  reporter 
said.  “She  wanted  money,  and  she  sold 
the  information  to  the  highest  bidder.” 


In  compelUUm 
for  news,  money 
talks,  Journalism 
ethics  walks 


Adams  was  part  of  a 
panel  of  media  profes¬ 
sionals  assembled  at  the 
annual  convention  of 
the  Association  for 
Education  in  Journalism 
and  Mass  Communi¬ 
cation  in  Anaheim, 

Calif.,  Aug.  10-13,  to  discuss  the  growing 
influence  of  tabloid  journalism  in  set¬ 
ting  the  nation’s  media  agenda. 

Pressure  from  readers,  viewers  and 
newsroom  managers  to  expand  celebri¬ 
ty  journalism  and  soft  news  “high  on 
hype  and  low  on  traditional  news  val¬ 
ues”  has  led  to  what  Columbia 
Journalism  Revieu>  recently  called 
“mud  in  the  mainstream,”  said  modera¬ 
tor  Terry  Dalton,  a  journalism  professor 
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at  Western  Marj'land  College. 

“We  can’t  beat  the  tabloids  at  their 
own  game,  and  I  found  it  depressing  try¬ 
ing  to  do  so,”  Adams  said  glumly,  after 
describing  how  she  once  rummaged 
through  a  dumpster  in  pursuit  of  a  story. 

The  dumpster  anecdote  prompted  an 
unusual  scolding  from  “Inside  Edition” 
anchor  Deborah  Norville,  who  called 
herself  “the  church  lady”  of  her  tabloid 
TV  show. 

“I  hope  you  never  have  to  climb  into 
another  dumpster  again,”  she  said  to 
Adams.  “We  have  to  keep  our  own  bed 
linens  clean.” 

Another  panelist.  National  Enquirer 
reporter  Michael  Glynn,  reminded  his 
establishment  counterparts  —  including 
media  critic  David  Shaw  of  the  Los 
Angeles  Times  and  CBS  News  corre¬ 
spondent  Bill  Whitaker  —  of  the  histori¬ 
cal  precedent  for  the  sort  of  stunt-filled, 
get-the-story-at-all-costs  journalism  he 
practices. 

“I  see  a  lot  of  hand-wringing  in  the 
mainstream  media,  a  lot  of  mea  culpas 
about  what  they  had  to  resort  to  [to] 


Where  Will 
You  be 
Oct.  1-3? 


If  you  are  a  decision-maker, 
you  should  be  with  industry 
leaders  at  the  New  Models  for 
New  Media  series.  Made 
possible  by  the  McCormick 
Tribune  Foundation,  these 
conferences  tackle  the  most 
unsettling  issues  -  and 
surprising  opportunities  - 
confronting  news  industries. 

Call  Jeff  Maddy,  New 
Directions  for  News  at 
(573)  884-6290. 
Participation  is  limited. 


New  .Models  for  New  Media 


get  the  story.  But  it  wasn’t  so  long  ago  that 
Hearst  ruled  the  press  in  this  country,” 
he  said.  “Our  approach  to  getting  stories 
is  patterned  after  Hearst  and  Walter 
Winchell.This  stuff  is  as  old  as  the  hills.” 

By  chasing  stories  that  were  once 
considered  irrelevant,  the  mainstream 
media  have  hurt  circulation  at  the 
tabloids,  Glynn  said. 

“The  kind  of  information  we  carried 
exclusively  is  now  available  in  other 
media,”  he  said,  adding,  “We  now  get  half 
our  tips  from  the  AP  wire.” 

In  addition  to  its  mainstay  segments 
on  celebrity  scandals  and  big-breasted 
women  in  tight  bikinis,  tabloid  televi¬ 
sion  also  breaks  legitimate  investigative 
stories,  Norville  argued,  primarily  focus¬ 
ing  on  consumer-oriented  topics  that 
have  mass  appeal.The  chief  competitive 
advantage  tabloid  media  have,  panelists 
said,  is  the  ability  to  pay  sources. 

“I  felt  unwittingly  drawn  into  the 
type  of  reporting  that  wasn’t  my  strong 


JOURNAUSM  EDUCATION  HAS 

entered  a  period  of  change  and  con¬ 
fusion  as  it  moves  away  from  jour¬ 
nalism  taught  by  working  journalists 
and  toward  communications  taught  by 
scholars  “to  prepare  generic  communi¬ 
cators  who  could  be  hired  to  serve  any 
interests.” 

This  finding  was  at  the  heart  of  an  in- 
depth  study  of  journalism  education 
that  was  released  at  the  annual  confer¬ 
ence  of  the  Association  for  Educators  in 
Journalism  and  Mass  Communication. 

Colleges  and  universities  are  hiring 
fewer  faculty  members  with  significant 
experience  in  journalism,  tlie  study 
showed,  and  accreditation  evaluators  are 
placing  more  pressure  on  programs  to 
produce  traditional  scholarly  research 
rather  than  in-depth  journalism. 

The  survey  found  that  17%  of  all  jour¬ 
nalism  educators  had  no  experience  as 
journalists.  Among  educators  under  45 
years  old,  23%  had  no  journalism  experi¬ 
ence. 

Taking  journalists  out  of  the  class¬ 
room  could  affect  students’  ability  to 
land  journalism  jobs,  however.  The  study 
found  that  colleges  and  universities  that 


point,”  the  Globe's  Adams  said. 

But,  argued  the  Enquirer’s  Glynn,  his 
paper  wants  exclusives,  even  if  it  means 
paying  sources.  “Let’s  face  it,  no  one  will 
talk  to  us  unless  we  give  them  money,” 
Glynn  said.  “We  were  leading  the  pack 
on  the  O.J.  story.  We  couldn’t  have  done 
that  if  we  didn’t  pay.” 

“Inside  Edition”  also  pays  for  inter¬ 
views,  Norville  said.  “And,  yes,  we  got 
the  Tonya  Harding  interview  that  you 
were  stuck  having  to  chase,”  she  said  to 
Adams.  “Though  I  don’t  necessarily 
agree  with  it.” 

While  tabloid  reporters  know  their 
job  is  to  stop  at  just  about  nothing  to 
get  the  story,  the  Enquirer's  Glynn  said, 
the  journalistic  mission  seemed  less 
clear  to  his  mainstream  counterparts. 

“The  question  is  debated  in  news¬ 
rooms  everyday:  How  far  do  you  go?” 
said  CBS  News’  Bill  Whitaker.  “We  wres¬ 
tle  with  this  on  a  daily  basis.” 

—  Susan  Paterno 


turn  out  the  largest  percentages  of  jour¬ 
nalists  have  a  much  lower  percentage  of 
faculty  members  holding  doctoral 
degrees. 

“The  winds  of  change  are  strong  in 
journalism  education,”  said  the  study’s 
author,  Betty  Medsger,  a  former  reporter, 
editor  and  journalism  professor.  “They 
are  strong  winds  that  could  profoundly" 
change  the  nature  of  journalism  educa¬ 
tion  —  could  even  eliminate  journalism 
as  a  distinct  area  of  study.” 

This  prediction  comes  at  a  time  in 
the  newspaper  business  when  editors 
believe  traditional  journalism  education 
is  the  best  preparation  for  a  wide  range 
of  jobs  in  the  information-saturated 
future. 

Newsroom  managers  responding  to 
the  study  were  “diametrically  opposed 
to  current  trends  in  journalism  educa¬ 
tion,”  and  said  merging  journalism  into 
communication  studies  would  “not  at 
all”  improve  journalism  education, 
Medsger  said. 

The  survey  found,  among  other 
things,  that  newsroom  professionals 
hold  academics  in  low  regard.  Only  3% 
of  journalists  strongly  agreed  that  jour- 
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nalism  educators  are  on  the  cutting 
edge  of  journalism  issues  and  have  a 
strong  influence  on  change  in  the  pro¬ 
fession.  Just  as  few  agreed  that  people 
in  their  news  organizations  often  ask 
journalism  professors  for  advice  on 
newsroom  issues. 

Some  journalism  educators  said  the 
findings  worried  them,  especially  in 
light  of  a  1995  Ohio  State  University 
study,  released  at  the  conference,  show¬ 
ing  journalism  continues  “to  lead  stu¬ 
dent  enrollment  and  degrees  granted.” 

While  a  growing  share  of  mass  com¬ 
munications  majors  are  specializing  in 
journalism,  another  study  found  total 
enrollment  in  journalism  and  mass  com¬ 
munications  programs  has  decreased 
9.1%  since  1988. 

“Mass  communication  emphasizes 
theory,  and  journalism  is  not  a  theoreti¬ 
cal  business,”  said  Murray  Fromson,  a  for¬ 
mer  CBS  news  correspondent  who 
directs  the  University  of  Southern 
California  journalism  program.  “Most 
good  journalists  who  might  be  recruited 
to  teach  do  not  have  doctorates.  So 
they’re  essentially  telling  us  to  hire  peo¬ 
ple  who  are  marginal.  It  will  be  our 
undoing.” 

A  lot  of  scholarly  work  in  mass  com¬ 
munications  “is  nonsense,  pure  and  sim¬ 
ple,”  said  Jane  Kirtley,  executive  director 
of  the  Reporters  Committee  for 
Freedom  of  the  Press.  If  current  trends 
continue,  she  added,  journalism  educa¬ 
tion  “will  become  less  and  less  relevant 
to  the  journalism  profession.” 


Not  so,  argued  Terry  Hynes,  dean  and 
professor  at  the  College  of  Journalism 
and  Communication  at  the  University  of 
Florida. 

“It  is  a  great  benefit  for  programs  in 
journalism  that  the  teaching  staff  make 
their  contribution  to  the  university 
through  research,”  she  said,  since  “enor¬ 
mous  changes”  are  taking  place  in  acad¬ 
emia  due  to  declining  resources. 
“Journalism  and  mass  communication 
must  be  players  in  the  university  set¬ 
ting,”  she  said. 

“To  do  so,  journalism  programs  have 
ratcheted  up  the  need  for  faculty  to 
have  Ph.D.  degrees.”  But,  she  added,  “We 
need  to  maintain  an  appropriate  bal¬ 
ance  between  master  journalists  and 
master  scholars.  It’s  a  goal  we  need  to 
achieve.” 

A  boom  in  new  media,  coupled  with 
declining  student  interest  in  traditional 


print  journalism,  has  prompted  universi¬ 
ty  deans  to  reconsider  how  they  allo¬ 
cate  declining  resources. 

“None  of  this  is  wrong,”  said 
University  of  Maryland  associate  profes¬ 
sor  of  journalism  Carl  Sessions  Stepp. 
“There’s  no  one  right  way  to  do  things.” 

Ultimately,  though,  battles  over 
resources  “wear  down  the  enthusiasm 
of  faculty  members  and  the  willingness 
of  departments  to  try  new  things,”  Stepp 
said. 

“There’s  less  room  for  experimenta¬ 
tion  and  the  possibility  of  failure.  And 
that  affects  students  in  the  long  run.” 

use’s  Fromson  proposed  a  solution: 
“Perhaps  the  savior  of  journalism 
education  might  be  to  have  a  separate 
journalism  association,”  he  said.  “I  don’t 
think  we  can  be  driven  by  Ph.D.’s  and 
predominantly  academic  considera¬ 
tions.”  —  Susan  Paterno 


Job  Scene  Improves 


Fewer JOURNAUSM  and  commu¬ 
nications  graduates  are  seeking 
and  landing  jobs  in  print,  accord¬ 
ing  to  an  annual  Ohio  State  University 
study. 

The  study  whose  findings  were 
released  at  the  annual  AEJMC  confer¬ 
ence  found  that,  overall,  employment 
opportunities  for  1995  graduates  in  jour¬ 
nalism  and  mass  communication  have 


“remained  steady  and  improved,”  said 
Lee  B.  Becker,  who  along  with  Gerald  M. 
Kosicki,  authored  the  study. 

The  economic  downturn  of  the  eaiiy 
19SH)s  has  reversed,  Becker  said,  with 
the  highest  level  of  full-time  employ¬ 
ment  since  1989,  results  showed. 

“Jobs  were  more  plentiful  than  a  year 
earlier  and  salaries  on  average  were 

(See  AEJMC  on  page  36) 
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ROBERT  a 
FABRICIO,  for¬ 
eign  editor  at  the 
Fort  Lauderdale 
Sun-Sentinel,  has 
been  named  news 
editor  at  El  Nuevo 
f/eraW  in  Miami. 

Prior  to  joining 
the  Sun-Sentinel  in 
1987,  Fabricio  was  executive  editor  at 
the  Miami  Herald  and  a  columnist  and 
editorial  board  member  at  El  Nuevo 
Herald. 

MICHAEL  J,  HARWOOD,  regional  sales 
manager  at  the  Providence  Journal- 
Bulletin,  has  been  appointed  local  adver¬ 
tising  sales  director.  He  will  oversee  a 
staff  of  15  people  who  serve  advertisers 
around  Rhode  Island  and  in  Bristol 
County,  Mass. 

Also  in  the  ad  department,  ALBERT 
R  STRVMOLO,  advertising  preprint 
manager,  was  named  national  retail  sales 
director. 

STEPHEN  A,  RONGO,  regional  sales 
manager,  was  promoted  to  food  and  drug 
segment  sales  dirertor. 

FRANK  CAPERTON,  executive  editor 
at  the  Ituiianapolis  Star  and  News,  has 
been  promoted  to  vice  president  of 
news/executive  editor.  He  will  continue 
to  manage  all  news  operations  of  the 
two  newspapers. 

KIMBERLY  PARKER,  advertising 
director,  was  named  vice  president  of 
advertising  and  marketing.  Her  responsi¬ 
bilities  include  advertising  sales  and  ser¬ 
vice,  ad  operations,  market  research  and 
development,  marketing  and  creative  ser¬ 
vices,  and  sales  analysis. 

MIKE  KVfAWA,  circulation  director, 
was  appointed  vice  president  of  circula¬ 
tion. 

He  will  continue  to  be  responsible  for 
circulation  sales,  customer  service  and 
delivery  at  the  Star  and  News.  His 
expanded  role  includes  overseeing  trans¬ 
portation  and  distribution. 

JANE  JAMES,  with  three  years  expe¬ 
rience  in  online  advertising  sales,  was 
named  an  online  services  advertising 
account  executive  at  Indianapolis 
Newspapers  Inc. 

DOUG  PVPPEL,  36,  assistant  city  editor 
at  the  Las  Vegas  Review-Jourrutl,  has 
been  promoted  to  business  editor. 


MICHAEL  HARWOOD 

JOHN  LEROYYORGASON,  executive 
director  of  the  Oregon  Newspaper 
Publishers  Association,  has  been  elected 
president  of  the  Newspaper  Association 
Managers,  Salem,  Mass. 

He  succeeds  DAVID  L.  BENNETT  of 
the  Illinois  Press  Association,  who 
remains  on  the  board  another  year  as 
immediate  past  president. 

Other  officers  elected  include  C  DEN¬ 
NIS  SCHICK  of  the  Arkansas  Press 
Association  —  vice  president;  and  GIN¬ 
GER  STANLEY  of  the  Virginia  Press 
Association  —  secretary. 

WILLIAM  BARTON  KELLER  of 
the  Alabama  Press  Association  was  elect¬ 
ed  as  a  new  member  of  the  board  of 
directors. 

LINDA  FALKMAN  of  the  Minnesota 
Newspaper  Association  was  appointed  to 
represent  Newspaper  Association 
Manager  on  the  National  Newspaper 
Association  board. 

DAN  MEYERS,  45,  an  assistant  state/ 
regional  editor  at  the  Denver  Post,  has 
been  promoted  to  business  editor. 

Meyers  joined  the  Post  as  an  editor  in 
1995  after  20  years  with  Knight-Ridder 
Newspapers  Inc. 

JANET  DAY,  assistant  regional  editor, 
was  named  projects  editor. 

Da>'  started  with  the  Post  as  a  reporter 
in  business  news  in  1990. 

DEBORAH  LOCKE,  a  member  of  the 
Oibwe  Nation,  has  been  named  an  edito¬ 
rial  writer  at  the  St  Paul  Pioneer  Press. 

Since  1992,  she  has  woiked  as  a  subur¬ 
ban  features,  government  and  higher  edu¬ 
cation  reporter  at  the  Milwaukee 
Journal  Sentinel  and  its  predecessor,  the 
Milwaukee  Journal. 

JERI  SUMMERS  has  been  named  a 
human  resource  specialist  for  Tribune 
Media  Services’  TV  Listings  operation  in 
Glens  Falls,  N.Y  She  joined  TMS  in  1993. 

LYNN  FELDER,  features  editor  at  the 


ROBERT  FABRICIO 


KIMBERLY  PARKER 


n  Island  Packet, 

Hilton  Head  Island, 
S.C.,  has  been 
appointed  features 
editor  at  the 
Winston-Salem 

_ _ She  also  worked 

DOVG  PVPPEL 

as  an  assistant 
managing  editor 

for  Bruccoli,  Claric,  Layman,  Publishers  in 
Columbia,  S.C. 


Price  lands 
in  Baltimore 

A  BOUT  TWO  MONTHS  after  depart¬ 
ing  as  Fort  Worth  Star-Telegram 
executive  editor,  Debbie  Price  has  land¬ 
ed  as  a  general  assignment  reporter  for 
the  Baltimore  Sun. 

The  circumstances  around  her  depar¬ 
ture  from  the  Star-Telegram  had  been  in 
dispute  (£'(S?/’,June  29,  p.  14). 

Price’s  lawyer  claimed  she  had  been 
fired  for  standing  up  to  “unethical”  prac¬ 
tices,  but  management  sources  asserted 
she  quit  after  being  informed  she  was 
being  demoted. 

Neither  side  is  saying  much  now.  The 
Star-Telegram  issued  a  statement  last 
week  saying  that  the  parties  had  settled 
their  differences  and  had  “mutually 
agreed  not  to  discuss  the  matter  further.  ” 
Price  and  her  lawyer  confirmed  the  set¬ 
tlement  to  the  Wall  Street  Journal,  but 
said  no  more. 

At  the  Star-Telegram,  Jim  Witt  was 
named  executive  editor. 

Grads  burgeon 
in  new  media 

Among  the  new  master’s  degree 
holders  to  exit  the  Graduate  School 
of  Journalism  at  Columbia  University, 
were  120  new  media  majors,  a  concen¬ 
tration  equal  to  those  in  traditional  print 
and  broadcast  media. 

Internet  surfers  can  view  the  students’ 
Web  sites  on  topics  ranging  from  health 
care  policy  to  the  New  Yoric  cultural 
scene  at  http://www.newmedia.jrn. 
Columbia,  edu/. 

Students  were  also  taught  storytelling 
techniques  using  audio,  video  and  anima¬ 
tion. 
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New  York  Times 
contracts  delivery 

The  new  YORK  Times  has  contract¬ 
ed  with  the  Chicago  Tribune, 

Denver  Post  and  10  other  newspapers 
to  distribute  the  Times  in  their  circula¬ 
tion  areas. 

The  Tribune  deal,  effective  Aug.  12, 
covers  both  home-delivery  and  single¬ 
copy  distribution.The  other  agreements 
will  begin  soon. 

The  paper  also  si^ed  a  distribution 
deal  with  Landrum  News  Agency  Inc.  of 
Columbus,  Ohio. 

The  companies  will  serve  only  as 
delivery  agents. 

The  Times  will  handle  its  own  mar¬ 
keting,  promotion,  billing  and  customer 
service. 

The  Times'  first  such  agreement, 
announced  last  January,  was  with 
Tribune  Co.’s  Fort  Lauderdale  Sun- 
Sentinel. Th2X  arrangement  has  allowed 
the  paper  to  boost  its  reach  while  cut¬ 
ting  its  expenses,  said  executive  vice 
president  of  circulation  William  L. 

Poliak. 

Poliak  said  the  Times  was  looking 
into  making  similar  deals  with  other 
newspapers. 

Handling  new  home-delivery  markets 
for  the  Times  are  the  Denver  Post, 
Lakeland,  Fla.,  Ierfger,Tacoma,  Wash., 
News  Tribune',  Riverside,  Calif.,  Pness- 
Enterprise;  Sacramento  Bee',  San 
Antonio  (Texas)  Express-News;  and 
Santa  Rosa,  Calif.,  Press  Democrat, 
which  are  owned  by  the  Times  Co. 

Newspapers  contracted  to  expand 
existing  routes  are  the  Sun-Sentinel; 
Chicago  Tribune;  Austin  American- 
Statesman;  and  Santa  Barbara  (Calif.) 
News-Press,  also  owned  by  Times  Co.; 
and  Thomson  Los  Angeles  News  Group. 

NAA  announces 
recycling  week 

Americans  recycled  a  record 
number  of  newspapers  in  1995. 
According  to  the  Newspaper 
Association  of  America,  63%  of  all  old 
papers  were  recovered,  representing 
more  than  8. 1  million  tons  of 
newsprint. 

To  recognize  industry  recycling 
efforts  and  to  raise  public  awareness, 
NAA  is  sponsoring  the  second  National 


Newspaper  Recycling  Week,  Sept.  9-15. 

NAA  will  distribute  informational 
graphics  on  recycling  for  editors  to 
reprint  in  their  newspapers. 

“Newspapers  have  played  a  leading 
role  in  establishing  community-based 
recycling  programs  across  the  country, 
and  we’re  proud  of  the  success  the 
industry  has  achieved,”  said  NAA  presi¬ 
dent  and  CEO  John  F.  Sturm. 

Media  sharing 

The  daily  press  of  Newport 
News,  Va.,  and  television  station 
WAVYTV  have  agreed  to  share  informa¬ 
tion  resources. 

WAVY-TV,  an  NBC-affiliate,  and  the 
Daily  Press  will  work  together  to  pro¬ 
duce  information  for  print,  broadcast, 
telephone  and  Internet  distribution.The 
arrangement  includes  press  releases, 
news  tips,  and  coverage  agendas,  the 
companies  said 

The  newspaper  will  promote  WAVY 


TV  in  its  pages  and  through  its  online 
service,  the  Daily  XPrcss.  Similarily,  Daily 
Press  staffers  will  appear  on  air  to 
report  the  news. 

The  deal  calls  for  information  provid¬ 
ed  by  one  partner  to  be  credited  when 
reported  by  the  other.  Credit  will  be 
shared  for  joint  reports. 

Each  side  reserves  the  right  not  to 
disclose  information  intended  for  exclu¬ 
sive  use. 

MPI  moves 

Eastern  Illinois  university  is  the 

new  headquarters  for  the  Mid¬ 
American  Press  Institute,  a  nonprofit  asso¬ 
ciation  of  newspapers  in  20  states. 

Founded  in  1968  to  provide  low-cost 
continuing  education  programs  for  mid¬ 
career  journalists,  MPI  chose  Eastern  as 
its  headquarters  because  of  “the  excel¬ 
lent  reputation  of  the  department  of  jour¬ 
nalism  and  student  publications,”  said 
John  Foreman,  MPI  board  chairman. 


The  Estate  of  E.  Stuart  James  Grant 

has  sold 


Danville  (VA)  Register  &  Bee 

(23,000  Daily  Circulation  and  27,000  Sunday  Circulation) 
to 

Media  General 

We  are  proud  to  have  represented 
the  Estate  ofE.  Stuart  James  Grant  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 
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BY  LAURA  REINA 


Great 

Together 


Already  sharing 
a  lot  in  common, 
newspapers 
and  movies 
can  be  even 
more  mutually 
.  beneficial,  and 
help  readers 
to  boot 


More  THAN  one-third  of  aU 
moviegoers  are  40  or  older  —  a 
characteristic  shared  by  hardcore 
newspaper  readers. 

The  coincidence  is  one  reason 
newspapers  are  in  a  position  to  help  studios  and 
theaters  “deliver  eyeballs,”  and  speakers  at  the  19S>6 
Newspaper  Association  of  America’s  Marketing 
Conference  shared  how. 

Barbara  Cohen,  president  and  founder  of 
Chicago-based  Kannon  Consulting,  outlined  the 
dimensions  of  the  entertainment  industry.  Ticket 
sales  last  year  equaled  about 
$5.5  billion,  and  while  the 
movie  business  is  mature,  it’s 
still  growing. 

For  example,  entertain¬ 
ment  advertising  grew  34% 
from  the  1994  to  1995  peri¬ 
od  —  exceeded  only  by  one 
other  leading  category,  com¬ 
puters  and  electronics.  And 
studio  spending  alone 
equaled  $2.2  billion,  up  38%. 

Newspapers  are  a  big  part 
of  the  studios’  media  mix.  In 
1995,  studios  spent  $840  mil¬ 
lion  in  newspapers.  But  advertisers  are  biased 
toward  electronic  media,  because  studios  prefer 
the  action  and  sound  capabilities. 

“One  of  the  challenges  of  all  of  us  in  this  room 
is  how  do  we  continue  to  grow  the  newspaper’s 
share  of  that  pie?”  said  Cohen,  and  newspapers 
must  consider  ways  to  offer  services  that  will 
attract  more  advertising. 

Chris  Pulla,  president  of  marketing  at  New  Line 
Cinema  in  Los  Angeles,  explained  the  marketing 
challenges  facing  studios.  In  reality,  consumers 
don’t  go  to  a  lot  of  movies,  he  said.  The  average 
moviegoer  attends  six  movies  a  year,  while  real  fans 
see  14  films.  Also,  consumers  are  more  savvy  nowa¬ 
days,  which  means  studios  have  to  be  smarter  than 
they  were  in  the  past. 

“It’s  not  like  they’re  searching  for  movies,”  Pulla 
remarked. 

Studios  have  to  deal  with  what  he  described  as 
an  “urgency  problem.”A  movie’s  success  deals 
largely  with  how  many  seats  are  filled  in  the  the¬ 
aters  on  the  first  weekend. 

“We  have  to  take  time  to  strategically  position 
movies  so  we  can  figure  out  who  we  have  to  get 
in  there  that  first  weekend,”  Pulla  explained. 


Since  all  movies  are  different,  there  is  no  single 
formula  for  mariceting  them.  It’s  not  necessaril>' 
about  branding,  so  studios  must  do  their  home¬ 
work  and  devise  ways  to  make  consumers  stop 
and  take  notice,  Pulh  said,  adding  that  he  has  suc¬ 
ceeded  in  doing  just  that  with  newspapers. 

“I  have  a  blast  with  newspapers,”  he  said, 
explaining  how  the  medium  allows  him  to  cut 
through  the  clutter  and  be  creative. 

“Why  sp>end  all  of  that  money  on  a  full  page  for 
a  boring  ad?  Have  fun,”  he  suggested.  “And  if  you 
can’t  have  fun  in  advertising  entertainment,  it  cer¬ 
tainly  reflects  in  the  product  itself.” 

So  what  is  the  bottom  line 
for  newspapers  seeking 
movie  ads?  Howard 
Lichtman,  executive  vice 
president  of  Toronto-based 
Cineplex  Odeon,  explained: 

“The  real  message  is  there 
is  a  lot  of  money  being  spent 
by  the  entertainment  indus¬ 
try.  There’s  a  lot  of  money  being  spent  in  newspa¬ 
pers.  Newspapers  have  to  battle  to  keep  their  mar¬ 
ket  share  of  the  entertainment  dollars.  And  they 
have  to  battle  to  get  the  customers’  —  my  patrons’ 
—  eyeballs.” 

Over  the  next  two  decades,  two  age  groups  will 
grow  significantly:  teenagers  and  those  over  40. 
Newspapers  already  have  the  40-plus  readership  — 
and  should  use  it  when  dealing  with  studios, 
explained  Lichtman. 

What  helps  “sell”  movies?  Lichtman  said  the  most 
important  factor  in  a  consumer’s  decision  to  see  a 
particular  film  is  the  story  line,  cited  by  60%  of 
moviegoers.  Another  23%  decide  based  on  newspa¬ 
per  promotions  and  articles,  16%  are  influenced  by 
newspaper  ads,  and  11%  use  reviews. 

“Why  don’t  you  assist  my  customers  and  your 
readers  by  providing  them  with  information  on  the 
plot  of  a  film?  That’s  the  number-one  thing  that 
they  want,”  Lichtman  suggested. 

For  example,  the  Toronto  Sun  now  prints  plot 
descriptions,  and  the  San  Jose  Mercury  News 
prints  a  movie  guide  that  includes  plot,  rating, 
length,  theater  locations,  and  even  reviews  from 
critics  nationwide. 

“There  are  papers  around  the  nation  that  are  giv¬ 
ing  readers  plot  information,”  Lichtman  said.  “My 
question  is, ‘Are  you?’” 

Suggesting  that  newspapers  highlight  family 
movies,  he  asked,  “How  are  you  dealing  with  the 


Lichtman  also 
asked  newspapers 
to  consider  not 
charging  theaters 
for  movie  listings 
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fact  that  more  and  more  families  are 
going  to  movies?” 

For  example,  the  New  York  Times 
devotes  almost  half  of  a  page  of  its 
Sunday  edition  to  children  and  movies. 
The  Salt  Lake  Tribune  was  also  used  as 
an  example.  On  a  similar  note,  Lichtman 
asked  newspapers  to  consider  what 
they  are  doing  to  bring  teenagers  back 
to  movie  theaters. 

For  example,  the  Toronto  Star  takes 
kids,  ages  nine  through  14,  to  the 
movies,  and  then  asks  them  to  write 
about  how  they  liked  the  film.  And  the 


Chicago  Tribune  asks  a  panel  of  high 
school  students  to  review  movies. 

Lichtman’s  fourth  idea  relates  to  a 
study  showing  that  57%  of  newspaper 
readers  read  the  entertainment  section. 
People  want  movie  listings,  show  times 
and  theater  information  in  the  same 
place,  he  stressed,  so  it’s  in  the  best 
interests  of  newspapers  to  provide  it. 

He  also  asked  newspapers  to  consid¬ 
er  not  charging  theaters  for  movie  list¬ 
ings.  Listing  movie  times  is  a  reader  ser¬ 
vice,  he  said,  much  like  TV  listings,  and 
helps  newspapers  sell. 


Why  Movie  Blurbs 
Avoid  Newspapers 


YOU’VE  SEEN  THE  “blurbs”  splat¬ 
tered  across  newspaper  movie 
display  ads;  “This  film  is  a  master- 
piece!”“Powerful,  gripping  —  the  earth 
moved!”“Hilarious!”“You’ll  laugh,  you’ll 
cry.” 

What  you  don’t  see  very  often  is  a 
newspaper  movie  critic’s  name  attrib¬ 
uted  to  these  quips.  More  often,  quotes 
come  from  people  who,  ironically,  aren’t 
critics  at  all  and  who  work  for  broadcast 
outlets  or  specialty  publications. 

Interestingly,  the  absence  of  newspa¬ 
per  blurbs  isn’t  an  oversight.  Newspaper 
movie  critics  around  the  country  are 
aware  that  their  witticisms  are  often 
excluded  from  these  ads,  but  they  aren’t 
complaining.  “It’s  not  that  you  never  see 
newspaper  critics  —  just  most  of  the 
time,”  remarked  Kenny  Turan,  film  critic 
for  the  Los  Angeles  Times. 

“I’d  rather  see  less  blurbs,  and  less 
newspaper  people  who  have  written 
them,”  he  added. 

To  condense  to  a  blurb  a  review  that 
took  a  lot  of  time  to  write  isn’t  some¬ 
thing  Turan  appreciates. 

“It’s  a  devaluation  of  what  I  do  or 
what  any  critic  does,”  he  said. 

A  lot  of  the  people  you  quoted  in 
movie  ads  are  “blurbmeisters,”  and  those 
12  words  you  see  in  the  ad  may  be  the 
only  words  they’ve  written  about  the 
movie,  said  Turan. 

One  reason  broadcast  people  are 
quoted  more  frequently  is  that  they’re 
less  critical,Turan  said. 

Movie  studios  always  look  for  the 
most  positive  reviews  and  view  critics 
as  unruly  adjuncts  of  the  publicity 


department,  he  said. 

There’s  usually  a  typographical  differ¬ 
ence  between  the  blurb  and  the  attribu¬ 
tion,  the  critic  noted. 

Blurbs  are  meant  to  get  audiences 
into  the  theaters.  The  words  are  chosen 
to  entice  audiences,  and  do  not  neces¬ 
sarily  reflect  a  review’s  conclusion. 
Turan  advised  readers  to  consult  the 
criticisms,  not  the  blurbs. 

“You’re  m  trouble  if  you  only  read 
the  blurb,”  he  concluded. 

Jeff  Strickler,  movie  critic  for  the 
Minneapolis  Star  Tribune,  feels  broad¬ 
cast  people  get  quoted  more  often 
because  they’re  willing  to  give  advance 
quotes  “because  there  is  more  pressure 
on  broadcast  media  to  promote  them¬ 
selves.” 

Print  critics  are  usually  unwilling  to 
disclose  what  reviews  say  until  they’re 
in  print.  Yet  the  studio  wants  the  blurb 
for  ads  appearing  the  day  the  movie 
opens.  “We  will  not  give  the  review  to 
the  studio  until  it’s  published,” 
explained  Strickler.  “And  we  run  the 
review  the  day  the  movie  opens.” 

Strickler  is  no  longer  flattered  that 
his  words  are  used  in  blurbs,  nor  does 
he  put  much  stock  in  them,  either. 

“If  you  make  enough  calls,  you’ll  find 
someone  who  likes  a  movie.Tastes  run 
the  gambit,”  he  commented. 

Dave  Kehr,  movie  critic  for  the  New 
York  Daily  News,  explained  that  most 
of  the  blurbs  in  newspaper  movie 
pages  come  out  of  press  junkets  hosted 
by  movie  studios.  Publicists  solicit 
quotes  from  “journalists,”  and,  in 
exchange  for  positive  opinions,  provide 


free  trips,  celebrity  interviews  and  the 
certainty  of  more  junkets. 

“These  people  get  on  a  list  because 
they’re  willing  to  give  quotes  to  the 
publicist,”  remarked  Kehr. 

There  was  a  time  when  big  papers 
accepted  junkets,  but  most  papers  now 
have  policies  prohibiting  them  because, 
Kehr  said,  “It  looks  like  you’re  being 
bought  to  cover  a  story.” 

Rene  Rodriguez,  movie  critic  for  the 
Miami  Herald,  said  print  media  general¬ 
ly  pay  their  own  way  on  junkets,  while 
TV  and  radio  personnel  go  free,  and,  in 
return,  put  together  “puff  pieces”  for  the 
studios. 

“Studios  want  to  see  something  in 
return  for  their  money,”  explained 
Rodriguez. 

Howie  Movshovitz,  movie  critic  for 
the  Denver  Post,  feels  it’s  not  his  job  to 
be  quoted  and  isn’t  interested  in  being 
quoted  —  especially  when  his  words 
are  so  often  taken  out  of  context. 

“If  I  ever  write  a  line  I  think  can  be 
quoted,  I  change  it,”  he  commented. 

—  Laura  Reina 


JVt, 


lANAGEMENT 

Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc., 
conducts  operational  reviews  of 
circulation,  advertising  and  other 
departments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  improved 
operating  efficiency. 

C&de  is  a  full-service  newspaper 
consulting  company,  run  by 
former  newspaper  executives, 
that  also  provides  tempOTary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 
services. 
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7010  S.W.  54TH  Street 
Miami,  Florida  33155-5624 
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BY  MARK  FITZGERALD 

Breaking  Down 
The  Barriers 


gNOT  your  father’s  EPA,  the  environmental 
\s  Southwestern  deputy  for  compliance  told 
rwspaper  Purchasing  Management  Associa- 
ecent  annual  convention  in  Houston, 
sure  there  are  few  among  you  who  haven’t 
:  daunting  process  of  federal  or  state  regula- 
and  probably  both.  But  now  after  getting  the 
regulations  out,  we  are  looking  to  a  next  generation 
Environmental  Protection  Agency,”  said  Barbara 
Greenfield,  EPA’s  Region  6  deputy  director  of  com¬ 
pliance  assurance  and  enforcement  division. 

This  “next  generation”  EPA  is  under  orders  to  fol¬ 
low  a  handful  of  principles 
that  will  be  good  news  foi 
newspapers. 

“First  among  the  principles 
that  we  are  directed  to  follow 
by  EPA  administrator  Carol 
Browner  is  common  sense,” 
Greenfield  said.  “Now  that 
may  see  perfectly  obvious.  But 
for  EPA  regulators,  common 
sense  is  not  always  the  first 
thing  that  comes  to  mind.” 

Another  big  shift  in  EPA 
thinking:  “We  realize  regulat¬ 
ing  people  is  not  the  ultimate 
goal  of  environmental  protec- 
tion.We  would  rather  guide  business  and  industry  in 
ways  to  prevent  pollution.” 

EPA  has  adopted  “an  ethic  of  avoiding  regulation,” 
Greenfield  said,  and  whenever  strictures  become 
necessary,  the  goal  is  to  adopt  “minimum  regulation. 
We  have  learned  the  lesson  that  one-size-fits-all  reg¬ 
ulations  simply  don’t  work,”  she  said. 

EPA,  Greenfield  said,  is  waking  up  to  the  fact  that 
big  industries  —  including  the  printing  and  publish¬ 
ing  industry'  —  are  substantially  in  compliance  with 
environmental  goals  while  there  remains  substantial 
noncompliance  among  smaller  industries. 

To  encourage  compliance  among  these  smaller 
players  without  further  burdening  clean  industries, 
EPA  is  encouraging  self-regulation  and  voluntary 
compliance  measures,  Greenfield  said. 

“We  are  no  longer  in  the  business  of  playing 
‘gotcha’  with  the  regulated  community,”  Greenfield 
said.  That  means,  she  added,  that  businesses  won’t 
get  socked  with  heavy  penalties  when  they  alert  the 
agency  to  their  own  noncompliance,  as  has  hap¬ 
pened  so  often  in  the  past.  Neither,  however,  will 
noncompliers  be  allowed  to  gain  competitive  advan¬ 
tage  by  flouting  environmental  regulations,  she  said. 
“We  will  use  formal  enforcement  to  maintain  a 


level  playing  field  between  industries  that  are  com¬ 
plying  and  those  that  are  not,”  Greenfield  said. 

To  encourage  self-regulation,  EPA  has  established 
so-called  “common  sense  initiative”  task  forces  in 
various  industries,  including  printing.  The  Washing¬ 
ton  Post  is  the  newspaper  industiy’s  representative 
on  the  printing  industry  task  force. 

These  meetings  —  which  are  aimed  at  crafting 
reports  on  industry  regulatory  reform  within  the 
next  year  —  are  open  to  the  public.  The  schedule 
for  the  printing  industry  meetings  can  be  obtained 
from  the  Philadelphia  EPA  office. 

EPA  is  also  encouraging 
newspapers  to  devise  self-reg¬ 
ulation  experiments  like  the 
one  underway  at  John 
Roberts  Co.,  a  medium-sized 
lithographic  printing  com¬ 
pany  in  Minnesota.  This  com¬ 
pany  is  conducting  a  three- 
year  experiment  that  uses 
“mentoring”  techniques  to 
increase  compliance  among  small  printers.  In 
exchange,  the  company  will  be  under  looser  regula¬ 
tion  during  the  project,  Greenfield  said. 

“As  long  as  they  demonstrate  they  will  ultimately 
[reach]  . . .  some  beneficial  outcome,  EPA  is  open  to 
the  concept  of  relaxing  compliance,”  Greenfield 
said.  “We  will  not  inspect  you.  We  will  not  enforce 
against  you  while  your  project  is  going  on.” 

Across  the  board,  EPA  is  tearing  down  regulatory 
barriers,  Greenfield  said.  Last  year  alone,  she  said,  the 
agency  eliminated  13,000  reporting  requirements. 

That  can’t  happen  fast  enough  for  newspapers, 
however.  One  example:  John  Hilton,  the  Rocky 
Mountain  News'  director  of  general  services,  told 
Greenfield  that  one  regulation  alone  —  the  so-called 
Section  313  requirement  to  determine  whether  a 
plan  is  exceeding  the  10,000-pound  threshold  for 
toxic  emissions  —  takes  the  Denver  paper  120  to 
140  man-hours  to  calculate. 


Reuter  Fellowship 

The  REUTER  FOUNDATION  is  setting  up  a  visiting 
fellowship  for  Caribbean  journalists  at  Oxford  Uni¬ 
versity.  In  memory  of  the  late  Alva  Clarke,  longtime 
secretary-general  of  the  Commonwealth  Broadcasting 
Association,  the  fellowship  will  offer  Caribbean  jour¬ 
nalists  from  all  media  a  chance  to  spend  three  months 
studying  whatever  they  want  as  part  of  the  Reuter 
Foundation  Programme  at  Green  College. 


It's  good  news  for 
newspapers  as 
the  Environmental 
Protection 
Agency  begins 
tearing  down 
regulations 


‘We  are  no  longer 
in  the  business  of 
playing  ‘gotcha’ 
with  the  regulated 
community,” 
Greenfield  said 
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Minorities  make 
urban  newspaper 

The  SEATTLE  T/MES,  Dow  Jones  Newspaper  Fund  and 
University  of  Washington  recently  co-sponsored  the  sev¬ 
enth  annual  Urban  Newspaper  Workshop  (UNW). 

The  26  participating  minority  students  lived  in  university 
dormitories  and  worked  in  labs  to  create  their  own  newspa¬ 
per,  with  the  help  of  Times  newsroom,  advertising  and  cre¬ 
ative  services  staffers. 

Students  came  from  Native  American,  Viemamese,Morrocan, 
Hawaiian,  Chinese,  African,  Indian,  Indonesian,  European, 
Japanese,  Korean  and  Filipino  ancestry. 

All  newspapers  should  be  as  diverse,  said  Michael  Fancher, 
Times  executive  editor  and  vice  president. 

“In  order  for  a  newspaper  to  reflect  the  community,  its  staff 
has  to  reflect  the  community,”  he  said.  “We  can’t  do  journalism 
from  a  narrow  perspective.” 

The  UNW  paper  will  be  distributed  this  M  to  area  high 
schools,  where  applications  will  be  taken  far  next  year’s  program. 

The  customer's  always  right 

A  GRATIFIED  READER  of  the  Denver  Post  recently  extend¬ 
ed  his  subscription  with  a  unique  request:  “Enclosed  is 
my  renewal  chek  [sic]. The  other  day,  the  print  quality  of  my 
newspaper  was  very  poor,  and  Chuck  Green’s  column  was 
smudged  and  illegible. 

“Could  you  arrang  [sic]  to  have  this  done  with  all  futur 
[sic]  issues  in  which  Chuck  Green’s  coumn  appears???!!” 

Journal  reporter  writes 
Geffen  bio 

Thomas  R.  king,  a  reporter  for  the  Wall  Street  Journal,  will 
write  a  biography  of  entertainment  mogul  David  Geffen. 
Random  House  Trade  Group  Inc.  acquired  the  worldwide  rights 
to  the  biography. 

King  joined  the  Journals  New  Yoik  bureau  in  1986.  He  is  cur¬ 
rently  the  newspaper’s  chief  entertainment  reporter  in  Los  Angeles. 
He  will  take  a  two-year  leave  of  absence  fiom  the  newspaper. 

Journalist  killed  in 
Chechnya 

Ramzan  KHADZHIEV,  chief  of  the  Northern  Caucasus 
bureau  for  Russian  Public  Television  (ORT),  was  killed  in 
Chechnya  after  being  cleared  through  a  military  checkpoint, 
the  Associated  Press  and  Intemews  reported. 

He  was  shot  in  the  head  while  attempting  to  leave  Grozny, 
the  capital,  with  his  wife  and  son.  According  to  the  Committee 
to  Protect  Journalists,  Khadzhiev’s  death  brings  the  number 
of  journalists  confirmed  as  killed  in  the  line  of  duty  in  the 
breakaway  republic  to  10,  since  December  1994. 

Local  groups  report  higher  numbers,  CPJ  said,  but  little  is 
known  for  sure  about  some  of  those  killings.  Four  journalists, 
including  American  photographer  Andrew  Shumack,  are  miss¬ 
ing  and  presumed  dead. 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

mix 

8/21/96 

8/28/96 

A.H.  Belo  Corp.  (NY) 

41.25 

41.00 

34.25 

American  Media  Inc.  (NY) 

5.625 

5.25 

5.375 

Central  Newspapers  Inc.  (NY) 

35.875 

35.00 

28.375 

Dow  Jones  &  Co.  Inc.  (NY) 

40.00 

40.00 

36.50 

Gannett  Co.  Inc.  (NY) 

67.50 

68.00 

53.375 

Gray  Comm.  Sys.  (NY) 

21.875 

22.00 

19.75 

Harte-Hanks  Comm.  (NY)* 

25.25 

25.625 

18.166 

Hollinger  International  (NY)# 

10.625 

10.25 

12.375 

Knight-Ridder  Inc.  (NY)### 

33.125 

33.375 

28.125 

Lee  Enterprises  Inc.  (NY)** 

20.875 

21.375 

19.00 

McClatchy  Newspapers  Inc.  (NY) 

26.625 

27.50 

22.00 

Media  General  Inc.  (AM) 

30.75 

30.875 

36.75 

New  York  Times  Co.  (AM) 

32.50 

31.50 

25.25 

Providence  Journal  (NY)# 

19.50 

18.50 

N/A 

Pulitzer  Publishing  Co.  (NY) 

55.125 

54.00 

48.125 

E.W.  Scripps  Co.  (NY) 

44.625 

44.875 

32.75 

Times  Mirror  Co.  (NY) 

44.00 

43.75 

30.375 

Tribune  Co.  (NY) 

73.75 

72.75 

66.625 

Washington  Post  Co.  (NY) 

323.00 

322.50 

283.00 

*  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  1 0/1 3/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

i  STOCK 

8/28/96 

8/21/96 

8/28/95 

i  Hollinger  Inc.  (a) 

10.90 

11.30 

11.125 

I  News  Corp.  Ltd.  (c) 

20.875 

20.25 

22.625 

j  Pearson  Ltd.  (b) 

6.83 

6.64 

6.00 

i  Quebecor  Inc.  Class  A  (a) 

21.35 

21.20 

20.625 

!  Reuters  Holdings,  ADR  (c) 

71.625 

70.75 

53.50 

I  Southam  Inc.  (a) 

16.35 

16.25 

13.875 

1  Thomson  Corp.  (a) 

24.10 

23.55 

18.25 

i  Toronto  Sun  Publishing  Corp.  (a) 

15.70 

15.50 

11.50 

I  Torstar  Corp.  (a) 

26.30 

25.90 

20.125 

j  (a)  Quotes  are  in  Canadian  dollars 
j  (b)  Quotes  are  in  British  pounds 

1  (c)  Quotes  are  in  U.S.  dollars 

j  Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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Linotype-Hell 
Goes  Up  For  Sale 


Five  years  after  two  prepress  compa¬ 
nies  merged  to  form  Linotype-Hell  AG, 
the  financially  ailing  German  firm  will 
likely  be  acquired  by  the  German  press 
manufacturer  Heidelberger  Druck- 
maschinen  AG. 


Late  last  month,  Linotype-Hell  said  that 
Germany’s  Commerzbank  would  offer  DM95  per 
share  to  the  8,000  independent  Linotype-Hell 
stockholders  who  together  own  just  under  50%  of 
the  company’s  stock.  For  the  deal  to  proceed,  own¬ 
ers  of  at  least  half  the  independent  shares  must 
accept  the  offer  before  its 
Sept.  13  expiration. 

London’s  Financial  Times 
reported  that  Heidelberger  is 
expected  to  spend  about  $77 
million  if  it  buys  all  the  1.2 
million  Linotype-Hell  shares 
in  private  hands. 

Headquartered  in 

Eschbom,  Linotype-Hell  said  its  executive  board 
supports  the  offer  by  Commerzbank,  which 
intends  to  sell  its  shares  to  Heidelberger.  The  bank 
owns  40%  of  Frankfurt-based  investment  company 
Frega  Vermogensverwaltungs  GmbH,  which  holds 
400,001  of  Linotype-Hell’s  2.4  million  shares. 

Electrical  manufacturing  and  engineering  giant 
Siemens  AG,  original  owner  of  Dr.-Ing.  Rudolf  Hell 
GmbH,  owns  800,000  Linotype-Hell  shares. 
Through  other  holdings,  however,  Siemens’  indirect 


Gernuin  bank 
bids  on  behalf 
of  press  maker 
Hekielbet'^er 


interest  in  Linotype-Hell  reportedly  exceeds  the 
one-third  stake  it  directly  owns.  Siemens  and  Frega 
are  willing  to  sell  their  stakes,  which  together 
amount  to  one  more  than  half  of  all  shares. 

In  a  prepared  statement,  Linotype-Hell  attributed 
its  poor  performance  in  recent  years  largely  to  the 
inability  of  the  traditional  prepress  industry  to  “sus¬ 
tain  worthwhile  growth  rates.” 

In  its  first  full  fiscal  year,  the  merged  company 
posted  net  income  of  $19.6  million.  Losses  began 
the  following  year,  when  orders  from  Europe  and 
Japan  declined.  Reporting  a  profit  in  1994  but 
anticipating  another  loss  looming  for  1995,  it  con¬ 
tinued  to  cut  jobs  and  reorganized  management. 
After  last  year’s  loss  of  almost  $50  million,  the  com¬ 
pany  tried  to  expand  sales  of  newer,  lowermost 
products. 

Linotype-Hell’s  announcement  said  Heidelberger 
seeks  to  “take  a  further  step  towards  its  goal  of 
becoming  a  system  vendor  in  the  print  sector.  It 
will  promote  synergistic  effects,  especially  in  the 
development  of  future  technologies  in  the  digital 
printing  sector.” 

A  statement  from  Heidelberger,  based  in 
Heidelberg,  called  the  acquisition  a  continuation  of 
its  two-year-old  effort  to  provide  complete  produc¬ 
tion  systems. 

Lutz  Buecken,  a  spokesman  for  the  Heidelberg 
Group  in  Germany,  said  speculation  that  his  com¬ 
pany  is  primarily  interested  in  Linotype-Hell’s 
expertise,  underlying  technology  and  customer 


From  The  L-H  User  Group 


KNOW  WE’RE  going  to  be  with 

A  Heidelberg  one  day,”  Joel 
Friedman  remembered  thinking  as  far 
back  as  1993. 

Friedman,  executive  director  of  the 
Linotype-Hell  Users  Group,  said  he 
knew  Heidelberg  “would  need  a  digi¬ 
tal  printing  front  end.” 

For  the  German  government,  the 
printing  industry'  “is  considered  a 
strategic  interest,”  at  least  partly 
explaining  why  ownership  of 
Linotype-Hell  will  likely  pass  to  a 
German  press  maker  with  an  eye  to 
the  industry’s  digital  future,  he  said. 

As  for  Siemens,  its  share  price  had 


been  hurt  by  Linotype-Hell’s  poor 
performance,  even  though  the  pre¬ 
press  systems  supplier  represents  a 
tiny  part  of  Siemens’  holdings. 

“This  is  the  kind  of  thing  that  ener¬ 
gizes  a  user  group,”  said  Friedman, 
who  woriced  separately  for  Linotype 
Co.  and  Hell  Graphic  Systems  before 
becoming  the  merged  company’s  U.S. 
marketing  manager. 

The  users  group  is  mainly  con¬ 
cerned  about  remaining  adequately 
represented  under  new  ownership, 
even  though  “many  of  our  members 
have  Heidelberg  presses”  —  including 
many  prepress  trade  shops  that  went 


into  printing  recently,  he  said. 

Among  them  is  user  group  presi¬ 
dent  John  Gagliano’s  Chicago-based 
ASG  Sherman,  which  bought  a  direct- 
imaging  Heidelberg  GTO-DI  press 
after  Europe’s  DRUPA  show  last  year. 

In  a  message  to  Linotype-Hell  users 
on  the  group’s  Web  site,  former  LHUG 
board  member  Mark  Carroll,  presi¬ 
dent  of  Little-Rock-based  Peerless 
Group,  said  all  seven  German  and 
Swiss  customer  sites  he  toured  with 
Heidelberg  representatives  last  sum¬ 
mer  used  the  Gutenberg  platesetter 
and  other  Linotype-Hell  equipment. 

— Jim  Rosenberg 
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base  for  digital  printing  presses  is  “pret¬ 
ty  close”  to  the  truth. 

Distance  has  been  shrinking  and 
boundaries  blurring  between  press  and 
prepress  in  recent  years  as  digital  tech¬ 
nologies  shorten  the  path  between  the 
capture  of  text  and  images  and  their 
output.  For  electronics  dealing  with 
presses  and  prepress,  said  Buecken,“we 
see  a  need  to  gain  more  skills  and 
expertise.” 

Buecken  had  no  information  about 
plans  for  Linotype-Hell’s  products.  If  the 
tender  offer  succeeds,  he  said,  manage¬ 
ments  of  both  companies  will  meet  as 
soon  as  possible  to  assess  existing  prod¬ 
ucts  and  those  in  the  pipeline. 

In  spite  of  poor  performance  in 
some  areas,  Linotype-Hell  in  recent 
years  has  had  some  clear  winners, 
including  some  image-  and  platesetters 
and  its  Topaz  scanner.  Its  Linopress  pub¬ 
lishing  system,  installed  at  numerous 
sites  overseas,  only  this  summer  won 
orders  for  its  second  and  third  North 
American  installations. 

Unlike  the  earlier  sales  to  a  pair  of 
fairly  small  sister  papers,  however,  the 
latest  Linopress  contracts  involve  a 
large  Canadian  daily  and  a  Gannett  Co. 
daily.  Linotype-Hell  president  David 
Dinin  was  scheduled  to  meet  with 
Gannett  corporate  executives  on  Aug. 
30  to  discuss  the  system  and  corporate 
acquisitions 

Buecken  said  plans  for  Linotype- 
Hell’s  position  within  Heidelberger 
were  unknown.  Certain  efficiencies  can 
be  expected  from  integrating  or  consol¬ 
idating  some  operations,  he  said,  while 
independence  may  be  maintained  for 
others. 

The  spokesman  offered  no  clues  on 
how  Linotype-Hell,  under  the  new 
owner,  will  be  represented  and  do  busi¬ 
ness  in  the  United  States. 

Heidelberger,  maker  of  both  sheetfed 
and  web  presses,  reported  that  for  the 
fiscal  year  ended  March  31,  sales  rose 
15%  to  $2.87  billion,  largely  on  the 
strength  of  almost  $1  billion  in  orders 
received  from  the  DRUPA  95  trade 
show.  Net  profit  of  $179  million  was 
25%  higher  than  in  the  previous  fiscal 
year. 

Also  in  the  last  year,  the  number  of 
employees  jumped  from  about  12,400 
to  almost  13,000.The  research  and 
development  staff,  located  in  Germany, 
France  and  the  United  States,  grew 
from  848  to  91 1  .ITie  R&D  budget  of 
$  161.5  million  represents  5.6%  of  sales. 


Linotype-Hell  would  be  Heidel- 
berger’s  third  acquisition  this  year,  and 
its  first  in  prepress.The  earlier  acquisi¬ 
tions  expanded  product  lines  into  auxil¬ 
iary  systems  for  printing  and  post-press 
equipment.  Early  this  year,  it  bought 
Stork  Contiweb  B.V,  a  maker  of  web 
splicers  and  dryers  based  in  Boxmeer, 
the  Netherlands.  Earlier  this  summer,  it 
purchased  the  Sheridan  Systems  divi¬ 
sion  of  AM  International  for  $56  million. 

All  three  additions  will  expand  the 
Heidelberg  Group’s  presence  in  the 
newspaper  production  equipment  mar¬ 
ket.  The  move  to  add  the  newspaper 
sector  to  its  large  base  in  commercial 
printing  began  eight  years  ago  with  the 
$300  million  purchase  of  AM’s  Harris 
Graphics  Corp.  press  manufacturing 
business. 

Heidelberger  wants 
Linotype-Heirs 
expertise,  underlying 
technology  and 
customer  base  for 
digital  printing 
presses 


To  the  widely  installed  Harris  single¬ 
width  presses,  Heidelberger  added  its 
own  Mercury  and  Sunday  newspaper 
presses. 

According  to  the  company,  Stork 
Contiweb’s  products  will  enable 
Heidelberg  Harris,  in  Dover,  N.H.,  to 
offer  “more  fully  integrated  heatset  web 
press  systems.”  The  Dutch  company’s 
technology  already  had  been  incorpo¬ 
rated  into  the  Sunday  press. 

Sheridan  Systems  —  including  the 
mailroom-management  software  it 
acquired  from  the  former  Prima 
Systems  and  the  stackers,  wrappers  and 
conveyors  that  came  with  Idab 
Wamac’s  former  U.S.  business  —  gives 
Heidelberger  a  range  of  newspaper 
mailroom  and  commercial  bindery  sys¬ 
tems. 

Until  now,  Heidelberger  has  only 
sold  and  serviced  Rima  counterstackers 
for  lightweight  products. 

With  Linotype-Hell,  Heidelberger 
picks  up  technologies  in  type  fonts; 
publishing  systems;  PMT  and  CCD  scan¬ 
ning;  color  processing;  raster  image  pro¬ 
cessing  and  screening;  imaging  to  film 
and  plate;  and  data  transmission. 


Linotype-Hell  also  maintains  alliances 
with  other  companies  in  areas  such  as 
color  management,  page  layout  and  dig¬ 
ital  archiving. 

Linotype  built  its  business  on  the 
automation  of  typesetting,  dating  from 
the  machine  invented  by  company  co¬ 
founder  Ottmar  Mergenthaler  112  years 
ago. 

Hell  became  widely  known  for  its 
high-end  color  scanners  and  comput¬ 
ers,  with  algorithms  capable  of  generat¬ 
ing  screen  angles  for  process  color  sep¬ 
arations. 

Mergenthaler-Linotype  was  acquired 
in  1979  by  Allied  Signal  Inc.,  which 
eight  years  later  sold  the  century-old 
business  to  Commerzbank.  The  bank 
then  spun  off  Linotyp)e,  whose  shares 
were  traded  on  the  Frankfurt  exchange. 
It  merged  with  Siemens’  Hell  subsidiary 
in  1991. 

David  Dinin,  who  from  1986  to  1S>94 
presided  over  U.S.  operations  of  the 
Allied  subsidiary,  the  independent  com¬ 
pany  and  the  merged  company,  was 
rehired  last  April  to  lead  the  Linotype- 
Hell  Co.,  Hauppauge,  N.Y.  He  replaced 
Edward  LaGraize,  who  resigned  in 
March. 


McClier’s 
Stromberg 
Joins  Sun-Times 

Alan  F.  stromberg  has  joined  the 
Chicago  Sun-Times  to  plan  and 
direct  construction  of  its  new  plant  and 
installation  of  equipment. 

An  engineer  specializing  in  newspa¬ 
per  production  facilities,  Stromberg  had 
been  president  of  Chicago-based  McClier 
Newspaper  Group,  which  consults  on 
newspaper  plant  planning,  design  and 
construction.  While  at  McClier, 
Stromberg  worked  on  planning  for  the 
new  Sun-Times  plant. 

The  many  newspaper  plant  projects  at 
home  and  abroad  that  the  native 
Chicagoan  has  led  over  the  past  18  years 
include  the  biggest  U.S.  metro  dailies. 

Correction 

(( >r  OBILE  AD  SALES  Systems 
IVl.  Multiply”  (fdfP,  July  6,  p.  26) 
misidentified  the  founder  and  president 
of  Media  Marketing  Inc.  He  is  James 
Theall. 
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BY  MARK  FITZGERALD 

Rockwell  Wins  One 
In  Case  Vs.  Tensor 


After  A  dozen  years  of  tangled 
litigation  against  cloners  of  its 
Goss  Community  press,  Rockwell 
Graphics  recently'  won  a  victory  in  the 
7th  Circuit  U.S.  Court  of  Appeals:  the 
right  to  yet  another  day  in  court. 

The  appellate  decision  clears  the  way 
for  Rockwell  to  press  its  allegation  that 
Tensor  Group  Inc.  used  engineering 
drawings  stolen  from  Rockwell  to  manu¬ 
facture  its  versions  of  the  Community 
press,  which  Tensor  markets  as  the 
Horizon  1400. 

In  addition,  the  three-judge  panel 
declared  Rockwell  is  entitled  to  try  to 
prove  that  Tensor  is  bound  by  the  same 
injunction  against  using  Rockwell  trade 
secrets  as  is  the  now-defunct  DEV 
Industries.  In  a  concurring  opinion  giv¬ 
ing  Rockwell  even  more  legal  ammuni¬ 
tion,  one  of  the  judges  said  the  lower 
court  erred  in  ruling  that  Tensor  could 
not  be  considered  a  successor  company 
to  DEV 

DEV  was  the  press  maker  that  went 
out  of  business  in  1993,  seven  months 


after  a  federal  jury  found  the  company 
and  its  top  officers  guilty  of  stealing 
Rockwell  engineering  drawings  and 
other  trade  secrets  to  build  a 
Community  clone.  In  1984,  Rockwell 
sued  DEV  and  its  officers,  alleging  they 
bought  drawings  and  trade  secrets  from 
employees. 

With  the  appeals  court  decision, 
Rockwell  also  can  now  pursue  its  claim 
that  DEV  president  ToshioYamagata  has 
violated  the  injunctions  arising  from  the 
DEV  litigation. 

Tensor  executives  vigorously  dispute 
Rockwell’s  suggestions  that  the  compa¬ 
ny  is  nothing  more  than  another  version 
of  DEV.  Tensor  began  in  business  by 
buying  at  bankruptcy  auction  DEV’s 
parts  inventory,  customer  list  and  engi¬ 
neering  drawings  that  were  not  part  of 
the  Rockwell  case.Tensor  says  it  reverse- 
engineered  the  missing  key  parts  and 
made  some  improvements  to  the  DEV 
versions. 

Marketing  its  presses  as  high  quality 
at  competitive  prices,Tensor  has  landed 
some  significant  sales  in 
international  markets  and 
says  it  is  on  track  to  attain¬ 
ing  $20  million  in  rev¬ 
enues  this  year.  (E&P, 

June  15,  p.  54) 

In  one  sense,  Rockwell 
won  only  a  limited  proce¬ 
dural  victory  in  the 
appeals  court.  Formally, 
the  appellate  judges  vacat¬ 
ed  an  order  by  U.S. 

District  Court  Judge  Arm 
C.  Williams  denying 
Rockwell’s  motion  for  a 
hearing  on  its  allegations 
against  Tensor  and 
Yamagata.The  appellate 
judges  did  not  specifically 
order  Williams  to  hold 
such  a  hearing  —  just  to 
have  “further  proceed¬ 
ings”  to  consider  the  alle¬ 
gations. 

Yet,  taken  in  its  entirety, 
the  1 6-page  decision 
amounts  to  a  sweeping 


endorsement  of  Roclrt\'ell’s  position 
against  Tensor  andYamagata. 

Time  and  again,  the  judges  adopt 
Rockwell’s  version  of  events  as  the  facts 
of  the  case.  For  instance,  the  opinion  by 
Judge  Michael  Kaime  says  there  “was 
undisputed  evidence  presented  in  the 
DEV  . .  trial  that  reverse  engineering  a 
commercial  printing  press  similar  to  the 
(DEV)  Horizon  1400  would  take 
approximately  eight  years.” 

Tensor  maintains  the  task  was  far  sim¬ 
pler.  It  contracted  an  engineering  firm, 
Castle  Engineering,  that  was  able  to 
reverse  engineer  key  parts  quickly  — 
and  legally. 

The  appeals  court  opinion  refers  to 
Tensor  as  “Yamagata’s  brainchild”  and 
says  “Yamagata  conceived  Tensor  in 
order  to  purchase  DEV’s  assets”  —  asser¬ 
tions  Tensor  has  vigorously  denied. 

In  remanding  the  case  back  to  the 
lower  court  for  fact-finding,  the  appeals 
court  indicated  it  is  especially  interested 
in  the  question  of  whether  Yamagata 
illegally  provided  Tensor  with  DEV 
drawings,  including  drawings  incorporat¬ 
ing  Rockwell  trade  secrets. 

Quoting  from  a  deposition  that  has 
not  been  publicly  on  file  at  the  court¬ 
house,  the  latest  opinion  says  that  at 
some  point  between  December  1992  — 
in  other  words,  just  as  DEV  was  found 
guilty  of  misappropriating  trade  secrets 
—  and  July  1993, “Yamagata  arranged 
for  the  duplication  of  2,000  to  3,000 
DEV  drawings  on  microfilm,  including 
drawings  containing  Rockwell  trade 
secrets  ....  At  (a  Dec.  23, 1S>93)  deposi¬ 
tion,  Yamagata  admitted  to  possessing 
the  film  and  also  stated  that  the  safety 
deposit  box  (where  it  was  stored)  was 
registered  to  him  personally.” 

Rockwell  asserts  that  the  improbable 
similarities  between  the  Tensor  specifi¬ 
cations  and  the  misappropriated  trade 
secrets  in  the  DEV  drawings  lead  to  only 
one  conclusion:  Yamagata  provided 
Tensor  with  the  microfilmed  DEV 
drawings,  and  Tensor  used  them  to 
design  its  D-1400  and  D-2400  printing 
presses,”  the  opinion  states,  referring  to 
the  Horizon  1400  and  Horizon  2400 
presses. 

The  appeals  court  said  judge  Williams 
erred  by  leaving  unresolved  the  factual 
questions  of  whether  Yamagata  kept 
copies  of  the  “tainted”  DEV  drawings  in 
violation  of  the  injunction;  whether 
Yamagata  gave  them  to  Tensor;  and 
whether  Tensor  used  them  to  build 
(See  Rockwell  on  page  36) 


Rockwell's  case  hinges  on  whether  the  Tensor  Horizon, 
above,  was  developed  using  stolen  drawings  of  the  Goss 
Community. 


28  Editor  (S’ PuBUSHER  ■  August  31, 1996 


R  N  A  T  I  O  N 


YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

•  The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
1 1  W.  19th  St,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account  call  (212)  675-4380,  ext.  509. 
Payments  must  accompany  all 
orders.  NY,  CA,  DC  and  Canada 
add  appropriate  tax.  Please  sup¬ 
ply  proper  street  address  for 
UPS  delivery.  No  deliveries  will 
be  made  to  RO.  boxes.  All 


Look  at  these  NEW  and  ENHANCED  FEATURES: 


•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and 
Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 
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national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  .(CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 


PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products 

and  Services 

•  Section  VII  -  Other  Organizations  and  Industry  Services 


Find  the  -people  you  really  need  with  comprehensive  lists  of 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi¬ 
tions/sections,  mechanical  specifications  and  more. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findit. 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro¬ 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $1 1 5 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 
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E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
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Network  versions  of  the  CD-ROM  are  available.  Please  call 
(21 2)  675-4380,  ext.  509  for  pricing. 


PART  2  -  WHO’S  WHERE 


This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num 
bers  for  the  most  influential  people  in  the  industry. 
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U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


INTERACTIVE  COMMUNICATIONS 


BY  JODI  B.  COHEN 

Peace,  Love 
And  The  Internet 


They  WERE  THE  first  newspapers  on 
the  Web.They  were  miles  ahead  of 
professional  newspapers  in  the  race 
for  cyberspace  and  went  online  with¬ 
out  the  fanfare. 

They  are  college  newspapers.  Newspapers  that, 
until  now,  had  no  easy  way  to  share  stories  and 
story'  ideas  with  other  college  papers  nationwide. 

A  company  called  Main  Quad  and  a  Northwestern 
student  want  to  change  that. 

They  are  providing  online  college  newspapers 
with  a  viable,  exciting  service,  student-  and  univer¬ 
sity-run,  for  sharing  sto¬ 
ries  and  ideas  —  all  for 
free.  It’s  called  UWire, 
and  it  may  be  just  what 
the  cyberdoctor 
ordered. 

“I  had  the  idea  for  it 
when  1  was  a  freshman 
at  Northwestern,”  said 
Mike  Lazarow,  creator  of  UWire.  “I  hadn’t  heard  of 
any  system  that  really  linked  college  newspapers.” 

During  his  sophomore  year  as  an  accelerated 
master’s  student,  he  contacted  a  few  college  news¬ 
papers  that  agreed  to  e-mail  stories  to  other  college 
papers. 

“It  was  pretty  sparce  in  the  beginning,”  he  said. 
But  other  papers  joined  in  and  soon  UWire 
became  an  easy  way  for  college  editors  to  find  out 
what  was  happening  at  other  college  campuses,  he 
said. 

Lazarow  and  his  staff  of  three  read  hundreds  of 
stories,  and  chose  the  top  eight  or  10  to  e-mail  to 
college  papers.  All  are  saved  as  a  text  file  so  the 
service  is  compatible  with  any  e-mail  program. 

On  the  Web  where  UWire  is  posted  (www.main- 
quad.com),  Lazarow  and  his  staff  choose  the  top 
story  and  quote  of  the  day.  Also  featured  is 
Kopyedit  Komer,  a  reference  tool  kit  for  writers 
and  editors  that  contains  quotation  books,  diction¬ 
aries,  acronyms,  thesauri,  and  more. 

Since  most  campus  newspapers  are  online,  they 
provide  links  to  UWire’s  home  page  as  a  kind  of 
payment.The  few  colleges  and  universities  that  do 
not  have  online  newspapers  usually  pay  a  one-time 
fee  of  $150  to  $200.  But  Lazarow  said  he  is  flexi¬ 
ble. 

“The  idea  is  not  to  gouge  newspapers,”  said 
Lazarow.  “Most  are  online  and  a  link  is  much  more 
valuable  than  trying  to  squeeze  $250  out  of  a  col¬ 
lege  newspaper.” 


College  newspapers 
^pml  grass  roots  in 
cyberspace  —  and 
grow  them 


For  instance,  the  University  of  Hawaii  radio  sta¬ 
tion  lacked  the  money  needed  to  create  an  online 
presence,  but  desperately  needed  UWire  for  its 
news  report.  Lazarow  took  such  pity  that  he 
waived  the  fee  for  the  station. 

Things  started  to  change  for  Lazarow  when  a 
company  named  Main  Quad  called  last  summer 
and  offered  to  buy  UWire.  Mason  Meyers,  co¬ 
founder  of  Main  Quad  —  billed  as  a  service  to 
“connect  college  students  to  each  other,  them¬ 
selves  and  the  world”  —  wanted  UWire  on  his  Web 
site  as  a  complement  to  Main  Quad. 

“UWire  is  not  looked  at  as 
a  revenue  generator  right 
now,  but  as  a  constituency,” 
said  Meyers.  “We  want  to  sign 
up  as  many  papers  as  we  can 
so  we  can  have  a  vibrant 
community  of  student  jour¬ 
nalists  on  the  site.” 

Meyers  hired  Lazarow  to 
be  responsible  for  Main 
Quad’s  news  division.  One  of 
Lazarow’s  goals  is  to  “create  a 
kick-ass  product  for  college 
students  and  build  on  what  I 
have  been  doing.” 

Ideally,  Lazarow  wants  to  have  500  campus 
papers  signed  up.  He  said  he  talked  to  companies 
offering  similar  services,  rejecting  more  corporate 
approaches  because  he  wanted  to  maintain  the  ser¬ 
vice  as  “a  university-  and  student-based  project,  and 
Main  Quad’s  philosophy  is  to  give  them  as  much  of 
a  high-quality  product  as  you  can  for  free,”  he  said. 

This  approach  is  evident  in  both  Main  Quad’s 
Web  site,  and  its  business  model.  Headquartered  in 
San  Francisco,  Main  Quad  operates  an  advertising- 
based  Web  site.  According  to  Meyers,  AT&T  is  buy¬ 
ing  advertising  and  Apple  has  already  sponsored 
Web  Creator,  a  Main  Quad  product  that  enables  stu¬ 
dents  to  easily  make  their  own  home  pages. 

“We  have  a  number  of  deals  still  in  the  works  for 
the  fell,  and  we  get  e-mails  all  the  time  from  people 
who  want  to  advertise,”  Meyers  said,  adding,  “most¬ 
ly  big  companies  looking  for  the  best  way  to  reach 
college  students.” 

UWire,  meanwhile,  is  anchored  in  Evanston,  Ill., 
home  to  Lazarow’s  current  staff,  and  Northwestern, 
although  the  service  is  not  affiliated  with  the  uni¬ 
versity. 

“Hopefully  we’ll  have  people  reporting  and 
enabling  students  to  learn  this  new  medium,”  he 


'We  have  a 
number  of  deals 
still  in  the  works 
for  the  fall,  and 
we  get  e-mails 
all  the  time  from 
people  who  want 
to  advertise” 
Meyers  said 
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said.  “And  it’s  also  a  way  to  give  college 
newspapers  an  incredible  product  in 
exchange  for  just  a  link  on  their  Web 
site.” 

One  of  the  first  college  newspapers 
to  sign  up  was  the  Kentucky  Kemal 
(www.uky.edu/KyKemelAvelcome.html), 
the  University  of  Kentucky’s  campus 
newspaper. 

“When  UWire  firsf  started  up,  no  one 
knew  what  they  were,”  said  Mike  Agin, 
student  media  adviser  for  the  Kernel. 
“They  weren’t  anything,  just  an  idea  to 
pull  together  information  into  a  wire 
that  we  can  all  use.” 

Agin  received  a  few  e-mails  from 
Lazarow,  then  a  phone  call,  and  then 
agreed  to  pay  a  yearly  fee  because  the 
paper  had  not  gone  online  yet.  Agin  felt 
it  was  worth  the  risk  because  Lazarow 
was  a  Northwestern  student,  which  lent 
the  credibility  that  helped  to  get  him 
the  project. 

“The  Internet  was  just  an  idea  at  the 
time;  we  sent  him  copies  of  the  news¬ 
paper,  and  he  garnered  those  into  files 
and  sent  them  out  via  e-mail,”  comment¬ 
ed  Agin. 

“Then  we  got  connected  to  the 
Internet  and  1  think  that  is  what  helped 
UWire  get  rolling,  because  he  could 
then  grab  stuff  off  the  Web  site.” 

Agin  says  the  Associated  Press  is  great 
for  international  and  national  news,  but 
isn’t  geared  toward  events  on  college 


campuses,  as  UWire  is. 

The  only  problem  he  sees  with  the 
wire  is  quality. 

“You  take  a  leap  of  faith  and  hope  the 
information  is  accurate,”  he  said.  “We 
have  to  assume,  just  like  at  the  Kernel, 
that  newspapers  are  publishing  stuff  in 
a  responsible  manner.” 


T^in  said  his  staff  evaluates  every¬ 
thing  it  gets  from  L”Wire,  just  to  be  safe, 
and  UWire  stories  are  often  used  as 
sidebars. 

When  informed  that  UWire  had  been 
bought,Agin  said  his  only  concern  was 
whether  or  not  it  would  lose  the  grass¬ 
roots  feel  that  he  likes  so  much. 

“1  don’t  want  it  to  become  a  commer¬ 
cial  news  site.That  would  bring  up  a 
red  flag  for  me,”  he  said. 

“1  think  it’s  great  that  a  wire  can 
bring  so  much  information  together 
from  all  different  campuses,  but  if  they 
make  it  too  commercial  and  threaten 
each  individual  newspaper’s  own  mar¬ 
ket,  then  1  think  they  will  have  a  prob¬ 
lem.” 

Main  Quad  was  among  20  companies 
chosen  to  speak  at  a  recent  venture  cap¬ 
ital  conference  and  is  in  the  process  of 
speaking  to  several  venture  capital 
firms,  but  has  no  plans  to  get  away  from 
its  college  campuses  roots.The  compa¬ 
ny  does  not  plan  to  place  advertising  on 
UWire. 

While  venture  capital  deals  are  in  the 
works  and  advertising  for  the  site  is 
being  secured,  in  the  fall.  Main  Quad 
hopes  to  offer  discussions  for  college 
journalists,  as  well. 

“That’s  one  of  our  biggest  focuses,” 
Lazarow  said,  “to  provide  an  area  for  stu¬ 
dent  journalists  to  share  their  experi¬ 
ences  and  talk  with  one  another.” 


The  World  Wide  Web  can  be  | 
as  local  as  your  newsroom  I 


If  you  believe  that  providing  local 
information  is  the  role  of  your  news¬ 
paper,  call  us  today.  We  assist  pub¬ 
lishers  create  long-term  business 
franchises  providing  online  news,  in¬ 
formation  and  services  that  will  com¬ 
plement  their  newspapers. 

Creating  a  local  web  site  business 
is  more  than  just  creating  web  pages. 
Our  experience  on  the  web  and  with 
daily  and  weekly  newspapers  can 


help  you  establish  a  successful  web 
business.  Call,  write  or  e-mail  us  to¬ 
day  for  more  information. 

Vs _ ^  Toll-free  1-888-798-7980 

E-mail  century9pica2pixel.com 
5413  Williamsburg  Blvd.,  Arlington,  VA  22207 
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BY  JULIA  DUIN 


The  Truth  About  Cat 
And  Dog  Coverage 

PETS  ARE  FRIENDLY,  warm  and  cuddly  gers  the  dog.” 

and  not  half  the  hassle  that  humans  Union-Tribune  features  editor  Suzanne  Choney 

tend  to  be.  added,  “There’s  a  lot  of  pet  stores  opening  and  half 

They’re  also  the  subject  of  a  recent  of  all  Americans  have  pets.  It’s  kind  of  like  apple 
mini-explosion  of  syndicated  columns  pie;  really,  who  can  be  against  pets?” 


Syndicates  and 
newspapers  are 
offering  more 
pet  columns 
and  pages 


PETS  ARE  FRIENDLY,  warm  and  cuddly 
and  not  half  the  hassle  that  humans 
tend  to  be. 

They’re  also  the  subject  of  a  recent 
mini-explosion  of  syndicated  columns 
and  newspaper  pages  full  of  tips  for  dealing  with 
loved  ones  who  bark,  purr,  croak  or  cheep. 

Columns  include  “Dogs,  Cats  and  Other  People” 
by  Matthew  Margolis  of  Creators  Syndicate, 

“Second  Nature”  by  Laura  Jackson  of  Universal 
Press  Syndicate,  “My  Pet  World”  by  Steve  Dale  of 
Tribune  Media  Services,  “Animal  Doctor”  by  Michael 
Fox  of  United  Feature 
Syndicate,  “Wild  Things”  by 
Mike  Capuzzo  and  David 
Catrow  of  United,  “It’s  A  Wild 
Life”  by  Gary’  Bogue  of  the 
New  Yoik  Times  Syndicate, 
“Points  on  Pets”  by  R.G. 
Elmore  of  Copley  News 
Service,  and  others. 

There  are  also  self-syndi¬ 
cated  columns,  such  as  the 
one  by  veterinarian  David  Roen  that  runs  in  the 
Lewiston  (Idaho)  Morning  Tribune. There  is  even  a 
graphic  called  the  “Village  Vet”  by  Paul  McCutcheon 
of  the  Graphics  Syndicate. 

Among  the  papers  with  pet  pages  are  the 
Denver  Rocky  Mountain  News  and  Sun  Diego 
Union-Tribune. The  latter  contains  the  weekly 
“Animal  House”  column  by  Caty  Van  Housen 
(owner  of  two  ShihTzu  dogs)  and  pet  of  the  week 
and  pet  calendar  features. 

The  pet  specialist  may  be  a  burgeoning  _ 

species  of  journalist,  according  to  Margolis, 
who  gets  50  to  KX)  letters  a  week. 

“The  average  person  doesn’t  know  what 
to  do  with  their  dog  or  cat,”  he  said.  “The 
greatest  impulse-buying  in  this  country'  is 
with  pets.” 

Thus,  the  owners  of  America’s  57  million 
cats  and  54  million  dogs  need  advice  that 
Margolis  is  only  too  happy  to  give. 

“The  question  is  not  whether  we’ll  get  a 
pet  but  what  sort  of  pet  we’ll  get,”  he  said. 

“The  animals  make  us  feel  good.  What’s  bet¬ 
ter  to  someone  emotionally  than  having 
one?  I  have  clients  who,  when  they  have 
gotten  divorced,  the  bi^est  issue  is  who 


gets  the  dog.” 

Union-Tribune  features  editor  Suzanne  Choney 
added,  “There’s  a  lot  of  pet  stores  opening  and  half 
of  all  Americans  have  pets.  It’s  kind  of  like  apple 
pie;  really,  who  can  be  against  pets?” 

Except  for  dour  landlords,  not  many  folks  are. 

Pets  are  a  $17-billion-a-year  industry,  said  Gina 
Spadafori,  business  editor  of  the  Sacramento  Bee 
and  author  of  the  syndicated  “Pet  Connection”  col¬ 
umn. 

Covering  pets  is  also  a  no-lail  beat  and  an  “act  of 
love,”  she  added.  “It’s  something  you  carve  out  and 
you  go  to  your  managing  editor  and  beg  for  it 
because  it’s  important.  It’s  hard  to  convince  man¬ 
agement  to  expand  into  this  because  it’s  not  con¬ 
sidered  a  hard-news  area.” 

One  of  the  managers  who  didn’t  need  much 
convincing  was  Jay  Ambrose,  chief  editorial  writer 
for  Scripps  Howard  News  Service  and  the  owner 
of  two  dogs  and  one  cat.  He  was  the  top  editor 
who  endorsed  a  full  tab  pet  page,  with  some 
jumps,  that  runs  Saturdays  in  the  Rocky  Mountain 
News. 

Compiled  by  assistant  lifestyles  editor  Rebecca 
Jones,  the  “Colorado  Critters”  page  draws  10  letters 
a  day  and  two-dozen  calls  a  week.  After  its  debut  in 
May  1994,  it  got  calls  for  information  from  about 
25  papers  around  the  country,  she  reported. 

“I  think  Coloradans  are  just  crazy  about  pets,” 
added  Jones,  whose  stories  have  covered  dog  chari¬ 
ties,  a  Denver  bed-and-breakfast  for  cats,  a  puppy 
play  school,  day  care  for  dogs,  Denver’s  two  pet 
taxi  services,  and  the  mating  habits  of  prairie  chick- 


Julia  Duin  is  culture  page  editor  for  the 
Washington  Times. 
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ens.There  was  also  a  profile  of  Thunder, 
the  mascot  of  the  Denver  Broncos  foot¬ 
ball  team. 

“1  could  write  a  daily  pet  story  and 
just  be  scratching  the  surface,”  remarked 
Jones,  the  owner  of  two  cats  and  a  dog. 
“Denver  has  more  than  its  share  of  baby 
boomers,  and  a  lot  of  boomers  delayed 
having  kids  and  their  animals  are  their 
children.  Nothing  is  too  much  for  their 
animals.” 

Ambrose  said,“l  very  much  endorsed 
the  idea  of  going  for  a  weekly  pet  page. 
We  got  a  very,  very  positive  resptjnse 
from  readers  on  it.” 

The  page  carries  the  United  columns 
by  Fox,  a  Washington,  D.C.,  veterinarian 
who  appears  in  50  newspapers,  and 
Capuzzo,  a  former  Philadelphia 
Inquirer  reporter  who  appears  in  25 
papers. 

“I  pitched  the  animal  column  idea  to 
the  Inquirer  four  years  ago,”  Capuzzo 
said.  “At  first  they  dragged  their  feet  and 
were  totally  uninterested.”  But  that 
changed.  Not  long  after,  he  accepted  a 
buyout  to  concentrate  on  a  book  (about 
dogs)  and  the  rapidly  expanding  col¬ 
umn. 

“Response  has  been  tremendous,”  he 
said  “I  had  a  ‘Great  American  Mutt 
Contest’  and  1  got  a  couple  hundred  let¬ 
ters,  from  little  old  ladies  to  junkyard 
salvage  guys  who  had  rescued  a  puppy 
from  an  abandoned  car  and  were  bring¬ 
ing  milk  from  their  home  to  feed  it  out 
of  a  hubcap.” 

An  ensuing  “Great  American  Cat 
Contest”  netted  300  letters  over  a  three- 
week  period,  including  overnight  mail, 
certified  mail  and  laminated  photos  of 


the  beloved  felines. 

But  the  biggest  response  for  Capuzzo, 
the  owner  of  one  calico  cat  and  two 
dogs,  was  to  a  column  he  wrote  urging 
President  Clinton  to  adopt  a  mutt.That 
brought  in  5,000  letters. 

“He  was  going  to  get  a  golden  retriev¬ 
er  mix  for  Chelsea  and  I  was  outraged, 
considering  all  the  abandoned  pets 
there  are,  so  I  was  going  to  lead  a  mutt 
march  on  Washington,”  he  said.  Clinton 
abandoned  the  dog  idea. 

“It  is  long  overdue  that  pap>ers  have 
full-time  animal  writers,”  Capuzzo  added. 
“And  it’s  high  time  we  figured  out  this  is 
important  to  people  for  good  reason.” 

Some  pet  writers  have  gone  online. 
They  include  Spadafori,  whose  column 
runs  on  America  Online’s  pet  forum,  and 
Seattle  TimesTW  editor  Ranny  Green, 
who  helped  supply  the  text  for  the 
Microsoft  CD-ROM  “Dogs,”  introduced  a 
year  ago. 

“It’s  a  combination  of  issues  and 
warm,  fuzzy  stories,”  Green  said  of  his 
beat.  His  most  popular  story  was  on  the 
cancer  death  of  his  golden  retriever. 
Sunny. 

“Every  pet  owner  could  relate  to  it, 
and  it  struck  a  chord,”  noted  Green,  the 
owner  of  two  dogs  and  two  cats.  “It  got 
cards  and  letters  for  weeks.” 

Spadafori  said,  “It  is  certainly  not 
what  I  thought  I’d  be  doing  as  a  full¬ 
time  living  when  I  was  in  journalism 
school.  I  have  never  met  difficult  people 
on  this  beat.  I  never  get  bad  calls  from 
pet  people.” 

The  beat’s  reputation  for  being  velvet- 
lined  may  be  what  led  36  reporters  to 
apply  for  the  Oregonian's  pet  slot  when 
the  Portland  paper  reorganized  three 
years  ago.  Six  applicants  listed  it  as  their 
first  choice.  Getting  the  nod  was  film 
critic  Ted  Mahar,  who  owns  two  dogs 
and  several  cats. 

Among  other  beats,  Mahar  squeezes 
in  time  to  write  about  elephant  abuse  in 
circuses  and  a  trend  among  teens  to 
buy  exotic  pets. 

“I  would  generally  like  my  job  to 
work  for  the  betterment  of  relationships 
between  people  and  animals  in 
Oregon,”  he  said. 

Not  a  bad  idea,  considering  that  pets 
are  ideal  companions  and  proven  mood- 
changers  for  the  growing  market  of 
adults  who  never  marry  or  live  alone. 

Vicki  Croke,  a  copy  editor  for  the 
Boston  Globe's  living  section  and  the 
author  of  its  twice-monthly  “Animal 
Beat”  column,  said  she  gets  as  much 


mail  as  anyone  in  her  department. 

“We  do  a  TV  show  out  of  our  news¬ 
room  and  when  I  get  on,  the  phone 
lines  light  up,”  Croke  reported.  “Everyone 
wants  to  know  why  their  cat  is  not 
using  the  litter  box.” 

When  her  Irish  wolfhound’s  leg  was 
amputated,  she  received  50  letters  from 
as  far  away  as  Australia. 

“This  is  a  field  in  which  you  had  bet¬ 
ter  write  from  your  heart,”  Croke  said, 
“or  the  animal  owners  of  the  worid  will 
sniff  you  out.” 


Two  Corrections 

The  1996  E&P  Syndicate  Directory 
omitted  a  letter  from  the  Web  site 
address  of  self-syndicated  columnist 
Barbara  Naness  of  Staten  Island,  N.Y.  The 
correct  address  is  http://www.inte- 
realm.com/p/nutshell. 

Also,  the  last  name  of  Karen  Heckler, 
a  new  social/political  columnist  for 
Continental  Features/Continental  News 
Service  of  San  Diego,  was  misspelled. 


Teens  love  it 
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Stabbing  deaths  of  the  two.  A  jury  acquit¬ 
ted  Simpson  of  the  murders. 

Media  attorneys  predicted  an  appeal 
might  overturn  or  modify  the  gag  order, 
but  held  little  hope  that  cameras  will  be 
filming  the  trial,  given  the  power  of  the 
judges  to  run  their  courtrooms  as  they 
please.  Also,  judges  and  lawyers  have 
come  out  against  televised  trials  since 
the  Simpson  murder  trial. 

“What  the  judge  has  done  is  eliminate 
all  direct  access  to  the  trial,”  said  Sager. 
“It’s  made  it  impossible  for  the  public  to 
see  for  themselves  or  hear  for  themselves 
what  goes  on  in  the  civil  case.” 

In  a  hearing,  Fujisaki  contended  that 
Simpson’s  first  trial  “played  to  the  cam¬ 
eras.”  Gestures  and  outbursts  by  lawyers 
and  witnesses  created  a  “circus  atmos¬ 
phere  (that)  detracted  from  the  trial 
process  and  the  dignity  of  the  court¬ 
room,”  he  said. 

Laurie  Levenson,  dean  of  Loyola  Law 
School  in  Los  Angeles,  was  quoted  in  the 
San  Jose  Mercury  News  as  saying  of 
Fujisaki’s  ruling: 

“The  sad  thing  to  me  in  this  is  that  I 
really  do  think  the  public  loses.  The  pub¬ 
lic  will  be  seeing  a  very  distorted  view  of 
what  this  trial  is.  It  will  have  all  the  infor¬ 
mation  filtered  by  reporters.” 

Among  the  media,  about  50  broadcast 
companies  have  alread)'  requested  court¬ 
room  seats  for  the  trial.  —  M.L.  Stein 
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new  business  development  for  the 
paper. 

That’s  ambitious,  for  developers  and 
users.  To  help  readers,  latimes.com  has 
nested  within  it  SoCal  Excite,  a  search 
engine  that  also  reviews  62,0(X)  Web 
sites,  including  3,000  on  Southern  Cali¬ 
fornia  alone. 

Interactivity  counts.  “Click  through” 
rates  jumped  dramatically  after  staff  at 
latimes.com  simply  inserted  “Click  here” 
on  a  banner  ad.  Washingtonpost.com  is 
sprinkled  with  navigational  tips  and 
nudges  on  almost  every  page. 

Experienced  users  may  regard  such 
efibrts  as  superfluous.  We  believe  they’re 
practical,  polite  and  essential  if  you’re  try¬ 
ing  to  serve  consumers,  not  geeks.  More¬ 
over,  they  create  a  sense  of  relationship 
between  user  and  provider.  They  con¬ 
vinced  us  that  someone  cared  about  how 
we  got  back  to  a  home  page  or  jumped 
to  another  section. 

Those  navigational  cues  are  one  small 


stream  in  the  ongoing  conversation  that 
is  part  and  parcel  of  an  interactive 
medium. 

Washingtonpost.com  is  especially 
relentless  in  maintaining  its  end  of  that 
conversation.  There’s  hardly  a  page  that 
doesn’t  offer  some  interactive  device  to 
engage  you:  You  can  share  your  bad-boss 
story,  express  your  views  in  a  reader  poll 
or  calculate  your  own  flat  tax.  And  if 
you’re  enamored  by  the  technology,  you 
can  cruise  Interact,  a  content  section  on 
services,  software,  tools  and  the  like. 

Experience  counts.  It’s  worth  remem¬ 
bering  that  back  in  the  early  1980s,  the 
Post  was  one  of  a  handful  of  newspapers 
supplying  information  to  CompuServe, 
while  the  LA.  Times  was  running  Gate¬ 
way,  an  online  venture  that  was  as  gutsy 
as  Knight-Ridder’s  Viewtron.  Years  later, 
these  were  reincarnated  as  products  for 
proprietary  online  services  —  AT&T’s 
Interchange  and  Prodigy,  respectively,  the 
direct  descendants  of  the  current  Web 
sites. 

All  the  effort  paid  off.  We  believe  that 
neither  washingtonpost.com  nor 
latimes.com  would  be  as  good  as  they 
are  without  those  earlier  investments. 
“You  learn  by  doing,”  says  Ralph 
Tericowitz,  president  of  Digital  Ink,  the 
Posfs  new  media  subsidiary,  and  vice 
president  of  technology  for  the  Washing¬ 
ton  Post  Co.  He’s  right.There  are  no  short 
cuts. 

That’s  not  to  say  that  either  service  is 
perfect.The  search  engines  for  the  classi¬ 
fieds  at  washingtonpost.com  can  yield 
partial  or  bizarrely  incorrect  results.  One 
day  it  told  us  repeatedly  that  there  was 
not  one  house  for  sale  for  less  than 
$325,(X)0  in  all  of  Arlington  County.  Some 
of  the  entertainment  news  at 
latimes.com  was  stale,  and  information 
about  museums  and  otlier  cultural  insti¬ 
tutions  seems  skimpy  in  the  otherwise 
hefty  local  databases. 

Neither  service  does  much  for  kids  — 
an  odd  and  serious  omission,  we  think. 
And  neither  has  followed  the  lead  of  the 
Boston  Globe  in  lining  up  local  media 
partners  —  a  particularly  shrewd  pre¬ 
emptive  strike,  we  believe,  as  Microsoft 
and  America  Online  rev  up  for  local  mar¬ 
kets. 

There  appear  to  be  no  major  shifts  in 
the  business  strategy  either:  Both  ven¬ 
tures  are  aggressively  (and  successfully) 
courting  display  advertisers  and  leverag¬ 
ing  classifieds. 

Latimes.com  shares  ad  revenue  with 
its  partners,  SoCal  Excite  and  HoUyw^ood 
Online;  gets  a  percentage  of  revenue 
from  Internet  service  provider  Pacific 
Bell;  and  charges  $1.50  per  story  for 
material  archived  through  1990. 


But  despite  the  glitches  and  the 
absence  of  a  breakthrough  business  strat- 
eg}',  both  these  services  and  others  from 
major  market  newspapers  deserve  a  lot 
more  national  attention  than  they  are  get¬ 
ting. 

They’re  high-quality  products  that  are 
far  superior  to  MSNBC’s  site,  competitive 
with  CNN’s,  but  not  well-known  nation¬ 
ally. 

We’re  not  sure  whether  this  is  part  of 
the  industry’s  traditional  reluctance  to 
cover  or  promote  itself,  or  whether  the 
services  are  perceived  as  too  new,  local 
or  marginal  by  their  parents. 

Whatever,  Bill  Gates  doesn’t  seem  to 
think  about  Slate  that  way  —  and  he’s 
made  it  clear  no  one  else  is  supposed  to 
either. 

Online  newspapers  have  a  terrific 
story  to  tell  —  one  with  important  mes¬ 
sages  for  shareholders,  readers  and  adver¬ 
tisers.  We  wonder  when  they  will  start  to 
tell  it. 


College  Editors 
Attend  Seminar 

STUDENT  JOURNALISTS  GATHERED 
for  the  first-ever  Management  Semi¬ 
nar  for  College  Newspaper  Editors  at  the 
University  of  Georgia  Aug.  8-10. 

Forty  editors  from  35  colleges  and 
universities  attended  the  confab, 
arranged  by  the  James  M.  Cox  Jr.  Insti¬ 
tute  for  Newspaper  Management  Studies 
at  the  Henry  W.  Grady  College  of  Jour¬ 
nalism  and  Mass  Communication  at  the 
university. 

Professionals  from  the  Associated 
Press,  Atlanta  Journal  and  Constitution 
and  other  organizations  taught  sessions. 

SPJ  Picks 
Pulliam  Fellow 

The  society  of  Professional  Jour¬ 
nalists  has  awarded  Keith  C.  Burris, 
editorial  page  editor  of  the  Journal 
Inquirer  of  Manchester,  Conn.,  its 
Eugene  C.  Pulliam  Fellowship. 

The  editorial-writing  award  is  named 
for  one  of  the  founders  of  Sigma  Delta 
Chi,  SPJ’s  forerunner,  and  carries  a 
$30,0(K)  prize.The  grant  will  allow  Burris 
to  “travel,  study  and  extensively  research 
the  disintegration  of  America’s  families 
and  the  future  of  its  children,”  SPJ  said. 

“I  am  convinced  that  there  is 
absolutely  no  issue  of  more  importance 
in  our  society  today,”  said  Burris,  who  has 
also  written  for  the  Los  Angeles  Times, 
Boston  Globe  and  other  newspapers. 
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presses.  In  addition,  appellate  court 
Judge  Robert  Eschbach  said  the  lower 
court  erred  by  ruling  that  Tensor  could 
not  be  subject  to  injunctions  against 
DEV  because  it  was  a  third-party  that 
bought  “untainted”  DEV  assets  at  a  pub¬ 
lic  auction. 

“The  fact  that  Tensor  acquired  some 
DEV  assets  through  a  bankruptcy  auc¬ 
tion  does  not  extinguish  privity  (a  suc¬ 
cessive  relationship)  where  Tensor  has 
acquired  the  tainted  DEV  assets  through 
other  channels.  DEV  cannot  ‘launder’  the 
tainted  assets  by  their  acquisition  of 
untainted  assets,”  Eschbach  wrote  in  a 
concurring  opinion. 

Tensor’s  vice  president  of  administra¬ 
tion,  John  Regan,  said  the  company  will 
be  vindicated  by  further  litigation.  “We 
believe  this  litigation  is  unwarranted  and 
are  disappointed  that  it  will  continue, 
but  we  are  confident  the  courts  will  find 
that  Tensor  has  always  acted  in  a  fully 
legal  and  ethical  manner.  Our  actions  and 
intentions  are  honorable,  and  we  regret 
Rockwell  portrays  us  as  acting  other¬ 
wise,”  Regan  said  in  a  prepared  state¬ 
ment. 

“These  proceedings  will  be  just  anoth¬ 
er  step  in  the  process  of  clearing  our  rep¬ 
utation,”  Regan  added.  “While  our  invest¬ 
ment  to  legally  protect  our  good  name  is 
worth  it,  we  look  forward  to  the  day 
Rockwell  chooses  to  compete  solely  in 
the  marketplace  and  not  in  the  court¬ 
room.” 

Rockwell  Graphic  Systems  —  which 
agreed  in  May  to  be  sold  to  a  private 
investment  firm  and  will  be  known  as 
Goss  Graphic  Systems  when  the  sale 
closes  —  declined  to  comment  on  the 
appellate  decision. 
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to  adjust  their  approach  for  different 
writers.  Some  are  authoritarian  rather 
than  authoritative  and  feel  threatened  by 
open  dialogue  with  a  writer. 

But  these  caveats  throw  light  on 
another  virtue  of  collaborative  editing:  It 
provides  criteria  for  assessing  candidates 
for  editing  positions.  The  worst-kept 
secret  in  the  newspaper  business  is  that 
good  writers  can  be  awful  editors.  A 
great  mystery  is  why  top  management  so 
often  seems  not  to  understand  this. 

An  intelligent  policy  for  converting  to 
collaborative  editing  might  open  some 
eyes,  for  it  would  require  management  to 
ask  of  any  given  candidate:  Does  this  per¬ 


son  have  the  temperament  and  skills  to 
collaborate  efiectively? 

Look  at  those  editors  who  are  com¬ 
monly  regarded  (by  writers)  as  poor  edi¬ 
tors.  I’ll  give  you  10-to-l  odds  that  they 
fail  the  “temperament  and  skills”  test.The 
matter  of  temperament  and,  more  broad¬ 
ly,  personality,  raises  another  important 
point.  Because  collaboration  requires 
two  people,  its  effectiveness  is  a  function 
of  two  personalities.  And  some  matches 
are  decidedly  better  than  others. 

I  thrived  under  Roy  Fisher’s  aggressive 
style  of  collaborating,  but  some  withered 
under  it.  The  larger  the  staff,  the  better 
the  chance  of  making  productive  match¬ 
es  between  editors  and  writers. 

And  note,  again,  the  opportimity  this 
provides  to  assess  editors’  strengths  and 
weaknesses.  For  publishers  and  execu¬ 
tive  editors  who  think  they  already  know 
them,  let  me  propose  a  test:  Give  your 
writers  a  list  of  your  editors  and  ask  for 
(anonymous)  assessments  on  their  skills 
and  temperament  as  editors. 

I  suspect  that  the  results  would  aston¬ 
ish  the  brass  at  most  newspapers.  Why? 
Because  the  dearth  of  collaborative  edi¬ 
tors  in  our  business  is  evidence  of  a  mas¬ 
sive  blind  spot  in  newsroom  manage¬ 
ment:  the  failure  to  examine  and  think 
critically  about  the  relation  between  edi¬ 
tors  and  writers. 

We  need  more  collaboration. 


AEJMC 

Continued  from  page  19 
higher,”  he  said. 

About  68%  of  the  students  with  under¬ 
graduate  degrees  in  journalism  and  mass 
communication  held  full-time  jobs  six  to 
eight  months  after  graduation. 

About  72%  of  those  with  master’s 
degrees  were  employed,  the  highest  rate 
since  1990. 

Only  about  5%  of  all  undergraduate 
degree  holders  in  journalism  and  mass 
communication  landed  jobs  at  daily 
newspapers,  down  from  8%  in  1988. 
Three  percent  found  woik  at  weeklies, 
down  from  5.6%  in  1988,  and  0.5%  went 
to  wire  services,  down  from  1.3%  in 
1988. 

The  number  of  graduates  saying  they 
want  jobs  in  print  journalism  also 
declined.  Fewer  than  one  in  five  1S>95 
graduates  sought  print  journalism 
careers,  do\v!i  from  nearly  one  quarter  of 
the  graduate  pool  in  1989. 

Only  half  of  those  responding  “said 
they  believe  there  will  be  newspapers  in 
20  years,”  Becker  said.  Nevertheless,  new 
media  companies  were  absent  as 
employers.  Only  five  graduates  reported 


finding  jobs  in  new  media,  Becker  said. 

“Employment  opportunities  remain 
more  traditional  than  much  of  the  popu¬ 
lar  dialogue  would  suggest,”  Becker  said. 

Interest  in  broadcasting  has  increased, 
while  the  number  of  job  seekers  in  pub¬ 
lic  relations  and  advertising  has 
decreased. 

More  than  a  quarter  of  the  ’95  gradu¬ 
ates  sought  work  in  cable  and  broadcast 
journalism,  and  the  share  who  found  it 
increased  to  8.7%  —  6.7%  in  TV,  2%  in 
cable. Those  seeking  woik  in  public  rela- 

Only  half  of  those 
responding  “believe 
there  will  be  newspapers 
in  20 years” Becker 
said,  yet  new  media 
companies  played  little 
role  in  hiring  grads 

tions  and  advertising  fell  to  20.4%,  from 
22.9%  in  1989. 

Salaries  improved,  too.  Tliose  with 
undergraduate  degrees  earned  a  median 
annual  salary  of  $20,8(X),  up  4%  from  the 
previous  year.  Those  with  master’s 
degrees  earned  $28,500,  up  14%.  The 
jump  left  the  biggest  salary  gap  in  the 
history  of  the  survey  between  holders  of 
undergraduate  and  graduate  degrees. 

The  authors,  who  also  surveyed  enroU- 
ment  trends  in  departments  of  journal¬ 
ism  and  mass  communication,  noted  that 
the  “journalism  specialty  continues  to 
lead  student  enrollment  and  degrees 
granted,”  with  33.4%  of  the  majors 
enrolled  in  1995,  up  from  27.7%  in  1988. 

Meanwhile,  total  enrollment  in  jour¬ 
nalism  and  mass  communication  has 
declined  9.1%  since  1989. 

The  number  of  doctorates  granted  in 
the  field  dropped  44%  to  110,  the  lowest 
since  1989.  Of  those,  one  quarter  were 
awarded  to  foreign  students. 

Foreign  enrollment  and  degrees  grant¬ 
ed  have  “surged”  for  master’s  and  doctor¬ 
ate  degrees,  the  authors  said. 

—  Susan  Paterno 


McClatchy 

Dividend 

MCCLATCHY  NEWSPAPERS  INC. has 
declared  a  regular  quarterly  cash 
dividend  of  95 1  per  share,  payable  Oct. 
1, 1S>96,  to  stockholders  of  record  at  the 
close  of  business  on  Sept.  10, 1996. 
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□  Yes!  Please  rush  me  the  publication(s)  or  CD-ROM 
items  I’ve  indicated  below.  My  credit  card  number  or 
payment  is  enclosed. 

_ ^Copies  of  the  Market  Guide  at  $100  each 

The  Market  Guide  and  CD-ROM:  $395.* 


RETAILS. 

Essential  data  from  the  researchers  at 
Editor  &  Publisher 


_.  Payment  must  accompany  onkr. 


Total  for  this  order  $ _ 

Exclusive  data  on  V-S.  and  Canadian  newspaper  maHcets. 

Name _ 

Company  _ _ 

Street  Address 


□  Check  enclosed  (payable  to  Editor  Publisher  Market  Guide)  $US  drawn  on 
US  bank  only. 

□  Charge  my  Visa  □  MasterCard  # _ 

Exp.  Date _ Signature _ 

(Required  on  credit  card  orders.) 


□  I  want  to  know  more.  Please  send  me  information  about  the  Market  Guide 

□  I  want  to  know  more  fast.  Please  call  me. 

Your  Business  (Check  one  Category  Only) 

1.  □  Top  Exec.  Gen.  Man.,  Publ. 

2.  □  Sales  &  Marketing 

3.  □  Adv.  &  Promotion 

4.  □  Librarian 

5.  □  Editors 

6.  □  Circulation 

7.  □  Secretaries 

8.  □  Production 

9.  J  Other  (Specify) _ 


International  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA,  District  of 
Columbia.  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
please  add  GST. 

♦  Network  version  available.  Please  call  (212)  675-4380,  ext.  509  for  pricing. 
For  technical  information  call  ext.  506. 


■ . 

1*1  isill  |< 


□  Yes!  Please  rush  me  the  publtcation(s)  or  CD-ROM 
items  I’ve  indicated  below.  My  credit  card  number  or 
payment  is  enclosed. 

_ Copies  of  the  Year  Book  and  Who’s  Where  at  $125 

_ NEW!  E&P  Year  Book  and  CD-ROM  without  listing 

capabilities:  $495.* 

NEW!  E&P  Year  Book  and  CD-ROM  with  listing 
capabilities:  $895.* 


_.  Payment  must  accompany  order. 


Total  for  this  order  $ _ 

The  encyclopedia  of  the  newspaper  industry 

Name _ 

Company _ 

Street  Address 


□  Check  enclosed  (payable  to  Editor  &  Publisher  Year  Book)  $US  drawn  on 
US  bank  only. 

□  Charge  my  Visa  □  MasterCard  # _ 

Exp.  Date _ Signature _ 

(Required  on  credit  card  orders.) 


□  I  want  to  know  more.  Please  send  me  information  about  the  Year  Book. 

□  I  want  to  know  more  fast.  Please  call  me. 

Your  Business  (Check  one  Category  Only) 

I.  J  Top  Exec.  Gen.  Man.,  Publ. 

7.  □  Secretaries 

8.  □  Production  . 

9.3  Other  (Specify) _ ' 


International  Orders  (outside  U.S.  or  Canada):  $150  per  copy.  CA,  District  of 
Columbia,  NY,  Ohio  residents  please  add  applicable  sales  tax.  Canada  residents 
please  add  GST. 

*  Network  version  available.  Please  call  (212)  675-4380,  ext.  509  for  pricing. 
For  technical  information  call  ext.  506. 
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1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


1997  NEW  CARS  AND  TRUCKS:  A 
look  at  the  year's  new  automotive  offer¬ 
ings  that  includes  major  makes  and 
models  with  enough  photos  and 
materials  to  fill  an  annual  New  Models 
special  section.  Available  in  early 
(October.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  tel:  (212)  254-0890. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


Most  clear  writing  is  a  sign  that  there  is 
no  exploration  going  on.  Clear  prose 
indicates  an  absence  of  thought. 

Marshall  McLuhan 


AUTOMOTIVE 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


BUSINESS 


PROMOTING  YOUR  BUSINESS  offers 
1 2  ways  to  increase  readership 
Call  (561 )  622-7567  for  samples 


GAMING/WALL  STREET 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)  798-1151. 


IN  A  NUTSHELL:  Award-winning,  700 
words,  weekly.  Free  Samples:  Barbara 
Naness,  1 19  Washington  Ave.,  Staten 
Island,  NY  10314.  (718)  698-6979. 
http://www.interealm.eom/p/nutshell 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)  692-831 1 . 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


EDITORS,  I  do  a  Friday  NFL  column 
that  includes  a  comprehensive  injury 
update.  Current  subscribers  include  the 
Newark  Star  Ledger  and  ESPNET. 
Barter  deals  available.  For  a  sample 
call  (914)  332-1583. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder: 
If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P  Cbssified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Buyers  or  sellers.  Call  Dick  Briggs. 

(864)  457-3846.  No  obligation. 

Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

BOUTHO-TAYLOR  MEDIA  SERVICE  1 
Thomas  C.  Bolitho  Gregory  S.  Taylor  i 
(405)421-9600  1 

1 1 7  S.  Broadway,  Ada,  OK  74820  : 

• 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 

123NW  13th  St.,  Suite  214-7 

DAVE  GAUGER  1 

Sales  &  Appraisals  j 

Gauger  Media  Service,  Inc.  : 

Box  627,  Raymond,  WA  98577  : 

(360)  942-3560  I 

Boca  Raton,  FL  33432 

DAVID  R.  STia 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lawrenceville,  GA  30246 

Newspaper  i 

Sales,  Appraisals,  Consultations  j 

Jim  Hall  AAedia  Services  : 

410  Elm  St.,  Troy,  AL  36081  1 

(334)566-7198  i 

Fax  (334)  566-0170.  j 

(770)  962-8399  FAX  (770)  962-8640 

JIM  WEBSTER  &  ASSOCIATES  ! 

Brokers,  Appraisers,  Operators  : 

NEWSPAPER  BROKERS 

625  Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

(817)599-5785  j 

315  York,  Weatherford,  Texas  76086  | 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  N. England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 

MEDIAAMERICA  BROKERS  j 

Lenox  Towers,  Suite  1 000  j 

3390  Peachtree  Rd.  NE  j 

Atlanta,  GA  30326  : 

(404)  364-6554  Fax  (404)  364-6533  j 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


CALL  FOR  OUR  LOW 
OONTRACTRATESM 
(212)  675-4380,  EXT.  170 


Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  LINDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOLJTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601)  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Suburban  weekly  and 
shopper  $600,000.  Small  weekly 
growth  area  $375,000.  Mayo  Com¬ 
munications,  (813)  971-2061. 


LOW  AS  $10K  DOWN,  some  much 
more.  Bill  Berger,  ATN,  Inc.,  (512)  476- 
3950,  1801  Exposition  Blvd.,  Austin,  TX 
78703. 


POPULAR  WEEKLY  in  Great  Pacific 
Northwest  city  seeks  buyer.  All  prime 
retailers  on  current  sales  contracts.  Call 
Publisher  (503)  223-8630. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  V/.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  slay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


FACKELMAN  NEWSPAPERS  GROUP 
seeks  to  acquire  weekly,  small  daily 
newspapers  in  south,  midwest.  We 
offer  cosh  or  terms.  We  also  offer 
expei  ience,  commitment  to  excellent  com¬ 
munity  journalism.  Please  give  us  a 
call,  confidentiality  guaranteed.  Marc 
A.  Richard,  Newspaper  Service  Co., 
Inc.,  P.O.  Box  910,  Jennings,  LA 
70546. 

(318)  824-3011. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  httpV/www.ciibb.com 


Confidential  Appraisal  for  -j— r - 1' 

Estate,  ESOP,  Partners,  Newspaper  Brokerage 
Bank  Tax,  Stock,  Assets  &Appraisal 

johnT.Cribb 

'  Montana  59715:  e-mait  to  jcribbaiint.net _ 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fox  (714)  644-0283 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


Qualcy  that  makes  an  impression  wortdivide 

m^ORlm 

^  '*«P  Stkctfrem: 

r  >  •  i  ^  Comptote  PreaMS 

VJ  O  A<Jditiona  to  Existing  Prosses 
O  3<oior  Satolliles 
n  O  4-Hi  Arrongoments 
^  a  Stackod  Units 

\  O  integral  Roll  Stand  Units 
O  Half  and  Quartar  FoWars 

I  \  OCutoff:  2Cr-21V4* -22"-22%*  ij^^l 
^  0  1 8,500  »  30,000  IPH 
SALES  -  SERVICE  -  PARTS  A  I XA 
Phone:(770)552  1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5X 


MAILROOM 


KANSA  480  five  into  one  inserter. 
About  nine  years  old.  Can  be  seen  pro¬ 
ducing  daily.  Contact:  Alan  Grigsby, 
general  manager.  The  Times  Argus, 
Barre,  VT,  (802)  479-0191. 


REPLACEMENT  J50  Jogger  Table  Tops 
25  to  40%  off!  Call 
Kovell's  Kreations  at  (520)  883-4243 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(8001  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

2-unit  Ductor  sfyle  V-1 5A  w/jF7  folder 
Available  immediately. 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


HARRIS  VI 5A  8  unit  press  with  JF-15 
falder  $99K;  COLOR  KING  5  unit 
heatset  press  with  Harris  JF-25  folder 
$75K;  BALDWIN  106  stacker;  HARRIS 
upper  former.  Grafica  Worldwide,  Inc. 
(914)  761-6360  Fax  (914)  761-0597. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  cph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modern 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


FOaOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

22"  cut-off  GOSS  COLORLINER  with  27 
printing  couples,  double  3:2  folder  &  9 
RTP's. 

•GOSS  METRO  22  3/4"  w/one  4-color 
satellite  unit,  two  3-color  units  &  2 
mono  units. 

•  10-unit  TKS  press  w/3  half  decks, 
double  3:2  folder  &  10  RTP's,  22  3/4"  - 
never  installed. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•  7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•4-unit  HARRIS  VI 5A  with  JF7  &  30 
h.p.  motor. 

•2-unit  HARRIS  VI 5D  with  JFl  5  -  1 978 
vintage. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-621 7 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (8(X))  356-4886  or 
Fax  (816)  887-2762. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61  458-661 1 


CIRCULATION  III 

Advanced-Professional-Telemarketing 
John  Dinan  -  John  Lyons 
(214)  352-1123 

hltp://www.metronet.com/ -dinan 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:/ /www.fakebrains.com/scout. 


CIRCULATION  SERVICES 


INTERVENTieiV  • 


1-800-327-8463 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  Box  1 952 
Albuquerque,  NM  87103 


HARD  TO  FIND 
PRESS  PARTS? 

Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


PRESSRCX3M  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


RECRUITMENT 


4th  Decade  of  Service 
Walter  Lynn,  Vice  President 

800-523-7112 

GORDON 

^lAfAHLS 

W  V  fcaoutwlMWh 


HELP  WANTED 


When  faxing  your  ad,  please  remennber  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as 
well  as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


ADMINISTRATIVE 


GENERAL  MANAGER  for  successful 
Central-Texas  mid-size  daily.  Individu¬ 
ally  owned.  Present  general  manager 
retiring.  Experience  in  all  areas  of 
newspaper  operation  with  proven  track 
record.  Write  fully  with  salary  require¬ 
ments  to  Box  07892,  Editor  &  Pub¬ 
lisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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HELP  WANTED 

ADMINISTRATIVE  I  ADVERTISING 


DEVELOPMENT  DIREQOR 
Committee  to  Protect  Journalists 

Press  freedom  group  seeks  individual 
to  manage  grants  &  gifts  acquisitions, 
membership,  sprecial  events,  &  market¬ 
ing.  Responsible  for  detailed  income 
records  &  projections.  Must  have  at 
least  5  years  experience,  excellent  writ¬ 
ing  skills,  strong  computer  literacy, 
financial  planning  expertise,  know¬ 
ledge  of  international  affairs  and  U.S. 
news  business.  $40K+  with  competitive 
benefits.  Letter,  resume  &  writing  sam¬ 
ple  to:  CPJ,  Box  1 1 30,  330  7th  Ave¬ 
nue,  12th  floor,  NY,  NY  10001.  Fax 
(212)465-9568. 

PUBLISHER  &  GENERAL  MANAGER 
Southern  California  Media 

A  venture  backed  acknowledged 
leader  in  the  development  of  mature 
market  media  is  seeking  a  Publisher/ 
General  Manager  to  direct  its  Southern 
California  operations. 

RESPONSIBILITIES 

•  monoging  the  450,000  circulation 
flagship  publication 

•  driving  the  development  of  new 
revenue  sources 

We  are  seeking  an  entrepreneurial, 
high  energy,  creative  individual  with  at 
least  5  years  experience  as  a  publisher 
or  assistant  publisher.  (Zone  9  appli¬ 
cants  preferred).  Compensation  will 
include  bose  salary,  annual  base  & 
management  stock  options.  Resume: 

HR  Department 
1 900  Powell  St.  Suite  800 
Emeryville,  CA  94608 
or  FAX:  (510)  652-8245 
GENERAL  MANAGER 
Leave  the  crowded  city  life,  crime,  ond 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  weekly  shopper  manager 
who  can  sell,  hire,  train  and  motivate. 
Must  be  able  to  thrive  in  a  competitive 
market  Excellent  potential  for  odvonce- 
ment  in  our  large  weekly  shopper 
group.  Attractive  salary,  incentives, 
and  benefits.  Send  letter,  resume,  and 
salary  requirements  to  Marketing 
Director  at  Box  07897,  Editor  &  Pub¬ 
lisher. 

HANDS-ON  CONTROLLER  for  family- 
owned  22,000  circulation  doily. 
Should  have  accounting  or  business 
degree,  extensive  background  in 
newspaper  operations,  familiarity  with 
current  computer  applications,  experi¬ 
ence  with  personnel  administration 
and  employee  benefits,  and  good 
interpersonal  skills.  We  offer 
challenge,  rewards  and  a  good  com¬ 
munity  to  live  and  work.  Peter  DeRose, 
publisher,  Daily  Hampshire  Gazette, 
P.O.  Box  299,  Northampton,  MA 
01061-0299. 

If  you  can't  explain  what  you're  doing  in 
simple  English,  you  are  probably  doing 
something  wrong.  * 

Alfred  Kazan 


AD  DIRECTOR  needed  to  replace  cur¬ 
rent  manager  who  is  becoming  a  pub¬ 
lisher  at  another  company  publication. 
We're  looking  for  a  hands-on  man¬ 
ager  who  can  teach  our  staff,  who 
doesn't  simply  do  things  the  way 
they've  always  been  done  and  who 
can  offer  creative  and  innovative 
approaches  to  selling.  We're  a  seven- 
day,  1 5,000  circulation  paper  in  heart 
of  Cajun  country —  lots  of  festivals,  good 
fishing,  good  food  and  great  people. 
We  offer  competitive  pay,  bonuses, 
401(k)  and  more.  Contact  Will 
Chapman,  publisher.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562. 

ADVERTISING  SALES  MANAGER 
Trader  Publishing  Company's  National 
Publication  Division,  in  Clearwater,  FL, 
is  currently  interviewing  for  an  advertis¬ 
ing  sales  manager  for  our  Collector 
Car  magazines  and  niche  publications. 
Ideal  candidate  must  be  a  creative 
marketer,  and  a  "new  business"  builder 
with  the  ability  to  lead  +  motivate  a 
quality  inside  sales/telemarketing  staff. 
Tremendous  career  opportunity.  Pre¬ 
vious  management  experience 
required.  Salary  plus  bonus,  some 
travel.  Fax  your  resume  to  (813)  712- 
0034. 

TRADER  PUBLISHING  COMPANY 
National  Publications  Division 
P.O.  Box  9059 
Clearwater,  FL  34618-9059 
ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Long 
Island,  NY.,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
sales  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30-i-  managers  and  account 
execs  responsible  for  all  display,  FSI 
and  classified  sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 

SOUTHERN  CALIFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  tne  world.  We  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 


ADVERTISING 


ADVERTISING  OPERATIONS 
DIREaOR 

THE  BEST  GAZEHE  YET  is  seeking  a 
qualified  person  to  join  our  team  as 
Advertising  Operations  Director.  This 
position  reports  to  the  Sales  &  Market¬ 
ing  Director  and  has  the  primary 
responsibility  to  oversee  all  operational 
aspects  of  the  Advertising  Department 
including  Ad  Services,  Special  Sec¬ 
tions,  and  Creative  Macintosh  Art  Ser- 


The  Advertising  Operations  Director 
will  have  responsibility  for  newspaper 
layout,  effective  use  of  newsprint,  all 
advertising  phone  and  equipment 
operations,  od  traffic,  speculative  and 
production  of  ad  art,  advertorial  and 
special  section  productivity.  Preferred 
candidate  will  possess  four  years  in- 
depth  experience  with  newspaper/ 
press  layout  and  special  section  know¬ 
ledge.  Associate  or  Bachelor's  degree 
preferred.  Management  experience 
required. 

We  offer  a  smoke-free  work  environ¬ 
ment  and  hire  contingent  on  candidate 
passing  a  pre-employment  drug  test. 
Our  benefits  are  fantastic,  our  com¬ 
pensation  excellent,  and  our  working 
environment  is  one  of  open  doors  and 
teamwork. 

Pleose  send  resume,  cover  letter  and 
salary  expectations  to:  Mary  Jacobus, 
sales  &  marketing  director.  Gazette 
Telegraph,  P.O.  Box  1779,  Colorado 
Springs,  CO  80901 . 

Or  fax/e-mail  to:  Fax:  (71 9)  636-01 61 . 

E-mail:  MJacobus@usa.net. 

Applications  will  be  accepted  through 
Friday,  September  1 3. 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIREaOR:  Smart,  com¬ 
petitive  team  leader  for  4-person  sales 
staff  on  Idaho's  largest  weekly  news¬ 
paper  plus  twice-yearly  color  maga¬ 
zine  in  Sun  Valley  resort  area.  Internet 
experience  a  plus.  Must  enjoy  life  in 
the  mountains.  Send  resume, 
references  to  Pam  Morris,  publisher, 
Idoho  Mountain  Express,  P.O.  Box 
1013,  Kelchum,  ID  83340. 

CLASSIFIED  SALES  SUPERVISOR 

The  Evening  Post  Publishing  Company, 
publisher  of  The  Post  and  Courier  in 
Charleston,  South  Carolina  is  seeking 
an  experienced  classified  sales  leader 
to  manage  a  staff  of  six  outside  sales 
people.  The  ideal  candidate  will  be 
results-driven,  energetic  and  sales 
oriented  with  a  proven  track  record  in 
classified  newspaper  advertising  sales 
and  supervision. 

Responsibilities  include  initiating  new 
programs  to  maximize  sales,  building 
successful  relationships  with  classified 
clients  and  leading  tne  departments's 
budget  making  efforts.  Coaching, 
counseling,  evaluating  and  forecasting 
abilities  required. 

A  commitment  to  team-building  and 
team  success  is  critical.  Excellent  writ¬ 
ten,  oral,  planning  and  motivational 
skills  necessary. 


We  offer  a  competitive  compensation 
and  benefits  package.  Send  resume 
including  salary  history  to: 

Van  Wilkerson 
Classified  Manager 
The  Post  and  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 


ADVERTISING 


PROACTIVE  SALES  MANAGER  WANTED!! 

THE  INDIANAPOLIS  STAR  AND  NEWS,  Indiana's  largest  and 

MOST  PRESTIGIOUS  DAILY  NEWSPAPERS  are  Currently  searching  for  a  high 
energy  sales  manager  to  lead  a  bright,  young  staff  of  six  sales  reps 
into  the  future  of  advertising.  This  position  reports  directly  to  the  Metro 
Advertising  Manager  and  combines  your  talents  with  an  upbeat 
management  team  of  advertising  pros  who  enjoy  their  jobs! 

Ideal  candidate  must  have  at  least  two  years  of  sales  experience  and 
three  or  more  years  supervisory  experience  in  a  creative,  progressive 
sales  environment. 

We're  looking  for  a  sales  pro  who's  tired  of  corporate  politics,  red 
tape  and  crisis  management  to  join  our  team  of  "OUT  OF  THE  BOX" 
leaders. 


Indianapolis  is  a  vibrant  city,  brimming  with  excitement  and  vitality. 
Often  referred  to  as  the  'Crossroads  of  America',  Indianapolis  is  within 
a  day's  drive  of  50  percent  of  the  U.S.  population  and  is  the  12th 
largest  city  in  the  United  States.  Whether  it  is  Culture,  Sporting 
events.  Shopping  or  Night  Life,  Indianapolis  has  it  all. 


Interested  progressives  can  apply  to: 

Mike  Tockey 

Retail  /Advertising  Manager/Metro 
THE  INDIANAPOLIS  STAR/NEWS 
307  N.  Pennsylvania 
INDIANAPOLIS,  IN  46204 

Faxed  resumes  will  also  be  accepted  at  (317)  633-9414 
No  phone  calls,  please. 
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_ ADVERTISING _ 

ADVERTISING,  CIRCULATION  & 
EDITORIAL  professionals  needed 
to  join  Fun,  Fast-paced  company  as 
soFtware  installers/trainers.  Looking  For 
a  career  cFiange?  Want  to  expand 
your  computer  Fiorizons?  Baseview 
Products,  seeks  computer-literate 
newspaper  people  witFi  MacintosFi  and 
QuarkXPress  experience  For  entry-level 
positions.  Must  work  well  witFi  people, 
be  willing  to  travel  50-60%  and  be 
ready  to  relocate.  We  currently  Fiave 
openings  For  classiFied  advertising 
trainers.  Ideal  candidates  will  have 
Macintosh  experience  and  Familiarity 
with  newspaper  accounting  and  billing 
procedures.  Send  resume  to;  Baseview 
Products,  Inc.,  333  Jackson  Plaza,  Ann 
Arbor,  Ml  48103-1922.  Attn:  Director, 
Installation  and  Training  or  e-mail 
resume  to:  training@baseview.com. 

EXPANDING  NATIONAL  PRINT  Media 
Advertising  Agency  has  several  open¬ 
ings  in  Atlanta,  Chicago  and  Min¬ 
neapolis. 

ACCOUNT  EXECUTIVES 
QualiFied  candidates  with  newspaper 
and/or  agency  account  experience  will 
hove  heavy  client  contact  with  national 
accounts.  Computer  usage  oF  MS 
Word,  Excel,  solid  verbal  and  written 
communication  skills  with  a  keen 
understanding  oF  print  medio. 

ANALYSTS 

QualiFied  candidates  will  interpret  vital 
inFormation  used  in  analysis,  planning, 
budgeting.  Computer  usage  oF  MS 
Word,  Excel,  organized,  detail- 
oriented  with  excellent  written,  verbal 
communication. 

Salary  commensurate  with  experience. 
Competitive  beneFits,  401  (k),  casual 
dress. 

Salary/ resume  in  confidence  to  HREP, 
P.O.  Box  3200,  Naperville,  IL  60566- 
3200. 

RETAIL  ADVERTISING  MANAGER 

The  Arizona  Daily  Sun  in  FlagstaFF  is 
creating  an  exciting  new  position  -- 
Retail  Advertising  Manager. 

Reporting  to  the  Ad  Director,  this  expe¬ 
rienced,  innovative  leader  will  help 
train,  motivate  and  monitor  our  staFF; 
coordinate  special  sections;  and  han¬ 
dle  a  limited  account  list. 

FlagstaFF  is  a  rapidly  growing  market 
witri  great  climate,  numerous  scenic 
and  recreational  attractions,  and  a 
large  university. 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

The  Burlington  Free  Press,  Vermont's 
largest  daily  and  Sunday  newspaper, 
seeks  an  experienced  advertising 
manager  to  lead  its  staFF  oF  retail  sales 
proFessionals.  The  manager  will  be 
responsible  For  supervising,  training 
and  developing  staFF  to  achieve 
optimum  revenue  and  linage  goals. 

The  ideal  candidate  will  have  a 
thorough  knowledge  oF  newspaper 
operations  and  strong  motivational, 
training  and  supervisory  skills. 

We  require:  BA/BS  in  Advertising  (or 
equivalent  combination  oF  education 
and  work  experience)  and  minimum  oF 
2  years  managing  in  an  advertising 
sales  environment.  Budgeting  experi¬ 
ence  preFerred.  Must  have  proFiciency 
on  F’C/Mac's  and  hove  working  know- 
ledge  oF  Windows  (Lotus  and 
WordPerFect  desirable). 

Gannett  and  The  Burlington  Free  Press 
are  Equal  Opportunity  Employers  that 
value  diversity  in  the  workplace.  Those 
who  share  our  vision  are  especially 
encouraged  to  apply. 

IF  interested,  please  send  your  resume 
with  cover  letter  including  salary  his¬ 
tory  and  reFerences  to:  Karen  Van 
Lare,  Gannett  Co.,  Inc.,  Dept.  BVEP, 

1  100  Wilson  Blvd.,  Arlington,  VA 
22234  or  FAX  (703)  558-3810. 

SALES  MANAGER 

The  St.  Louis  Post-Dispatch  has  a  rich 
tradition  as  a  leader  in  print  media. 
We  have  an  immediate  opening  For  a 
Sales  Manager  to  lead  a  proFessional 
retail  sales  staFF. 

Experience  in  budgeting,  new  business 
development,  goal  management,  client 
contact,  StaFF  management  and  prob¬ 
lem  solving  are  a  must.  Strong  record 
oF  retail  advertising  success  and 
demonstrated  ability  to  train  and 
motivate  subordinates,  essential. 
Strong  interpersonal  communication 
and  presentation  skills  required.  In 
addition  to  supervising  a  proFessional 
sales  StaFF  in  a  Fast-paced  environment, 
this  individual  will  work  closely  with  out¬ 
side  proFessionals.  Sound  creative 
judgment  and  the  ability  to  work 
under  tight  deadlines  are  a  must.  Min¬ 
imum  3-5  years  related  experience 
and  college  degree  preFerred. 


The  Sun,  a  Pulitzer  Community  News¬ 
paper,  is  iFie  area's  dominant  medium. 
The  dynamic  individual  we're  looking 
For  will  grow  right  along  with  the 
market  and  the  paper.  We  oFFer  a 
strong  compensation  package  and  the 
opportunity  to  join  one  oF  the  nation's 
top  publishing  companies. 

Send  your  resume  and  salary  require¬ 
ments  to  Don  Rowley,  publisher,  Ari¬ 
zona  Daily  Sun,  P.O.  Box  1849, 
FlagstaFF,  AZ  86002.  An  Equal 
Opportunity  Employer. 


We  oFFer  an  excellent  starting  salary 
and  comprehensive  beneFits  package. 
Send  resume  and  salary  requirements 
to: 

St.  Louis  Post-Dispatch 
Personnel  Department 
900  North  Tucker  Boulevard 
St.  Louis,  MO  63101 


/  like  being  a  famous  writer.  Problem  is, 
every  once  in  a  while  you  have  to  write 
something. 

Ken  Kesey 


_ ADVERTISING _ 

SALES  MANAGERS 

IF  you're  strong  on  sales  and  good  at 
leadership,  Gannett's  Newspaper 
Division  is  interested  in  hearing  From 
you  For  current  and  anticipated 
opportunities. 

Ideal  candidates  will  have  a  thorough 
knowledge  oF  newspaper  and  market¬ 
ing  strategies  and  opportunities  and 
strong  motivational,  training  and  lead¬ 
ership  skills. 

IF  you'd  like  us  to  know  about  you, 
please  send  your  resume  and  a  cover 
letter  including  salary  history  and 
reFerences  to:  Karen  Van  Lare,  Gannett 
Co.,  Inc.,  Dept.  EPS,  1100  Wilson 
Blvd.,  Arlington,  VA  22234. 

Gannett  is  an  equal  opportunity 
employer  that  values  diversity  in  the 
workplace.  Those  who  share  our  vision 
are  especially  encouraged  to  apply. 

SALES  MANAGER 

Community  Newspaper  Campany  is 
New  England's  largest  weekly  pub¬ 
lisher  with  1 1 9  newspapers  servicing 
eastern  Massachusetts.  We  have  an 
opportunity  For  a  ClassiFied  Voluntary 
Sales  Manager  to  join  our  sales  team. 
Responsibilities  include  goal  setting, 
training,  coaching  and  developing 
sales  strategies.  You  must  be  com¬ 
petitive,  team  oriented  and  know  how 
to  put  the  customer  First.  You  will  be 
responsible  to  proFessionally  develop 
your  sales  team  to  be  able  to  excel 
customers'  expectations  oF  sales  and 
service.  Excellent  communication  skills 
and  strong  systems  knowledge  desired. 
QualiFied  candidates  should  Fax  their 
resume  to  Laurie  Isleib  at  (617)  433- 
6740  ar  mail  with  cover  letter  and 
salary  requirements  to  her  attention  to: 

Community  Newspaper  Company 
P.O.  Box  91 13 
Needham,  MA  021 92-91 13 

ART  GRAPHICS 

GRAPHIC  ARTIST 

The  Alomeda  Newspaper  Group,  a  six- 
paper  chain  in  the  San  Francisco  Bay 
Area,  is  seeking  an  experienced 
graphic  artist  with  primary  strengths  in 
inFographics  and  illustrations.  Page 
design  experience  would  be  beneficial. 
The  candidate  must  be  proFicient  in 
Photoshop,  Illustrator  and  QuarkXPress. 
Send  cover  letter,  resume  and 
clips  to  Kory  Hansen,  art  director, 
Alameda  Newspaper  Group,  4770 
Willow  Road,  Pleasanton,  CA  94588. 
No  calls,  please. 


E&P*s  Classified 

- ►  - 

The  newspaper 
industry's  meeting 
place. 

(212)  675'4380 


_ CIRCUIATION _ 

CIRCULATION  MANAGER:  The  Cres¬ 
cent-News,  Defiance,  Ohio,  is  seeking 
candidates  For  its  circulation  manager 
position.  Our  17,000  circulotion  aFter- 
noon  daily  publishes  Monday  thru  Fri¬ 
day,  includes  a  Sunday  edition  and  a 
12,000  circulation  shopper.  Applicants 
should  be  able  to  work  with  30  inde¬ 
pendently  contracted  motar  route 
drivers,  260  walking  routes,  oFFice 
StaFF,  tele-marketing  department  and 
mail  room  while  maintaining  an  out¬ 
standing  record  oF  customer  service. 
We  oFFer  competitive  salary  and  bene¬ 
Fits  package.  We  have  a  progressive 
management  team  that  is  looking  For 
the  right  addition.  IF  you  have  a  mini¬ 
mum  oF  three  years  oF  circulation  man¬ 
agement  experience  and  seek  an 
excellent  place  to  live  and  raise  a  Fam¬ 
ily,  in  a  college  town  atmosphere, 
please  send  letter  oF  application  and 
resume  to:  Steve  VanDemark,  general 
monager.  The  Crescent-News,  P.O. 
Box  249,  Defiance,  OH  4351 2. 

HOME  DELIVERY  MANAGER 

Medium-size  daily  in  upscale  New 
York  City  suburbs  oFFers  an  outstanding 
opportunity  For  a  street-wise  circulator 
to  take  over  our  home  delivery  opera¬ 
tions.  You  must  have  an  experienced 
track  record  oF  at  least  Five  years  in 
circulation  management,  with  empha¬ 
sis  on  service  and  retention.  Must  be 
able  to  motivate  and  lead  a  staFF  in 
excess  oF  30  people  to  the  highest  stan¬ 
dards  oF  service  and  sales.  Salary  com¬ 
mensurate  with  experience,  plus  bonus 
opportunities  and  Full  beneFits 
package.  The  newspaper  is  owned  by 
the  Goodson  Newspaper  Group.  Send 
letter  and  resume  in  guaranteed 
confidence  to  Box  07886,  Editor  & 
Publisher. 

REGIONAL  MANAGER 

DistribuTech,  the  nation's  #1  Free  pub¬ 
lication  distribution  company  seeks 
aggressive,  top-notch  proFessionals 
with  superb  leadership,  sales  and 
communication  skills.  Required  5  years 
experience  and  understanding  oF  Free 
or  paid  distribution  oF  publications  and 
various  publishing  schedules.  Extensive 
sales  experience  on  local  and  corpo¬ 
rate  level.  Ability  to  design  and  main¬ 
tain  budgets  For  multiple  markets.  Must 
possess  excellent  verbal  and  written 
communication  and  presentation  skills. 
Responsibilities  include:  hiring,  training 
and  motivation  oF  a  quality  Front-line 
management  team.  Negotiate, 
monitor,  and  develop  Community  Rack 
Programs  in  multiple  markets.  Control 
expenses  and  proFit/loss  margins  For 
region.  Possible  relocation.  Extensive 
travel.  Positions  located  throughout 
U.S.  Competitive  salary,  commission, 
possible  bonus  plus  excellent  beneFits 
package.  QualiFied  candidates  send 
resume  with  salary  history  to:  Haas 
Publishing  Co.  Inc.,  Attn:  HR  Mgr, 
3119  Campus  Drive,  Norcross,  GA 
30071. _ 

A  kiss  is  a  lovely  trick  designed  by  nature 
to  stop  speech  when  words  become 
superfluous. 

Ingrid  Bergman 
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CIRCULATION _ 

SINGLE  COPY  MANAGER 

National  newspaper  company  seeking 
an  aggressive,  energetic,  results 
oriented  single  copy  sales  manager  for 
our  rapidly  expanding  southern 
region.  Position  based  in  Atlanta. 
Responsibilities  include  leoding/ 
motivating  sales  team  and  developing/ 
implementing  market  plans  to  achieve 
sales  goals.  To  succeed  in  this  Fast 
paced  environment  you  will  need: 
three  to  five  years  proven  sales  man¬ 
agement  experience,  solid  organiza¬ 
tional  skills,  strong  leadership  ability, 
clear  communication  skills,  and  com¬ 
puter  literacy.  College  degree  pre¬ 
ferred.  Frequent  travel  involved. 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR:  Join  our 
top-notch  team  in  this  newly  created 
key  job.  You  supervise  our  night  metro 
shift  Sundays-Thursdays  by  teaching 
eager  staffers  and  making  important 
news  decisions.  Leadership,  mentoring 
and  pagination  skills  essential,  along 
with  attentiveness  to  details.  Reporting 
and  copy-editing  experience  required. 
We  are  an  oword-winning.  Fast-paced 
seven-day  AM  (circulation  20,000)  in 
a  competitive  news  town.  Advance¬ 
ment  opportunities.  Women  and 
minorities  encouraged  to  apply.  If  you 
like  a  challenge,  send  your  resume, 
references,  work  samples  and  snappy 
cover  letter  to  Managing  Editor  David 
Stacks,  Holland  Sentinel,  54  West  8th 
Street,  Holland,  Ml  49423. 


_ EDITORIAL _ 

BUSINESS  REPORTER 
National-award-winning  weekly  with 
daily  edition  on  the  Web  seeks 
reporter  with  strong  hard-news  skills  to 
join  staff  covering  one  of  the  nation's 
top  regions  for  high-tech,  international 
trade.  Three  years'  experience 
required.  Competitive  pay.  Send 
resume,  clips  to  Dept.  E.,  Rochester 
Business  Journal,  55  St.  Paul  Street, 
Rochester,  NY  1 4^4. 


BUSINESS  REPORTER 

The  El  Nuevo  Dia  newspaper,  Puerto 
Rico's  largest  Spanish  daily  (230,000 
circulation)  is  seeking  a  reporter  for  its 
Business  Section  with  the  following 
requirements: 

1)  Bilingual  (Spanish-English) 


Excellent  salary,  incentive  plan  and 
benefit  package.  Send  resume  and 
cover  letter  with  salary  history  in  con¬ 
fidence  to: 

Human  Resources  Department 

P.O.  Box  920160 
Norcross,  GA  30092 

EDITORIAL 

AGGRESSIVE,  MID-SIZED  Daily  in 
Zone  4  is  looking  for  an  Assistant 
Managing  Editor  to  oversee  all  aspects 
of  its  features  and  lifestyles  sections. 
Managerial  experience  and  a  creative 
approach  to  story  assignments  and 
layout  are  required.  Top  salary  and 
benefits  package.  Send  resume  and 
clips  to  Box  07853,  Editor  &  Publisher. 

AMBITIOUS  SMALL  DAILY  near  Hous- 
ton  has  openings  for  news  editor  and 
entry-level  reporter.  If  you  wont  to 
learn  Fast,  win  awards  and  help 
change  a  city,  send  resume  and  clips 
to  Lisa  Bass,  editor,  Pasadena  Citizen, 
P.O.  Box  6192,  Pasadena,  TX  77506. 

ASSISTANT  ENTERTAINMENT  EDITOR 

with  a  good  working  knowledge  of  mov¬ 
ies,  popular  music,  the  arts  and  televi¬ 
sion  to  help  produce  the  St.  Louis  Post- 
Dispatch's  weekly  entertainment  tab 
and  coordinate  a  staff  of  1 1 .  Must 
have  good  copy  editing  and  prod¬ 
uction  skills  and  a  flair  for  page 
design.  Familiarity  with  Mac  and 
QuancXPress  a  plus,  but  not  essential. 
We're  looking  for  someone  with  great 
people  skills  and  a  sense  of  fun  and 
adventure. 

Please  send  resume,  writing  samples, 
and  sectians  you've  worked  on  to  Ellen 
Futterman,  Get  Out  Magazine,  200 
South  Bemiston,  Suite  105,  Clayton, 
MO  63105. 

ASSOCIATE  EDITOR 
Texas  Lawyer,  a  legal  weekly  in  the 
American  Lawyer  Media  chain,  seeks 
smart,  aggressive  reporter/editor  for 
Dallas  headquarters.  Opportunities 
include  writing  and  editing  stories  and 
heading  special  projects.  Reporting 
experience  essential;  legal,  business 
and  political  coverage  helpful.  Send 
resume,  clips  and  cover  letter  to  Joe 
Calve,  editor,  Texas  Lawyer,  400  S. 
Record  St.  Ste.  1400,  Dallas,  TX 
75202. 

I  want  a  holiday  in  the  sun... 

John  Lydon 


ASSISTANT  NEWS  EDITOR 
The  Hutchinson  News,  Kansas,  seeks 
aggressive  assistant  news  editor  who  is 
fully  Quark  literate.  This  person  will  run 
the  night  desk  and  must,  must,  meet 
deadlir>es  to  the  second  with  all  the 
latest  news.  This  is  not  a  job  for  a  9-to- 
5  mind-set.  Salary  commensurate  with 
experience.  Contact  Steve  Whitmore, 
managing  editor,  Hutchinson  News, 
P.O.  Box  190,  Hutchinson,  Kan. 
67504. 


ASSISTANT  SPORTS  EDITOR  -  Major 
metro  daily  in  competitive  Zone  1 
market  seeks  a  hands-on  energetic 
editor  to  assume  the  duties  of  number 
two  in  a  60-plus  person  sports  depart¬ 
ment. 

Candidates  should  have  strong  man¬ 
agerial  skills,  a  minimum  of  five  to 
seven  years'  experience  in  sports  jour¬ 
nalism  and  should  be  well-versed  in 
all  aspects  of  editorial  expertise. 

Send  resume,  work  samples,  references 
and  salary  history  to  Box  07893, 
Editor  &  Puyisher. 


BUSINESS  ASSIGNING  EDITOR 

Newsday  is  seeking  a  Business  Assign¬ 
ing  Editor  who  will  direct  coverage  of 
financial  markets,  persanal  finance 
and  consumer  issues.  In  addition,  you 
will  supervise  a  small  staff  of  reporters 
while  planning  coverage  for  Sunday 
sections,  editing  copy  and  working 
with  news,  graphics  and  photo  desks. 
The  ideal  candidate  will  possess  a  pro¬ 
ven  track  record  in  assigning  along 
with  knowledge  of  finance.  For 
immediate  consideration,  please 
forward  a  resume  and  samples  of  sec¬ 
tions  to:  Mr.  Robert  O'Neill,  Manager, 
Staffing  and  Development,  Newsday, 
235  Pinelawn  Road,  Melville,  NY 
11747.  EOE 


BUSINESS  JOURNAL  owned  by  major 
media  company  needs  savvy  ediiar/ 
reporter  to  bring  monthly  publication  in 
rapidly  growing  Florida  market  to  new 
heights.  People,  business-reporting  and 
copy-editing  skills  and  experience  at  a 
business  journal  or  other  related  pub¬ 
lication  essential.  Send  writing  ond  edit¬ 
ing  samples,  a  resume  and  your  vision 
on  what  a  monthly  business  journal 
should  be,  and  what  it  should  become, 
to  Box  07896,  Editor  &  Publisher. 


2)  3  to  5  years  experience  as  a  Busi¬ 
ness  Writer,  or  college  graduate  with  a 
bachelor's  or  master's  degree  in  jour¬ 
nalism  and  business,  or  journalism 
graduate  with  interest  in  business 
refxjrting. 

3)  Good  writing  skills  in  Spanish/ 
English  a  must,  seff-starter. 

Please  send  resume  and  clippings  to: 
Meriemil  Rodriguez,  business  editor,  El 
Nuevo  Dia,  P.O.  Box  297,  San  Juan, 
PR  00902-0297. 


BUSINESS  WRITER  with  experience 
sought  For  suburban  daily,  1 35,000 
circulation.  Fax  resume  to  James  Kane, 
business  editor.  Daily  Herald,  Arl¬ 
ington  Heights,  IL  (847)  427-1301 . 

CITY  EDITOR:  needed  to  manage  busy 
newsroom  and  strategize  coverage  of 
Bay  Area  news  and  progressive  politics 
for  major  San  Francisco  alternative 
weekly.  Minimum  three  years  man¬ 
agement,  editing,  and  investigative 
journalism  experience  required.  Expe¬ 
rience  with  computer-assisted  reporting 
a  plus.  Send  cover  letter,  resume,  three 
recent  clips,  and  reference  to  News 
Editor  Search,  S.F.  Boy  Guardian,  520 
Hampshire,  San  Francisco,  CA  941 1 0. 
No  phone  calls,  please. 

COPY  EDITOR 

10,000+  daily  in  Great  Zone  8  town 
needs  an  experienced  editor  to  head 
up  our  night  shift.  Strong  copy  editing, 
page  design  and  headline  writing  skills 
a  must.  High  pressure,  af  course,  but  in 
a  casually  funky  idiosyncratic  office. 
Send  resume,  clips,  well  writien  letter  to 
Box  07887,  Editor  &  Publisher. 

COPY  EDITOR 

16,000  circ.,  5-day  AM  newspaper 
needs  experienced  news  capy  editor. 
Clean  copy,  creative  layouts  and 
headlines  a  must.  Demonstrated  know¬ 
ledge  of  AP  style,  QuarkXPress  pre¬ 
ferred.  NO  PHONE  CALLS.  Send 
resume  to  Editor,  601  Bridge  St., 
Elkton,MD21921. 

COPY  EDITOR/REPORTER  sought  for 
immediate  opening.  Strong  writing, 
photography  and  pagination  skills 
necessary.  Send  resume,  clips  to  Frank 
Copley,  Rensselaer  Republican,  P.O. 
Box  298,  Rensselaer,  IN  47978. 


FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 


_ EDITORIAL _ 

COLORADO  SPRINGS,  a  rapidly  grow¬ 
ing  city  of  300,000  at  the  foot  of  Pikes 
Peak,  is  one  of  the  most  dynamic  -  and 
beautiful  -  markets  in  the  country.  The 
Gazette  Telegraph  is  a  growing 
Pulitzer-Prize  winning  paper  bringing 
renewed  journalistic  aggressiveness  to 
its  readers.  We  have  three  great 
opportunities: 

RELIGION  WRITER:  With  about  70 
ministries,  including  Focus  on  the  Fom- 
ily,  in  Colorado  Springs,  the  religion 
beat  is  one  of  the  Gazette's  most 
important  and  interesting.  We're  look¬ 
ing  for  a  religion  writer  who  can  bring 
meaning  to  trends  and  issues  - 
sameone  wha  can  write  about  values 
and  how  beliefs  affect  our  day-to-day 
lives.  Ability  to  cover  breaking  religion 
news  a  must. 

NEWS  PAGE  DESIGNER:  strong 
design,  typogrophy  and  art  display 
skills  as  well  as  standard  Mac  work 
(QuarkXPress,  Photoshop,  Freehand) 
are  a  must.  The  successful  candidate 
also  must  be  able  to  work  quickly  and 
comfortably  in  a  number  of  tech 
environments  as  the  Gazette  makes  the 
transition  from  mainframe  pencil-and- 
paper  design  to  all-PC  pagination. 
ENTERTAINMENT  WRITER:  General 
assignment  entertainment  writer  will 
cover  a  wide  variety  of  local  and 
national-impact  assignments  for  our 
40-pcge  entertainment  tabloid  and 
daily  entertainment  |3age.  Knowledge 
of  both  pop  culture  and  fine  arts  essen¬ 
tial.  Minimum  two  years'  writing  exjae- 
rience;  some  cojay  editing  experience  a 
plus. 

Send  clips,  letter  and  resume  to: 

Terri  Fleming,  Managing  Editor 
Colorado  Springs  Gazette  Telegraph 
30  S.  Prospect  Street,  P.O.  Box  1 779 
Colorado  Springs,  CO  80901 

COPY  EDITORS/PAGINATORS 

San  Francisco  Bay  Area  newspaper 
group  seeks  tolentM  and  exjserienced 
desk  personnel.  Our  news  production 
center  paginates  five  daily  newspapers 
with  a  combined  circulation  over 
200,000.  We  are  looking  for  both  rim 
editors  and  page  designers  to  work  on 
our  Harris  XP21  pagination  system 
and  PC-based  editing  system.  We 
welcome  all  levels  of  experience,  includ¬ 
ing  recent  college  graduates.  Our 
requirements:  a  love  of  words,  hard 
work  and  tough  challenges.  Send  a 
resume  and  cover  letter  to  Chris 
Campos,  managing  editor,  Alameda 
Newspaper  Group,  4770  Willow 
Road,  Pleasanton,  CA  94588.  Phone 
(510)416-4862. _ 

COURTS  REPORTER 

Sophisticated,  hard-hitting  business, 
law  and  real  estate  daily  seeks 
sophisticated,  hard-hitting  reporter  to 
cover  courts/legcl  affairs  in  Fort 
Lauderdale.  We  want  candidates  with 
at  least  five  years  news  reporting  expe¬ 
rience,  a  nose  For  nuance  and  a  taste 
for  the  jugular.  This  is  a  projects- 
oriented  beat  at  an  award-winning 
newspaper  in  a  great  news  town, 
where  standards  are  high.  Send 
resume  and  clips  to  Lisa  Gibbs,  Daily 
Business  Review,  P.O.  Box  14366,  Fort 
Lauderdale,  FL  33302,  or  e-mail: 
oasis@aol.com.  An  American  Lawyer 
Media  newspaper. 
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DESIGNER 

Live  at  the  beach,  in  one  of  the  nation's 
fastest-growing  resort  communities, 
and  work  for  one  of  the  newspapers 
named  this  year  by  SND  as  the  best- 
designed  in  the  world  We  are  a 
Knight-Ridder  newspaper  nearing 
50,000  circulation  in  need  of 
hardworking,  talented  designers  on 
their  way  up.  QuarkXPress  skills  a 
must,  copy  editing  ability  a  plus  in  our 
operation  that  integrates  copy  desk 
and  design  desk.  Our  award-winning 
design  is  constantly  evolving  and  we 
need  skilled  designers  to  maintain  and 
increase  the  quality.  Send  resume  and 
several  examples  of  your  work  to: 
Gwen  Fowler,  deputy  managing 
editor.  The  Sun  News,  P.O.  Box  406, 
Myrtle  Beach,  SC  29578.  EOE 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-131 3. 


EDITOR  -  Aggressive,  successful  group 
of  weeklies  in  Zone  2  seeks  inspired, 
creative  but  mature  team  leader.  Able 
to  work  cooperatively  with  editorial 
and  non-editorial  operating  staff  and 
drive  growth  of  quality  editorial  prod¬ 
uct.  Attractive  salary,  benefits.  Reply  to 
Box  07889,  Editor  &  Publisher. 

EXPERIENCED  MANAGING  EDITOR 
for  successful  Central-Texas  mid-size 
daily.  Individually  owned.  Present 
managing  editor  retiring.  Write  fully 
with  salary  requirements  to  Box 
07891 ,  Editor  &  Publisher. 

ESCAPE  CONVENTIONAL 
JOURNALISM 

Des  Moines  alternative  just  coming  into 
its  own  seeks  a  managing  editor  and  o 
reporter  to  handle  future  growth. 
We're  a  paper  that  cares  less  about 
inch  counts  and  corporate  edicts  than 
we  do  style,  quality  and  a  fresh 
perspective.  We'll  help  you  grow 
instead  of  cramming  you  in  a  small 
box.  Flexible  hours,  loose  work  environ¬ 
ment,  and  a  chance  to  contribute  to  all 
aspects  of  the  paper. 

Send  resume,  clips,  salary  requirements 
to  Pete  Kotz,  Cityview,  (51 5)  288-0309. 


DREAM  JOBS:  BOOK  EDITOR, 

ARTS  WRITER,  FEATURE  WRITER 

The  News  &  Observer,  an  innovative 
daily  in  a  liveable  Southern  city,  is  seek¬ 
ing  three  talented  pros  for  its  features 
staff. 

We  want  a  book  editor  who  is 
passionate  about  literature,  who 
understands  the  publishing  scene,  who 
can  direct  and  edit  a  corps  of  freelance 
reviewers  and  who  will  write  insightful, 
polished  reviews,  columns  and  profiles. 
We  want  a  sawy,  energetic  generalist 
to  fill  a  GA  spot  on  our  arts  writing 
staff.  Fine  art/architecture  experience 
is  a  plus. 

And  we  want  a  seasoned,  smart,  com¬ 
passionate,  productive  reporter  and 
gifted  writer  for  a  GA  lifestyle  opening 

Minimum  five  years  daily  newspaper 
experience  required  for  all  three  posi¬ 
tions.  Please  don't  call  but  send  letter, 
resume,  10  clips  and  five  story  ideas  to 
Felicia  Gressette,  features  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 


EDITOR 

Major  labor  organization  seeks  an 
Editor  with  a  minimum  of  seven  years 
experience  in  editing  and  publishing 
magazines,  newspapers,  newsletters 
and  other  publications.  Experience  in 
directing  all  aspects  of  production, 
including  selection  and  direction  of 
printers,  artists  and  photographers. 
Experience  and  proven  ability  in  lead¬ 
ership  of  staff,  and  budgeting  for  large 
circulation  publications  and  a  diverse 
publications  program.  Experience  with 
labor  unions  or  membership  organiza¬ 
tions  required.  No  relocation  expenses 
available.  Send  resume,  clips,  and 
salary  requirements  to  Marianne 
Brown,  Human  Resources  Department, 
AFSCME,  1625  L  Street,  NW,  Wash¬ 
ington,  DC  20036.  EOE  -  M/F/V/D. 

EXECUTIVE  EDITOR,  Winnipeg  Free 
Press  (150,000,  7-day  AM).  Experi¬ 
enced  editor  who  is  a  team  player, 
strategic  thinker,  and  dynamic  leader 
needed  to  provide  on-going  direction 
and  vision  for  news  product  and 
newsroom.  Commitment,  market- 
mindedness,  passion  for  excellence, 
and  drive  to  deliver  a  quality  news 
product  is  a  must.  Experience  working 
with  unions,  developing  new  products, 
and  launching  on-line  products,  a  plus. 
The  Winnipeg  Free  Press  is  the  largest 
Canadian  news  daily  between  Toronto 
and  Vancouver.  Winnipeg,  site  of  the 
1 999  Pan  Am  Games,  is  a  thriving  city 
of  657,000.  Opportunity  abounds  for 
the  right  candidate.  Write:  PUBLISHER 
H.R.  Redekop,  Winnipeg  Free  Press, 
1355  Mountain  Avenue,  Winnipeg, 
Manitoba,  Canada,  R2X  3B6. 


E&P-CSMSiniP’i 

The  meeting  place  for  the 

NEWSPAPER  INDUSTRY. 
(212)  675*4380 


INVESTIGATIVE  REPORTER 
WITH  HEART 

We're  looking  for  an  experienced 
investigative  reporter  with  heart,  a  dig¬ 
ger  who  also  is  a  story  teller. 

You  won't  be  alone.  Reporters  in  our 
newsroom  already  have  these  skills 
and  have  won  big  prizes  for  their 
work.  More  important,  our  readers 
actually  read  their  stories. 

We  have  room  for  another  rising  star. 
Your  best  work  will  be  edited  well,  dis¬ 
played  with  prize  winning  photog¬ 
raphy  on  well-designed  pages.  Plus, 
you  get  to  go  home  to  one  of  the  most 
livable  cities  in  America. 

At  least  3  years  experience  on  a  mid¬ 
size  or  larger  daily  required. 

Send  cover  letter,  resume  and  samples 
of  both  long  and  short  stories  to  Peggy 
Kuhr,  managing  editor.  The 
Spokesman-Review,  999  W.  Riverside, 
Spokane,  WA  99201 . 


LIFESTYLE  EDITOR  -  The  Press-Journal, 
a  33,000  daily  in  Vero  Beach,  FL, 
needs  a  warm  personality  to  interact 
closely  with  our  readers  and  help 
design  breathtaking  section  fronts  and 
special  sections.  People  and  design 
skills  and  a  commitment  to  community 
journalism  are  essential.  Add  expertise 
in  copy  editing,  computer  graphics  and 
use  of  the  Internet  and  you  move  to  the 
top  of  our  list.  Send  resume,  writing 
and  design  clips  and  a  list  of  10  things 
every  lifestyle  section  should  have  to 
Shelia  Tuttle,  P.O.  Box  1268,  Vero 
Beach,  FL  32961. 


FEATURES  EDITOR 

The  Democrat  &  Chronicle  and  Times- 
Union  in  Rochester,  NY,  are  seeking 
an  experienced  features  editor  with 
high  standards,  strong  organizational 
skills  and  an  energetic  leadership  style. 
Our  departing  features  editor  is  leav¬ 
ing  for  a  job  with  the  New  York  Times 
and  has  established  a  legacy  of  hiah 
standards  that  we  want  to  take  to  tHe 
next  level  of  excellence  as  we  prepare 
for  a  new  state-of-the-art  press 
scheduled  to  be  operational  in  1 997. 

The  features  editor  will  direct  a  staff  of 
26  ranging  from  the  best  and  brightest 
recent  grads  to  seasoned,  award¬ 
winning  veterans.  The  morning  and 
afternoon  newspapers  have  a  com¬ 
bined  circulation  of  1 85,000  daily  and 
250,000  Sunday. 

Rochester  is  a  major  manufacturing/ 
export  center  and  home  to  the  corpo¬ 
rate  headquarters  of  Kodak  and 
Bausch  and  Lomb  and  Xerox's  biggest 
manufacturing  site.  We  also  have  10 
universities,  including  the  Rochester 
Institute  of  Technology  and  the  Univer¬ 
sity  of  Rochester  with  its  Simon  School 
of  Business  and  Eastman  School  of 
Music. 

Gannett  Rochester  Newspapers  value 
the  benefits  of  diversity  in  the 
workplace  and  are  committed  to  equal 
opportunity  employment.  Candidates 
who  share  our  vision  are  especially 
encouraged  to  apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  outlining  your 
vision/thoughts  on  what  makes  a  good 
newspaper  to  Tom  Callinan,  editor, 
Gannett  Rochester  Newspapers,  55 
Exchange  Blvd.,  Rochester,  NY  14614. 


METRO  EDITOR 

GRAPHICS/DESIGN  EDITOR 

The  Times  of  Gainesville,  GA,  earned 
national  recognition  for  its  niche  cov¬ 
erage  of  the  Summer  Olympics.  And 
that's  just  the  opening  chapter  of  our 
success  story. 

Our  news  team  needs  two  key  people 
to  continue  providing  gold-medal  cov¬ 
erage  for  booming  Northeast  Georgio. 

A  METRO  EDITOR  who  understands 
what  it  means  to  be  a  reader-driven 
hometown  newspaper;  who  can  help 
motivate  and  train  a  nine-person  staff; 
and  who  embraces  local  news  and 
news-to-use. 

A  GRAPHICS  EDITOR  who  is  a  design 
whiz;  who  understands  Illustrator, 
QuarkXPress,  Freehand  and  other  pro¬ 
grams;  and  who  wonts  to  make  a  real 
difference  in  the  daily  presentation  of 
all  sections. 

A  member  of  the  Gannett  group,  we 
offer  full  benefits  package,  401  (k)  and 
a  chonce  to  grow  with  our  newspaper 
and  our  community.  We  are  an  equal 
employment  opportunity  employer  that 
promotes  work-place  diversity. 

Send  resumes;  a  ONE-page  letter 
detailing  your  vision  of  a  newspoper 
dedicated  to  local  news,  sports  and 
features;  and  only  six  clips  to:  John 
Druckenmiller,  managing  editor.  The 
Times,  P.O.  Box  838,  Gainesville,  GA 
30503. 

E-mail  queries:  druck@the-times.com. 

GRAPHICS  EDITOR 

IN  NEW  ORLEANS 

The  Times-Picayune  is  seeking  an 
editor  for  its  five-person  informational 
graphics  department.  The  department 
specializes  in  content-driven  graphics, 
maps  and  charts.  Good  art  and  Mac 
skills  are  required,  but  it's  strong  edit¬ 
ing  and  managing  skills  that  we  really 
want.  Are  you  someone  who  can 
motivate  and  lead  a  young  but  talented 
staff?  Can  you  take  a  jumble  of 
statistics  and  find  the  information  worth 
showing?  Do  you  have  the  leadership 
skills  to  close  the  gap  between  the 
"word  people"  and  "visual  people?" 
You'll  work  closely  with  top-notch 
designers,  illustrators  and  photographers 
at  a  paper  with  a  strong  commitment  to 
state  of  the  art  display  of  the  news. 
Come  experience  America's  most 
interesting  city. 

Send  resumes  and  portfolios  to: 

Dan  Shea,  Executive  News  Editor 

The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Or  e-mail  at  djshea@aol.com. 

An  Equal  Opportunity  Employer,  M/F 

MANAGING  EDITOR:  Family-owned 
under  9,000  circulation  Mississippi 
doily  needs  hands-on  leader  for  staff  of 
six.  Must  be  versatile,  with  strong  writing 
credentials  and  some  desk  back¬ 
ground.  QuarkXPress  experience 
helpful.  Salary  range  $27,000  - 
$32,000.  Send  resume  to  Tim  Kalich, 
editor  &  publisher.  Greenwood  Com- 
monwealth,  P.O.  Box  8050, 
Greenwood,  MS  38935-8050. 
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_ EDITORIAL _ 

EDITOR,  WRITERS 

The  Thomson  L.A.  News  Group  needs 
0  metro  editor  and  several  copy  editors 
and  reporters  for  our  three  newspapers 
-  San  Gabriel  Valley  Tribune, 
Pasadena  Star-News,  and  Whittier 
Daily  News  (1  18,000  combined 
circulation).  If  you  want  to  join  a  win¬ 
ning  team  -  or  help  lead  the  team, 
send  resume  and  samples  to  Thomson 
L.A.  News  Group,  1210  N.  Azusa 
Canyon  Road,  West  Covina,  CA 
91790,  Attn:  H.R.-Edit. 


METRO  EDITOR 

We  need  a  metro  editor  who  can 
inspire  nine  reporters  to  excellence. 
We're  a  20,000-circulation  daily  aspir¬ 
ing  to  greatness.  We're  based  in 
Denton,  a  two-university  community 
that  has  a  small-town  appeal  with  a  cos¬ 
mopolitan  flavor,  and  just  30  minutes 
away  from  Dallas/Fort  Worth.  Your 
strengths  must  be  in  both  reporting  and 
management.  Our  strengths  include  a 
fun  team  environment.  Salary  com¬ 
mensurate  with  experience.  Send  cover 
letter,  resume,  samples  to  Editor, 
Denton  Record-Chronicle,  314  E. 
Hickory,  Denton,  TX  76202. 

NEWS  EDITOR:  Creative  Loafing, 
Atlanta's  free  weekly  alternotive  news- 
paper,  seeks  an  experienced 
journalist/editor  to  assign,  develop 
and  edit  stories.  Must  have  good  judg¬ 
ment,  be  fair,  objective  and  unbiased. 
Good  work  environment,  salary,  and 
benefits.  Send  clips,  resume  and 
references  to  Tony  Paris,  Creative  Loaf¬ 
ing,  P.O.  Box  54223,  Atlanta,  GA 
30308. 


NIGHT  CITY  EDITOR:  Concord 
Monitor,  one  of  New  England's  best 
small  dailies,  has  immediate  opening 
for  full-time,  9-month  night  local  editor. 
Successful  candidate  will  have  strong 
word  editing  and  layout  skills,  and  wiD 
feel  at  home  in  environment  where 
creativity,  independence  and  commu¬ 
nication  are  highly  valued  Three  years 
of  reporting  experience  required. 
Interested  candidates  should  fax  their 
resume  to  Mark  Travis,  (603)  224- 
8120  or  mail  to:  Concord  Monitor, 
Human  Resources  Department,  P.O. 
Box  1 1 77,  Concord,  NH  03302. 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  (or  $39,  1 3  issues  for  $89. 


ONLINE  NEWS  EDITOR 

Extreme  Fans,  an  online  sports  pub¬ 
lication  currently  publishing  on  Amer¬ 
ica  Online  with  a  comprehensive  sports 
website  under  construction  is  seeking  a 
computer  savvy  ONLINE  NEWS 
EDITOR  to  manage  and  upload  content 
to  our  sites.  Knowledge  of  online  ser¬ 
vices  and  internet  preferred  but  not 
necessary.  Perfect  job  (or  breaking  into 
the  online  industry.  Salary/benefits 
options  package  available.  Fax  resume 
to  Extreme  Fans  (847)  869-3673. 

You  must  be  as  lough  as  rubber  and  as 
soft  as  steel. 

Franco  Zeffirelli 


_ EDITORIAL _ 

OUR  NEWS/EDITORIAL 
DEPARTMENT  HAS  AN  OPENING 
FOR  AN  ASSOCIATE  EDITOR: 

There  is  no  ivory  tower  in  which  The 
Bakersfield  Californian's  Opinion  Sec¬ 
tion  staff  can  hide.  Editors  and 
editorial  board  members  for  an  active 
team  with  the  publisher  of  this  inde¬ 
pendently  owned  newspaper  to  make 
a  difference  in  the  community.  If  you 
hove  strong  writing,  editing  and  orga¬ 
nizational  skills,  an  understanding  of 
complex  events,  and  an  interest  in  local 
issues,  apply  to  become  an  associate 
editor  in  tne  Opinion  Section.  A 
bachelor's  degree  in  journalism  or  a 
related  field  and  two  years  of  reporting 
experience  reciuired.  Editoriol  writing, 
copy  editing,  layout  and  supervisory 
experience  oesirable. 

To  apply  for  this  position,  send 
resume/application  to: 

Human  and  Organizational 
Development 

The  Bakersfield  Californian 
Associate  Editor 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
Fax:  (805)  395-7484 
All  applicants  subject  to  pre¬ 
employment  physical  ana  drug  screen 
EEO/MF/H 


REPORTER  needed  for  the  Bonita  Ban¬ 
ner,  a  30,000-circulation,  twice-weekly 
newspaper  named  best  in  state  last 
year.  We  also  produce  the  local  copy 
for  the  zoned  edition  of  the  50,000- 
circulation  Noples  Daily  News  so  we 
need  a  thorough,  aggressive  reporter 
who  can  deal  with  multiple  deadlines 
and  cover  a  wide  variety  of  assign¬ 
ments  in  one  of  the  fastest-growing 
areas  in  the  country.  Ability  to  work  in 
a  competitive  environment  a  must. 
Send  resume  and  half  a  dozen  clips 
that  highlight  your  reporting  and  writ¬ 
ing  ability  to  Todd  Pratt,  eoitor,  Bonita 
Banner,  9102  Bonita  Beach  Road, 
Bonita  Springs,  FL  34135. _ 

REPORTER 

Federal  Computer  Week,  the  award¬ 
winning  weekly  newspaper  for  gov¬ 
ernment  IT  executives,  seeks  a  reporter 
to  cover  the  computer  industry,  includ¬ 
ing  PC  manufacturers  and  resellers. 
The  successful  candidate  will  be  able  to 
cover  a  beat,  propose  and  write  break¬ 
ing  news  and  trend  stories,  and  deliver 
clean  copy  on  deadline.  Some  know¬ 
ledge  of  the  computer  industry  is  pre¬ 
ferred.  Send  resume  and  salary  require¬ 
ments  to  Joanne  Connelly,  managing 
editor.  Federal  Computer  Week,  3110 
Fairview  Park  Drive,  Suite  1040,  Falls 
Church,  VA  22042.  Fax  to  (703)  876- 
51 26  or  e-mail  to  connelly@fcw.com. 
No  phone  calls. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

REPORTER/EDITOR 

The  Chronicle  of  Higher  Education  is 
seeking  a  reporter/editor  for  its  daily 
electronic  service  published  on  the 
Internet.  Applicants  should  have  strong 
writing  and  reporting  skills;  be  well 
organized,  self-motivated,  and  atten¬ 
tive  to  detail;  and  have  two  to  three 
years'  experience.  Top  candidates  will 
be  familiar  with  computers  and  the 
Internet.  Knowledge  of  higher  educa¬ 
tion  is  desirable.  Send  a  letter,  resume, 
and  writing  samples  to: 

Acodeme  Today 

The  Chronicle  of  Higher  Education 
1 255  23rd  Street,  NW 
Washington,  DC  20037 
No  phone  calls,  please 
An  equal  opportunity  employer 
REPORTERS,  two  immediate  general 
assignment  openings  at  aggressive 
Wisconsin  daily  in  competitive  market. 
Seeking  candidates  with  one  to  two 
years'  experience,  but  will  consider 
top-flight  recent  graduates.  Salary  com¬ 
mensurate  with  experience;  competitive 
benefits  package.  Respond  with 
resume,  clips,  references  to  Editor 
William  Barth,  Beloit  Daily  News,  149 
State  Street,  Beloit,  Wl  5351 1 . 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
persanalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  os  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(rK>  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


Sleep  is  death  without  the  responsibility. 

Fran  Lebowitz 


_ EDITORIAL _ 

SENIOR  EDITORS 

Rodale  Books,  a  highly  profitable 
division  of  Rodale  Press,  is  seeking  a 
few  special  individuals  to  edit  and 
manage  book  projects  in  a  variety  of 
health  areas;  including  Men's  Health, 
Woman's  Health  and  Healthy  Cook¬ 
ing.  If  you  have  nurtured  writers, 
developed  editorial  ideas,  and  have 
been  a  hands-on  editor  and  manager 
in  newspapers  or  magazines,  for  at 
least  five  years,  this  job  is  for  you. 

All  positions  offer  potential  (or  growth. 
Rodale  Books  family  owned  company 
offers  a  smoke-free  work  environment, 
excellent  benefits;  including  on-site 
daycare,  company  gym,  nutritious  low 
calorie,  high  quality  subsidized  meals, 
100%  tuition  reimbursement,  company¬ 
wide  bonus  and  a  company-matched 
401  (k)  plan. 

An  editing  test  will  be  required.  Send 
resume,  salary  requirements,  writing 
and  editing  clips  to: 

Human  Resources  Dept.  (EP-SE) 
RCtDALE  PRESS,  INC. 

33  E.  Minor  Street 
Emnnaus,  PA  1 8098 

_ LOJ _ 

SPECIAL  SECTIONS  EDITOR 

The  Community  News  Group,  a  family 
of  award-winning  twice-weekly  news¬ 
papers  in  the  Seattle  area  seeks  an  out¬ 
standing  editor-writer  to  take  charge  of 
several  new  and  existing  niche  pub¬ 
lications.  Successful  candidate  will  be  a 
self-starter  with  strong  planning  and 
organizational  skills.  A  minimum  of 
three  years  of  newsroom  or  similar 
editorial  experience  is  required.  Strong 
design  and  computer  skills  preferred. 
Please  send  resume  to: 

Director  Human  Resources,  SSE 
P.O.  Box  481 19 
Burien,  WA  98148 

WANTED:  Eager,  prolific  and  creative 
writer  for  full-time  position  on  the 
features  staff  of  The  Gainesville  Sun, 
circulation  60,000,  located  in  a  col¬ 
lege  town  and  serving  seven  counties. 
Must  also  be  able  to  handle  general 
assignment  reporting  on  deadline.  Writ¬ 
ing  flair  essential.  Contact:  Jack! 
Levine,  AME,  or  Diane  Chun,  features 
editor.  The  Gainesville  Sun,  P.O.  Box 
147147,  Gainesville,  FL  32614-7147, 
or  fax  (352)  338-3128. 

I  Sorry, 

It's  Classified! 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  the  newspapers 
or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Bex  Number 
you're  answering  is  on  your  list, 
We'll  discard  your  reply. 
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_ EDITORIAL _ 

SPORTS  EDITOR 

The  Statesman  Journal  in  Salem  OR,  is 
a  good,  mid-sized  newspaper  that 
wants  to  get  better.  We're  looking  for 
on  experienced  editor  and  manager 
with  proven  leadership  skills  who  can 
improve  our  sports  section.  Applicants 
should  have  broad  knowledge  of 
sports,  strong  editing  and  headline¬ 
writing  skills,  the  ability  to  coach 
others,  and  an  aggressive  approach  to 
covering  news. 

The  Statesman  Journal  values 
workplace  diversity  and  encourages 
those  who  share  our  vision  to  apply. 
Send  a  cover  letter,  resume,  references, 
work  samples  and  salary  requirement 
to: 


_ EDITORIAL _ 

SPORTS  WRITERS;  Extreme  Fans,  an 
on-line  sports  publication  is  looking  for 
stringers  to  submit  weekly  conference 
reports  on  college  football  and  basket¬ 
ball.  If  interested,  fax  resume,  samples 
to;  Extreme  Fans  (847)  869-3673. 

THE  CHARLOHE  SUN  HERALD,  one  of 
the  fastest-growing  daily  newspaper  in 
the  country,  is  located  on  the  west 
coast  of  Florida.  We  are  looking  for 
copy  editors  to  help  us  become  the  best 
small  daily  in  the  state. 

We  are  looking  for  someone  who: 

*  likes  competition  and  has  the  will  to 
win 

*  can't  stand  errors 

*  has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

*  is  never  satisfied  with  the  status  quo 
and  wants  to  work  for  a  company  that 
is  committed  to  continuous  improve¬ 
ment  of  the  paper. 

If  this  sounds  like  you,  please  cell 
Anjanette  Reiger  at  (941)  255-8135, 
or  Jeff  Dunn-Rankin  at  (941)  255- 
8127. 


PROJEQS  MANAGER 


_ EDITORIAL _ 

SPORTS:  Award-winning,  fast-paced 
seven-day  AM  in  college  town  needs 
sports  writer  who  knows  how  to  cover 
it  all:  outdoors,  fitness,  recreation,  golf, 
swimming  and  sports  features  plus  tra¬ 
ditional  roundball.  Also  fill  in  on  the 
desk  two  nights  weekly  when  the  sports 
editor  has  the  night  off.  Our  sports 
reporters  have  traveled  out  of  state 
three  times  since  last  summer  to  cover 
local  teams  in  Midwest  and  national 
playoffs.  Be  part  of  four-person  sports 
staff  at  growing  20,000-circulation 
newspaper  in  competitive  market. 
Advancement  opportunities.  Women 
and  minorities  encouraged  to  apply.  If 
you  like  challenge,  send  your  resume, 
references,  work  samples  and  snappy 
cover  letter  to  Managing  Editor  David 
Stacks,  Holland  Sentinel,  54  West  8th 
Street,  Holland,  Ml  49423. 

WALL  STREET  Investigative  firm  seeks 
recent  graduate.  Strong  writing  skills 
required.  Competitive  salary,  loose 
environment.  Call  George  Depountis 
(212)  248-4900,  ext.  15. 


PROJEQS  MANAGER 


_ EDITORIAL _ 

THE  PHOENIX  AREA'S  Tribune  News¬ 
papers  need  an  aggressive  reporter 
with  at  least  2  years  experience  cover¬ 
ing  local  government.  Solid  record  of 
enterprise  a  must.  Tremendous 
opportunity  for  someone  able  to  hustle 
and  dig  for  meaningful  stories  and  has 
the  clips  to  prove  it.  Send  resume  and 
cover  sheet  to  City  Editor,  P.O.  Box 
1150,  Scottsdale,  AZ  85252. 


THE  DESERT  SUN,  a  50,000  circula¬ 
tion  AM  newspaper,  with  dramatic 
seasonal  swings,  in  Palm  Springs,  Cali¬ 
fornia,  has  immediate  openings  for  the 
following  positions: 

CITY  EDITOR  -  If  you  can  coach  writer 
to  be  better,  believe  in  the  value  of 
readers'  ideas,  go  beyond  the  obvious 
in  coverage  planning,  we  want  to  talk 
to  you.  We  need  a  newsroom  leader 
who  believes  in  watchdog  journalism, 
community  involvement  and  thinking 
big.  The  challenge  is  serving  260,CXX) 
people  in  nine  cities  from  the  date 
groves  of  Spanish-speaking  Coachella, 
to  the  trendy  suburb  of  Palm  Desert,  to 
the  celebrity  glitz  of  Palm  Springs.  Pro¬ 
ven  track  record  as  city  editor  on  an 
under  50,000  daily  circulation  news¬ 
paper  or  as  ACE  in  larger  newspaper, 
a  must. 

PHOTO  EDITOR  -  Organizational  and 
coaching  skills  needed  to  supervise 
shooters  in  area  dominated  by  mix  of 
breaking  news,  celebrities,  social 
events  and  national  golf  and  tennis. 
Must  have  proven  management  expe¬ 
rience  and  success  as  shooter/photo 
editor  on  medium-sized  newspaper. 

As  a  member  of  the  Gannett  group,  we 
offer  a  full  benefit's  package,  including 
medical  and  dental,  401  (k),  tuition 
assistance,  on-site  fitness  facility  and 
an  attractive  compensation  plan.  Send 
resume,  samples  of  work,  and  details 
of  your  past  successes  and  future  goals 
to  Vikki  Porter,  executive  editor.  The 
Desert  Sun,  P.O.  Box  2734,  Palm  Spr¬ 
ings,  CA  92263. 

The  Desert  Sun  is  an  equal  employment 
opportunity  employer  that  supports  a 
drug  free  workplace  and  promotes 
workplace  diversity. _ 

THE  ISLAND  PACKET  in  Hilton,  SC, 
needs  a  Features  Editor.  Candidates 
should  submit  a  resume,  work  samples 
and  the  names  and  phone  numbers  of 
three  references.  A  minimum  of  three 
years  professional  experience  is 
required.  We  are  a  daily,  owned  by 
McClatchy  Newspapers,  that  publishes 
in  a  strongly  growing  market.  Respond 
to  Fitz  McAden,  executive  editor.  The 
Island  Packet,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938. _ 

TIRED  OF  THE  ASSEMBLY  LINE? 
Here's  a  rare  opportunity  for  the  right 
business  reporter:  an  actual  chance  to 
think.  Yes,  we're  looking  for  a  writer 
who  can  pump  out  magazine-style 
prose,  who  takes  a  holistic  approach  to 
business,  who  seeks  to  understand  com¬ 
merce  instead  of  simply  regurgitating 
numbers.  We're  a  growing  city  busi¬ 
ness  journal  that  appreciates  freedom 
of  thought  and  prose.  Fax  resume, 
clips,  salary  requirements  to:  Bill  Day, 
Des  Moines  Business  Record,  (515) 
288-0309. 


AME  Grant  Butler 
The  Statesman  Journal 
P.O.  Box  13009 
Salem,  OR  97309-1015 


PROJEQS  MANAGER 


WORK  FOR  A  COMPAN' 


JHAT  REALLY  DELIVERS! 


Community  Newspaper  Company  (CNC)  delivers  local  news  to  more  than  two 
million  readers  in  140  Massachusetts  cities  and  towns.  We're  New  England's 
largest  weekly  newspaper  publisher.  Our  rapid  expansion  has  created  many 
exciting  new  job  opportunities  with  great  benefits  and  competitive  salaries. 
Does  your  current  job  deliver  all  this? 


PROIECT  MANAGER  . 


CNC  is  looking  for  an  experienced  Project  Manager  who  will  drive  projects 
involving  major  computer  system  consolidation  and  selection  in  a  publishing 
environment.  This  will  include: 

•  Reengineering  of  business  practices 

•  Consolidation  of  business  systems 

•  Overseeing  vertical  and  horizontal  department  communications 

•  Writing  functional  specifications 

Based  in  our  Needham  telecenter  and  reporting  to  the  VP  of  Sales  and  Service, 
you  must  have  excellent  interface  skills  with  IS,  finance,  and  production.  To  qualify, 
you  must: 

•  Have  2  years  of  relevant  experience  (college  degree  required,  masters  preferred) 

•  Possess  strong  financial  and  analytical  skills 

•  Have  extensive  technical  skills  with  MS  Word,  Excel,  and  Access 

•  Have  excellent  communication  sk'lls  at  all  levels 

Gku  Thad  Reardon  at  (617)  433-6967  or  mail  your  resume  to  Thad  Reardon  at 
Community  Newspaper  Company.  P.O.  Box  9112.  Needham.  MA.  02192.  or  fax  to 
(617)  433-6740. 

We  offer  comprehensive  benefits  to  full-time  employees,  including  insurance  and 

RETIREMENT  PLANS.  COMMUNITY  NEWSPAPER  COMPANY  IS  AN  EQUAL  OPPORTUNITY  EMPLOYER. 

i  COMMUNITY 
NEWSPAPER 
^COMPANY 
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WEEKEND  EDITOR 
REPORTER 

Missouri's  fastest-growing  family- 
owned  newspaper  group  seeks 
weekend  editor  and  reporter  for  flag¬ 
ship  publication.  The  Southeast 
Missourian  is  a  mid-sized  AM  daily  in 
Cape  Girardeau  with  news  staff  of  25. 
Strong  copy  editing  and  page  design 
skills  needed,  along  with  Mac.  Quark¬ 
XPress  experience  for  weekend  editor. 
Two  years  daily  experience  for 
reporter.  Fax  resume  and  references  to 
Joni  Adams  at  (573)  334-7288. 

THE  PALM  BEACH  POST  (circ: 

1 80,000  daily,  220,000  Sunday)  in 
South  Florida  is  looking  for  a  very 
experienced  and  skilled  journalist  to  fill 
a  project-writing  position.  This  is  a  top 
writing  and  reporting  job,  and  assign¬ 
ments  range  from  sweeping  news 
stories,  longer  projects,  quick  color 
pieces,  human  interest  sagas  and  the 
occasional  brite.  We're  looking  for 
someone  who  has  more  than  5  years 
of  experience,  and  who  can  write  with 
breadth  and  emotion,  depth  and 
fluidity,  humor  and  pathos.  You  must 
be  skilled  at  reporting  and  have  cov¬ 
ered  a  variety  of  beats.  You  must  gen¬ 
erate  thoughtful,  creative,  compelling 
story  ideas.  You  must  be  self- 
motivated,  a  driven  and  aggressive 
journalist.  You  must  be  flexible  and 
good  with  people.  Send  resume  and 
clips  to: 

Melissa  Segrest 
Assistant  Managing  Editor 
The  Palm  Beach  Post 
2751  S.  Dixie  Hwy 
West  Palm  Beoch,  FL  33405 _ 

THE  SALEM  EVENING  NEWS,  a 
37,000-circ,  six-day  newspaper  on 
Massachusetts'  North  Shore,  has  two 
opportunities  on  its  reporting  staff. 
We're  looking  for  people  who 
understand  beat  coverage  and  can 
report  and  write  stories  that  are  useful 
and  compelling.  You're  our  type  if  you 
think  newspaper  work  should  be 
challenging  and  fun  at  the  same  time. 
But  save  your  stamp  if  you  think  you 
can  be  creative  without  knowing  the 
basics,  or  if  you  think  every  story  runs 
through  Town  Hall.  Otherwise,  reply  in 
confidence  to  David  Marcus,  editor. 
The  Salem  Evening  News,  32  Dunham 
Road,  Beverly,  MA  01915. 

NEWS 

MAKES  THE 
DIFFERENCE 

•  Editor  &.  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &.  PUBLISHER 
11 W.  19th  St. 

New  York,  NY  10011 
(212)  675-4380 


WANTED:  METRO  EDITOR  -  The 
Gainesville  (Fla.)  Sun,  located  in  one  of 
the  nation's  "most  livable"  cities,  is  look¬ 
ing  for  a  metro  editor  to  lead  the  local 
news-gathering  team  of  this  60,000- 
circulation,  New  York  Times  Regional 
Newspapers  daily.  We're  looking  for 
an  editor  with  at  least  two  years  of 
supervisory  experience,  boundless 
energy,  strong  news  judgment,  creative 
thinking,  excellent  word  editing  and  a 
gift  for  coaching  writers.  We're  look¬ 
ing  for  a  leader  who  believes  in 
teamwork.  Experience  with  computer- 
assisted  reporting  a  plus.  Gainesville, 
located  in  the  north  central  part  of  the 
state,  is  the  home  of  the  University  of 
Florida.  Send  cover  letter  and  resume 
to  Jim  Osteen,  executive  editor.  The 
Gainesville  Sun,  P.O.  Box  147147, 
Gainesville,  FL  32614-7147. 

WESTERN  NEBRASKA  paper  needs 
experienced  copy  editor  immediately. 
Must  be  pagination  whiz,  excited 
about  new  technology  and  willing  to 
learn  and  upgrade  skills  constantly. 
Seeking  someone  who  works  well  with 
others  and  handles  pressure  calmly. 
Excellent  pay  and  benefits.  Contact 
Dan  Burkhart  at  (8CX))  532-6000.  EOE 

WRITER-EDITOR 

Florida-based  international  monthly 
trade  magazine  for  police,  fire,  9-1-1 
communications  needs  writer-editor  full 
time.  Prefer  someone  with  five-plus 
years'  experience  but  will  consider 
recent  college  graduates.  Involves 
researching  topics  on  two-way  radio 
and  other  electronic  communications 
used  by  public  safety  and  writing 
informative  articles,  as  well  as  proofing 
and  assisting  with  layouts  and  pre¬ 
press  production.  Must  be  fully  Macin¬ 
tosh  capable  and  know  QuarkXPress, 
Photoshop,  etc.  for  layouts.  Knowledge 
of  four-color  process  web  press  print¬ 
ing  and  pre-press  desired.  Benefits 
include  company  paid  health,  life, 
dental,  retirement,  relocation,  1 1  holi¬ 
days,  small  informal  office,  some 
travel.  This  currently  vacant  position 
needs  to  be  filled  quickly.  Send  cover 
letter,  resume,  clips,  availability  and 
salary  requirements  (current  salary  of 
low/mid-20s  is  under  review)  to  Editor, 
P.O.  Box  4301,  Daytona  Beach,  FL 
32121-4031. 

EMPLOYMENT  OPPORTUNITIES 

SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-5189  for  listings. 

SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-51 89  for  Listings 

FREELANCE 

STATE  HEALTH  policy  newsletter  seeks 
REPORTERS  with  experience  in 
managed  care,  Medicaid,  insurance  to 
write  news/analysis.  Send  resume, 
clips  to  SHW,  1627  West  Main  Street, 
Suite  379,  Bozeman,  MT  59715. 

I  paint  what  I  see  with  my  eyes  clased. 

De  Chirico 


GENERAL  MANAGEMENT 

REGIONAL  OPERATIONS  MANAGER 
BLENKARN,  a  respected  international 
newspaper  telemarketing  company,  is 
recruiting  for  this  middle-management 
position.  Responsibilities:  Manage  all 
telemarketing  operations  in  one  region; 
manage  client  relationships;  budgeting 
and  financial  accountability;  strategic 
and  business  planning;  travel  is 
required.  We  require  an  organized 
decision  maker,  dynamic  peope  skills, 
sales  instinct,  excellent  presentation 
skills,  open  creative  mind,  and  com¬ 
puter  literacy. ..perhaps  now  a  rising 
star  looking  for  an  entrepreneurial, 
fast-pacea  company.  Tremendous 

rowth  opportunity.  Must  relocate. 

xcellent  salary  and  benefits.  Apply 
R.O.M.,  P.O.  Box  230261,  Grand 
Rapids,  Ml  49503  or  fax  (616)  458- 
6258. 

INFORMATION  SYSTEMS 

MIS  MANAGER  to  oversee  staff  of  4 
for  two  daily  newspapers  of  combined 
circulation  of  45K  in  New  England. 
Good  people  skills  and  experience  in 
some  of  the  following  areas  is  desira¬ 
ble:  Collier-Jackson  (Vision  Shift) 
applications  running  on  VAX/VMS, 
Windows  NT  and  Novell  client/server, 
Oracle-7  database,  LANs/WANs, 
telecommunications,  editorial  and 
classified  production  systems. 

Beautiful  rural/suburban  area  about  1 
hour  from  major  cities.  Near  ocean, 
lakes,  mountains  and  state  univer¬ 
sity.  Send  resume  and  salary  req^uire- 
ment  to  Box  07898,  Editor  &  Publisher. 

INFORMATION  SYSTEMS 

PROGRAMMER/ 

ANALYST 

THE  TIMES-PICAYUNE'S 

MIS  department  needs  an 
experienced  programmer/ 
analyst  for  creative  system 
design  who  has  a  proven 
record  of  meeting  or  staying 
ahead  of  project  deadlines. 

Knowledge  and  hands-on 
experience  with  following 
operating  systems  would  be 
beneficial; 

•  Main  Frame  Cobol/VSE 

•  Micro  Focus  Cobol 

•  SQL/Query  Langiiage 

•  Relational  Data  Base 
— Oracle,  Sybase 

•  Novell  Lan  Management 
— Ethernet,  TCP/lP 

•  DOS  •Unix 

A  degree  in  computer  science 
or  a  related  field  coupled  with 
3  or  more  years  of  hands  on 
design/programming  in 
financial  systems  preferred. 

We  offer  competitive  salary 
and  an  excellent  benefit 
package  including,  medical,  , 
dental  and  vision  coverage, 
paid  holiday,  paid  vacation,  and 
free  parking. 

Send  resume  to: 

Simonne  G.  Geoi^e/Personnel 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
EOEM/F 


MARKET  DEVELOPMENT 

MARKET  DEVELOPMENT  DIREaOR 

Gannett  Co.,  Inc.  is  seeking  a  market 
development  director  for  one  of  its 
southwestern  newspaper  markets.  We 
seek  an  outstanding  candidate  with  a 
strong  marketing  background  and 
expertise  in  segmentation,  targeting, 
planning,  data-assisted  marketing, 
soles  support  and  integrated  marketing 
communications.  The  candidate  will 
oversee  the  total  marketing  functions 
for  both  a  morning  and  an  evening 
newspaper  and  facilitate  the  annual 
marketing  planning  process. 

We  require  a  college  degree  with  for¬ 
mal  training  in  marketing  or  market 
research  and  5■^  years  related  work 
experience  (or  equivalent  combination 
of  education  and  experience).  Because 
of  the  market's  international  composi¬ 
tion,  fluency  in  both  English  and 
Spanish  is  preferred. 

Gannett  is  an  equal  opportunity 
employer  that  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  Qualified  applicants 
who  share  this  belief  or  reflect  a 
diverse  background  are  especially 
encouraged  to  apply.  Please  send 
resume,  including  salary  requirements 
to: 

Karen  Van  lore,  MDD/EP 

Gannett  Co.,  Inc. 

11 00  Wilson  Blvd. 

Arlington,  VA  22234 

MARKET  RESEARCH 

MARKET  RESEARCH  ANALYST 

Immediate  opening.  Qualified  candi¬ 
date  will  be  proficient  in  imMEDIAte/ 
Ad  Director  software  at  Master  Tools 
level.  Excel  and  Word;  QuarkXPress 
helpful.  Must  have  degree  in  related 
field.  Please  send  resume  and  salary 
requirements  to  Bob  Oney,  market 
research  director.  The  News  & 
Observer,  P.O.  Box  191,  Raleigh,  NC 
27602. 

PLANT  MANAGER 

ASSISTANT  PRINT  PLANT  MANAGER 

European  Stars  and  Stripes,  a  Depart¬ 
ment  of  Defense  newspaper  located  in 
Darmstadt,  Germany,  has  an 
immediate  need  for  a  Print  Plant  Man¬ 
ager.  Applicants  must  be  U.S.  citizens. 
Base  salary  is  $35,000  plus  housing 
and  allowances.  Includes  shipment  of 
household  goods.  ES&S  currently  pro¬ 
duces  a  32  to  64  page  daily  newspa¬ 
per  with  a  circulation  of  56,000.  ES&S 
has  a  new  eight-unit  offset  Web  Atlas 
press  and  new  four  head  inserting 
equipment  from  Thorsted  Maskiner. 
The  press  is  S-wrapped  to  produce 
color  pages.  Fox  resumes/applications 
to  Mr.  David  Weikal,  production 
director,  at  (011-49-6155-601393). 
For  further  information,  contact  Mr. 
Weikal  at  (011-49-6155-601387). 
Applications  must  be  received  not  later 
than  October  15,  1996.  Mailed 
applications  should  be  sent  to  Euro¬ 
pean  Stars  &  Stripes,  ATTN:  David 
Weikal,  Unit  29480,  APO  AE  09211. 
ES&S  is  an  equal  opportunity  employer 
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PLANT  MANAGER 


PRINT  PLANT  MANAGER 

European  Stars  and  Stripes,  a  Depart¬ 
ment  of  Defense  newspaper  locate  in 
Darmstadt,  Germany,  has  an 
immediate  need  for  a  Print  Plant  Man¬ 
ager.  Applicants  must  be  U.S.  citizens. 
Base  salary  is  $40,000  plus  housing 
and  allowances.  Includes  shipment  of 
household  goods.  ES&S  currently  pro¬ 
duces  a  32  to  64  page  daily  new^- 
ijer  with  a  circulation  of  56,000.  ES&S 
has  a  new  eight-unit  offset  Web  Atlas 
press  and  new  four  head  inserting 
equipment  from  Thorsted  Maskiner. 
The  press  is  S-wrapped  to  produce 
color  pages.  Fax  resumes/applications 
to  Mr.  David  Weikal,  production 
director  at  (011-49-6155-601393). 
For  further  information,  contact  Mr. 
Weikal  at  (01 1  -49-61  55-601387). 
Applications  must  be  received  not  later 
than  October  15,  1996.  Mailed 
applications  should  be  sent  to  Euro¬ 
pean  Stars  &  Stripes,  ATTN:  David 
Weikal,  Unit  29480,  APO  AE  09211. 
ES&S  is  an  equal  opportunity  employer 


PHOTCX5RAPHY 


INSIDE  SALES 
EDIT  MANAGER 

SRDS,  a  major  publisher  of 
media  information,  is  seeking  a 
detail-oriented  and  aggressive 
professional  to  increase  the 
editorial  service  revenue  stream  to 
planned  levels.  You  will  achieve 
this  goal  through  sales  program 
development,  pricing,  pro¬ 
motions,  sales  management  and 
database  marketing.  You  will 
interact  with  many  departments, 
including  Circulation,  Marketing, 
Data  Acquisition  and  IT,  to  ensure 
the  highest  quality  of  products  and 


The  ideal  candidate  must  have  3-i- 
years  of  proven  sales  experience, 
classified  sales  or  telemarketing 
helpful,  as  well  as  2+  years  of 
product  marketing  experience. 
Knowledge  of  the  advertising 
industry,  including  media 
planning  and  buying  functions,  a 
must.  Excellent  interpersonal  and 
communication  skills,  strong  F*C 
ability  and  good  presentation 
skills  essential. 

We  offer  a  competitive  salary  and 
an  attractive  benefits  package.  For 
immediate  consideration,  please 
call  or  fax/mail  resume  with  salary 
requirements  to: 

SRDS 

Attn:  Human  Resources 
1700  Higgins  Road,  Ste.  500 
Des  Plaines,  IL  60018 
Fax:  (847)  375-5002 
Ph:  (800)  85 1-7737,  ext.  5091 
E-mail:  tmphmrs(3>srds.com 
EOE  M/F/D/V 


PHOTOGRAPHER 

Small  midwestern  daily  seeks  fulltime 
photographer  versatile  in  color  and 
olack.  Respond  to  Box  07883,  Editor  & 
Publisher. 


PICTURE  DESK 


Picture  Desk  Manager  -  ALLSPORT 
USA  -  The  world's  largest  sports  photo 
media  agency  is  looking  for  on 
enthusiastic  individual  to  manage  it's 
live  picture  desk.  Candidate  should 
have  proven  soles  ability,  3  years  back¬ 
ground  in  newspaper  and/or  wire  ser¬ 
vice  editing,  an  interest  in  sports  and  a 
readiness  for  a  1st  step  into  editorial 
management.  Duties  include  selling 
Allsport's  media  service  to  newspa¬ 
pers,  organizing  and  planning  of 
Allsport's  live  coverage,  maintaining 
quality  of  live  pictures  and  captions, 
coordinating  resources,  budgets  and 
staff  schedules.  A  working  knowledge 
of  Macintosh,  Adobe  Photoshop,  scan¬ 
ning  and  transmission  software  and 
hardware  is  important.  Salary  range 
$35-45K.  Send  resume  and  cover  let¬ 
ter  to  Greg  Walker,  general  manager. 
Allsport  Photography  USA  Inc.,  17383 
Sunset  Blvd.,  Suite  300,  Pacific 
Palisades,  CA  90272.  No  phone  calls 
or  faxes,  please. 


PREPRESS 


COMPOSING  ROOM  MANAGER 

Will  be  responsible  for  composing  and 
pre-press  for  a  daily  newspaper  in 
northwest  Arkansas  which  has  a 
circulation  of  35,000.  Will  operate  a 
state-of-the-art  pre-press  production 
facility  utilizing  Macintosh  computers 
and  Panther  image  setters.  Must  have 
at  least  5  years  experience  in  newspa¬ 
per  production.  Macintosh  experience 
required;  knowledge  of  baseview 
system  a  plus.  Previous  management 
experience  with  a  newspaper  required. 

A  member  of  the  Donrey  Media 
Group,  we  offer  a  full  range  of  benefits 
and  opportunity  for  advancement. 
Send  resume  with  salary  history  to 
Human  Resources  Director,  The  Morn¬ 
ing  News  of  Northwest  Arkansas,  P.O. 
Box  7,  Springdale,  AR  72765-0007 


PRESSROOM 


PRESSROOM  MANAGER 
Growing  Zone  9  newspaper  company 
with  commercial  printing  operation 
seeks  a  solid  manager.  Expertise  with 
Atlas  Web  Leader  essential.  In 
exchange,  we  offer  a  great  place  to 
work  and  live.  Send  resumes  in  con¬ 
fidence  to  Box  07888,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  DOUBLE  WIDTH  PRESS 
OPERATOR  for  newspaper  in  north 
west  Florida.  Seeking  operator  to  assist 
in  installation,  start-up,  and  operation 
of  Goss  Headliner  Offset  press. 

Excellent  quality  of  life,  cost  of  living, 
and  benefits  package  with  a  Gannett 
newspaper. 

Send  resume  and  references  to  AD# 
DB815,  Pensacola  News  Journal,  P.O. 
Box  12710,  Pensacola,  FL  32574. 


PRESSRCX>M 


EXPERIENCED  PRESS  OPERATOR  for 
32,000  circulation  newspaper/ 
commercial  print  plant  in  NC  using 
Goss  Metro  press.  Competitive  salary 
and  excellent  benefits  package,  includ¬ 
ing  medical,  dental  and  401  (k)  and 
more.  Send  resume  and  references  to: 
Production  Director,  P.O.  Box  1009, 
High  Point,  NC  27261 

or  e-mail  to:wills@hpe.com. 


GOSS  S.C.  -  3  Folders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnar,  president, 
(800)  843-6805.  Sioux  Falls,  SD.  EOE 


PRODUCnON/TECH 


PRODUaiON  DIREQOR 

A  100,CX)0  daily/1 30,CXX)  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the 
management  of  all  production  depart¬ 
ments  which  include  composing,  press¬ 
room,  mailroom/inserting,  commercial 
printing,  vehicle  maintenance  and 
building.  Must  have  demonstrated 
abilities  in  administrative  procedures, 
budget  preparation  and  cost  control. 


Candidate  should  possess  strong 
communication,  motivational  and 
technical  skills.  Send  resume  and  salary 
history  to  Box  07894,  Editor  &  Publisher. 


PRODUaiON  DIREaOR 
Progressive  40,000  circulation  AM 
daily  seeks  candidates  for  Production 
Director.  Directs  and  supervises  daily 
activities  and  staff  of  the  pressroom 
(Harris  1650  press),  mailroom,  pre¬ 
press/camera/platemaking,  and  main¬ 
tenance.  Competitive  pay  and  excellent 


salary  requirements  to  Human 
Resources,  Record  Searchlight,  P.O. 
Box  492397,  Redding,  CA  96049- 
2397  or  fax  to  (916)  225-821 2.  EOE. 


PRODUCnON/TECH 


PUBLISHING  SYSTEMS  MANAGER 

Weekly  newspaper  co.  in  Washington, 
D.C.  suburbs  need  a  talented  Pub¬ 
lishing  Systems  Manager  with  know¬ 
ledge  of  client-server  computer  systems 
as  well  os  knowledge  of  how  these 
systems  fit  into  the  overall  production 
process.  Great  opportunity  for  hands- 
on  manager  to  be  involved  in  interest¬ 
ing  projects.  Candidate  should  have 
experience  in  many  aspects  of  com¬ 
puter  systems  including:  networking  PC 
and  Mac  clients  with  UNIX,  Novell, 
and  NT  servers  via  TCP/IP;  database 
design  and  implementation  with  client/ 
serverSQL  and  PC-based  database 
packages;  publishing  workflow  design 
with  experience  in  scanning  and  color 
correction,  TIFF  and  EPS  file  format  con- 
versions,  OPI  implementation. 
Postscript  imagesetting  and  trou¬ 
bleshooting.  Please  send  resume  to: 
Army  Times  Publishing  Co.,  Attn: 
Human  Resources  EP#08,  6883  Com¬ 
mercial  Dr.,  Springfield,  VA  22159  or 
FAX  to  (703)  750-8129  or  e-mail  to: 
Atjobs@aol.com.  M/F/V/H 


PRINT  SALES 


PRINTING  SALES,  CHICAGO  -  Com¬ 
mercial  cold  web  offset  printing  com¬ 
pany  is  looking  for  a  sales  leader, 
responsible  for  maintaining  and  grow¬ 
ing  sales  in  publication  market  as  well 
as  other  niche  markets.  Ability  to  work 
with  wide  range  of  customers  and 
diverse  printing  projects  a  must.  Cold 
web  offset  experience  is  needed. 
Include  salary  history  with  resume. 
Excellent  opportunity  for  the  right 
person.  Box  07899,  Editor  &  Publisher. 


E<S?P  Classified 


It’s  Your  Peoplc'tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week.. .83,000  strong. 


Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to; 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 

1  New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES  |  POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 
UNE  ADS  POSITIONS  WANTED 

1  week-$8.60  per  line  1  weel(-$4.30  per  line 

2  weeks-$7.60  per  Hne,  p>er  Issue.  2weel(»-$4.10perHne,  perlssue. 

3  weeks-$6.65  per  line,  per  Issue.  3  weeks-$3.X  per  Nne,  per  Issue. 

4  weeks-$5.75  per  line,  per  Issue.  4  weeks-  $2.75  per  line,  per  Issue. 

Add  $10.CX3  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  on  odditlonol  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  chaiged 
the  foilowing  rotes  per  column  inch,  per  insertion:  1  time.  $100:  2  to  5  times.  $95 
6  to  13  times.  $90:  14  to  26  times  $85: 27  to  52  times  $80. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  ore  moiled  eoch  day  as  they  are  received. 


Name - 

Company  _ 

Address - 

City _ _  _ 

State _ 

Zip - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


ADMINISTRATIVE 

BIG  LEAGUE  TALENT 
Multi-talented  professionol  with  signifi¬ 
cant  diverse  marketing,  advertising, 
circulation  and  new  product  dev^- 
opment  experience.  A  demonstrable 
career  history:  from  USA  Today's 
formative  years  to  contemporary  hot 
niche  products.  Gannett  trained.  MBA. 
Currently  employed  Reply  to  Box 
07859,  Editor  &  Publisher. 

SUCCESSFUL  NEWSPAPER  PRO  with 
25  years  experience  seeks  large 
weekly  or  small  daily  publishing  slot. 
Metro  circulation  experience,  interna¬ 
tional  magazine  management,  sub¬ 
urban  editorial,  large  weekly  pub¬ 
lisher.  B.S. /Management,  U  of 
Maryland.  MBA/Marketing  underway. 
Will  relocate.  Larry  (612)  884-5443. 

ADVERTISING 

ADVERTISING  DIREaOR/NATIONAL 
MANAGER:  Eighteen  year  veteran 
with  retail/national  sales  management 
and  marketing  experience  seeks 
challenging  position  with  progressive 
organization  in  Zones  1  or  2.  Proven 
record  of  achievement,  computer  liter¬ 
ate  and  Internet  savvy.  Call  (914)  631- 
7001. 

EDITORIAL 

EXPERIENCED  SPORTS  LAYOUT/ 
COPY  EDITOR  at  mid-sized  daily  seeks 
job  at  larger  paper  or  management 
position  at  smaller  daily.  Pagination, 
MAC  and  some  mancraement  experi¬ 
ence.  Reply  to  Box  0/801,  Editor  & 
Publisher. 


_ EDITORIAL _ 

NATIONAL  AWARD-WINNER,  Best  of 
Gannett  and  AP  contests,  looking  for 
mid-  to  upper-level  editor  position  on 
aggressive  paper  in  Zones  7,  8  or  9. 
I've  made  major  contributions  every¬ 
where  I've  been  and  want  the 
opportunity  to  do  it  again.  Newsroom- 
wide  experience.  Contact: 
newsedl23@aol.com  or  Box  07890, 
Editor  &  Publisher. 

DESIGNER/EDfTOR,  wide  experience, 
seeks  responsible  post.  Write:  Peter, 
6205,  SE  50th,  Portland,  OR  97206. 

\A/EB  SITE  EDITOR 

seeks  east  coast  position.  Veteran 
newspaper  reporter,  author,  with  2 
years  experience  producing  and 
managing  original  editorial  content  for 
web  sites.  Unusual  mix  of  traditional 
journalistic  skills  and  practical  Internet 
savvy. 

(609)  354-0742 
or  see:  http://www.levins.com 

EXPERIENCED  PRODUaiON/EDITOR 
seeks  career  in  Philadelphia  area.  Moc 
user.  (419)  626-0507. 

FREELANCE 

ILLUSTRATOR/FEATURE 
PAGE  DESIGNER 

QuarkXPress,  Illustrator,  traditional. 
Contact  Kathryn  (500)  447-2ART 


It’s  A  Classified 


SPORTS  WRITER  with  over  3  years 
experience  looking  to  move  up.  Cov¬ 
ered  both  prep/cdlege  sports.  Wrote 
stories  and  formatted  pages  on 
deadline.  Know  QuarkXPress.  Will 
relocate.  Call  Keith  (906)  632-001 9. 

EXPERIENCED,  AWARD-WINNING, 
ambitious  small-town  editor  seeks  new 
challenge  as  City  Editor  or  Copy  Editor 
with  mid-size  daily.  Zones  5  or  3.  Box 
07895,  Editor  &  Publisher. 

AWARD-WINNING  sports  editor,  14 
months  bi-weekly  experience,  looking 
to  move  up  to  daily  as  editor/ writer. 
Camera,  QuarkXPress,  word  experi¬ 
ence.  Prefer  Zone  5  but ...  Reply  to  Box 
07877,  Editor  &  Publisher. 


Secret! 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in 
an  envelope  addressed  to  the 
E&P  Classified  Advertising 
Department  with  an  attached 
note  listing  the  newspapers  or 
companies  you  do  not  want 
the  reply  to  reach.  If  the  Box 
Number  you’re  answering  is  on 
your  list,  We'll  discard 
your  reply. 


No.  of  Insertions: 


Amount  Enclosed:  $. 


Editor^ 
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Plea  For 
Collaboration 


Editors, THOSE  WHO  edit 
copy,  come  in  two  species: 
collaborators  and  loners. 

A  collaborator  edits,  when¬ 
ever  possible,  with  the  writ¬ 
er  at  his  side.The  two  carry  on  a  dia¬ 
logue  about  what  the  writer  has  creat¬ 
ed,  and  through  that  dialogue  produce 
a  finished  piece  that  is  typically 
stronger  and  clearer  than  they  could 
have  produced  separately. 

Loners  edit  alone.They  occasionally 
bounce  a  question  back 
to  the  writer,  but  they 
typically  edit  without 
the  writer’s  direct  par¬ 
ticipation. 

I  want  to  make  two 
claims:  1)  The  great 
majority  of  newspaper 
editors  are  loners.  2) 

This  represents  a 
default,  a  missed  oppor¬ 
tunity  to  improve  the 
quality  of  the  stories 
we  print  and  the  skills 
of  the  writers  and  edi¬ 
tors  who  produce 
them. 

I  base  the  first  claim 
on  the  assumption  that 
the  half  dozen  newspapers  I’ve  worked 
for  over  the  years  are  roughly  represent¬ 
ative.  The  other  day  I  sat  down  and, 
paper  by  paper,  listed  the  line  editors 
I’ve  worked  with.  Out  of  the  22  listed, 
only  foiu’  were  collaborators. 

For  the  plausibility'  of  the  second 
claim,  consult  your  own  experience. 
How  many  times,  and  in  how  many 
ways,  have  your  stories  been  made 
worse  by  an  editor  woiking  alone? 

More  to  the  point,  how  many  of  those 
manglings  could  have  been  avoided  if 
only  the  editor  had  consulted  you 
while  editing? 

I’ve  had  more  bad  experiences  than  I 
can  recall.They  range  from  such  rela¬ 
tively  minor  errors  as  Ann  Margret’s 
name  being  rendered  “Ann  Margaret”  in 
print,  to  deletions  that  gutted  the  cen¬ 
tral  elements  from  stories  about  pend- 


Thomasson  is  an  editorial  writer  at 
the  Mobile  (Ala.)  Register. 


ing  legislation.These  were  invariably 
done  by  editors  woiking  on  the  loner’s 
assumption  that  collaborating  with 
writers  is  merely  an  option,  not  a 
requirement  for  producing  quality  sto¬ 
ries. 

The  paradigm  of  the  collaborative 
editor  in  my  experience  was  Roy 
Fisher.  I  first  encountered  him  when  he 
was  dean  of  the  University  of  Missouri 
School  of  Journalism.  I  was  fortunate 
enough  to  work  as  his  teaching  assist¬ 
ant  for  nearly  two  years 
while  I  was  a  graduate 
student. 

Fisher  had  done  it 
all.  He  began  as  a  night- 
side  city  reporter  at  the 
Chicago  Daily  News 
and  became  a  prize¬ 
winning  investigative 
reporter.  He  worked  his 
way  through  every 
desk  in  the  newsroom 
and,  after  that,  the  edi¬ 
torial  department,  final¬ 
ly  emerging  as  editor  in 
chief.  As  dean  at 
Missouri,  he  was  ex 
officio  publisher  of  the 
Columbia  Missourian 
and  taught  the  course  in  editorial  writ¬ 
ing. 

As  Fisher’s  assistant,  I  trooped  to  his 
office  several  times  a  week,  copy  in 
hand,  and  submitted  to  a  merciless 
ordeal  that  I  now  recognize  as  good 
collaborative  editing.  We  still  typed  edi¬ 
torials  on  paper  in  those  days,  and  I 
would  sit  with  him  at  a  little  table 
while  he  put  the  pencil  to  my  copy. 

Sometimes  he  edited  with  a  broadax, 
hacking  chunks  out  of  my  precious  edi¬ 
torial  as  if  it  were  a  rotten  log  (and,  in  a 
sense,  it  often  was).Then  he  would 
plunk  his  heels  on  the  table  and  grill 
me.  What,  exactly',  was  1  aiming  to 
accomplish  with  this  editorial?  To 
whom  was  I  speaking?  What  did  I  want 
them  to  think?  By  what  arguments  and 
rhetorical  devices  did  I  expect  to  per¬ 
suade  them?  Why  this  device  rather 
than  that? 

Though  I  was  often  rubbed  raw  by 
these  inquisitions,  Fisher  wasn’t  abusing 


me.  He  was  teaching  me.  He  expected 
me  to  think  and  answer  his  questions. 
And  if  I  stood  an  answer  on  spindly 
legs,  he  would  knock  it  down  and  chal¬ 
lenge  me  to  build  a  sturdier  one.  Other 
times  he  edited  with  scalpel  and  micro¬ 
scope.  He  would  tap  his  pencil  on  a 
word,  circle  it.  Precisely  what  does  this 
mean?  Name  some  synonyms.  By  what 
nuances  do  they  differ  from  one  anoth¬ 
er?  Which  of  them  best  serves  your  pur¬ 
pose  here?  Fisher  put  me  through  this 
hundreds  of  times. 

I’ve  worked  with  one  or  two  good 
collaborators  since  then,  but  I  dwell  on 
Fisher  to  illustrate  a  point:  Collaborative 
editing  is  the  best  and  most  natural  way 
to  teach  writing.  When  Fisher  moved 
from  newspapers  to  academia,  he  didn’t 
have  to  find  a  technique  to  teach  writ¬ 
ing.  He  had  already  developed  a  superb 
teaching  method  by  being  a  collabora¬ 
tive  copy  editor. 

We  in  the  newspaper  business  — 
line  editors  in  particular  —  constantly 
complain  about  the  poor  writing  skills 
of  students  coming  out  of  j-schools.Yet, 
the  overwhelming  majority  of  line  edi¬ 
tors  are  loners  and  thus  miss  innumer¬ 
able  opportunities  to  cultivate  better 
writers. 

Look  at  the  opportunity  from  the 
writer’s  vantage  point.  If  a  writer  spent 
just  30  minutes  a  day  collaborating  with 
an  editor,  that  would  total  125  hours  of 
tutorials  each  year,  tutorials  that  could 
focus  on  each  writer’s  specific  needs 
and  weaknesses.  Surely  we  could  culti¬ 
vate  better  writers  through  this  way. 

Look  at  this  from  management’s  van¬ 
tage  point.  Suppose  you  have  four  lon¬ 
ers  in  your  newsroom.  Suppose,  conserv¬ 
atively,  that  each  of  them  spends  four 
hours  a  day  editing  in-house  copy.  On  a 
six-day  week,  that’s  1,200  hours  of 
teaching  that  is  forgone  every  year.  It 
could  be  gained  by  turning  those  loners 
into  collaborators. 

But  this  advice  raises  a  cautionary' 
point.  Not  every  loner  makes  a  good 
collaborator.  Some  aren’t  disposed 
toward  teaching.They  don’t  know  how 
to  ask  questions  in  a  way  that  provokes 
thought  rather  than  resistance,  or  how 
(See  Shop  Talk  on  page  36) 


When  writer 
collaborates  irith 
4^editor,  their 
dialogue  helps 
produce  a 
finished  piece 
that  is  typically 
stronger  and 
clearer  than  they 
could  have 
produced 
separately 
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Advertisers 


In  September  of  1995  there  were  457  online  ] 

newspapers  accessible  through  the  Internet.  jjKx  A 

Today,  that  number  is  up  to  1,521.  Still  others  \ 

operate  on  proprietary  online  services.  And  the  t  f 

number  of  newspapers  offering  audiotex  and  i 

other  interactive  services  continues  to  increase. 

Where  are  these  newspapers  getting  the  equip- 
ment,  advice  and  services  needed  to  establish  >1^ 

and  maintain  interactive  services?  This  2nd  Annual 
Directory  of  Interactive  Products  and  Services,  including  an  industry 
overview,  is  the  industry's  comprehensive  guide  -  with  listings  by  com¬ 
pany,  business  type,  service  category,  and  specific  service.  It  also  has  a 
worldwide  list  of  newspapers  online,  by  country,  and  their  URLs. 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


•  Color  in  Newspapers 

Space  Deadline:  September  12 
Material  Deadline:  September  16 


Advertising  Concepts  &  Systems 

Space  Deadline:  September  26 
Material  Deadline:  September  30 


M  Color  in  Newspapers 
^  ^  September  28 

^lood  use  of  color  is  making  newspapers  live- 
^3lier  and  more  readable:  Color  that  tells,  in 
^  news  and  feature  stories;  color  that  sells,  in  adver- 

tisements.  The  newest  technology  is  making  it 
easier,  faster  and  cheaper  to  produce  quality 
color.  But  it's  by  no  means  simple.  This  special 
section  covers  the  technology,  the  equipment,  the 
supplies ...  the  state  of  the  art  of  color  in  newspapers. 


Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 


.or  your  E&P  contract  rate  applies. 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


MW  technology  is  not  only  altering  newspaper  advertising  products 
nd  services,  but  also  the  way  advertising  sales  depart- 
ments  do  their  jobs.  The  end  result:  a  sales  force  that 
has  never  been  better  equipped  to  tailor  presenta- 
tions  and  propose  effective  advertising  pro- 
grams  for  their  clients;  advertisers  who  rely  on 
newspapers  to  help  them  reach  sales  goals  effi- 
ciently  through  targeted  vehicles,  TMC  products 
and  other  more  creative  options.  Learn  what's 
helping  ad  linage  at  newspapers  today.  wr 

• .  •  all  part  of  your  regular 
Editor  &  Publisher  subscription. 


Editor! 

PUBLIS 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 


Another  addition 
delivered  daily  on  our 
Virginia  news  highway 


Washington,  D.C. 


Culpeper^ 
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W  ith  our  recent  acquisition  of  the  Danville 
(Va.)  Register  &c  Bee,  Media  General  is  now 
serving  readers  and  advertisers  all  along  U.S. 
Highway  29  —  a  vital  corridor  extending  from 
the  North  Carolina  line,  north  to  the  outskirts 
of  Washington,  D.C. 

A  morning  newspaper  with  a  circulation  of 
23,000  daily  and  27,000  on  Sunday,  the  Regis¬ 
ter  Bee  joins  our  other  Virginia  daily  news¬ 
papers  in  Charlottesville,  Culpeper,  Lynchburg, 
Richmond  and  Suffolk. 


This  acquisition  represents  more  than  Media 
General’s  investment  in  Virginia.  It  represents 
an  ongoing  investment  in  our  mission  —  to  be 
a  leading  provider  of  high  quality  news,  infor¬ 
mation,  and  entertainment  services  throughout 
the  Southeast. 
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